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WALTER  SCOTT  &  CO. 


SCOTT 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Piont:  Plainfield,  n. J.  \^pressesj 
EXECUTIVE  &  SALES  OFFICE:  501  FIFTH  AVENUE.  NEW  YORK  17.  NEW  YORK 

aUlLOERS  OE  PRESSROOM  AND  REEUROOM  MACHINERY  AND  EQUIPMENT  SINCE  1B7S 


OVER  THE  YEARS ...  83  to  be  cxact . . .  SCOTT 
presses  have  established  a  reputation  for 
dependability  and  economical  operation. 
Their  list  of  users  includes  many  of  the  most 
famous  newspaper  plants  in  the  world.  The 
mechanical  and  engineering  skill  that  has 
gone  into  their  making  is  the  result  of  many 
years’  experience  and  on  intimate  knowl¬ 
edge  of  what  the  newspaper  industry  wanted 
to  obtain. 

The  SCOTT  touch  of  talent  in  manufac¬ 
ture  and  design  saves  money  for  all  of  the 
newspapers,  large  and  small,  that  are  being 


printed  on  SCOTT  presses.  Dependability 
is  their  big  feature  .  .  .  maintenance  is  not¬ 
ably  low ,  press  failure  just  doesn’t  occur. 

Today  .  .  .  SCOTT  presses  embody  full 
provision  for  ROP  color  and  can  be  custom 
ljuilt  in  any  number  of  units.  The  famous 
3-2  folder  is  an  integral  part  of  any  press 
arrangement. 

If  you  contemplate  pressroom  changes 
.  .  .  either  all  new  presses  or  modernization 
of  your  present  plant  ...  let  SCOTT  engi¬ 
neers  help  you  decide  on  the  best  press 
arrangement. 


LATEST  TYPE  4-UNIT  SCOTT  PRESS 
WITH  FAMOUS  3/2  FOLDER.  UTMOST 
FLEXIBILITY  FOR  ROP  AND  SPOT 
COLOR  POSITIONING.  PRESS  UNITS 
NOW  AVAILABLE  IN  DYNAMIC  INDUS¬ 
TRIAL  COLORS  OF  YOUR  CHOICE. 


SCOTT  PRESSES 

PROVF-I^ 

by  the  great  names  in  the  newspaper  industry 


We  have  doubled  our 
production  capacity 


WORLD'S  LARGEST  •  .  .  Wood  Flong  has  opened  its  second  half  century  with  a  million  dollar  expan¬ 
sion  program  that  has  doubled  the  production  capacity  of  the  company,  already  the  world's  largest 
producer  of  stereotype  mats.  Wood  Flong  thus  maintains  its  leadership  in  service,  quality  of  product 
and  ready  supply. 

QUALITY  CONTROL  .  .  .  Maximum  uniformity  of  product,  according  to  every  customer's  individ¬ 
ual  requirements,  has  been  even  further  assured  by  installation  of  the  finest,  ultra-modern  mat-making 
machinery. 

CONSTANT  SUPPLY  .  .  .  Because  of  this  enormous  new  production  capacity  there  will  never  be  a 
shortage  of  the  supply  of  Super  Flongs  or  other  Wood  Flong  mats. 

RESEARCH  AND  DEVELOPMENT  .  .  .  Wood  Flong  was  the  innovator  of  the  no-pack  process  now 
accepted  throughout  the  industry.  Wood  Flong's  new  expansion  program  has  placed  the  company 
in  a  position  to  anficipafe  the  industry's  needs  .  .  .  continuing  the  company's  50  year  record  of 
unique  service  to  the  graphic  arts  industry. 


om-piBce  SUPER  FLONG  no  pack  mat 

A  NEW  ERA  IN  STEREOTYPING 

WOOD  FLONG  CORPORATION 

HOOSICK  FALLS,  NEW  YORK 

NEW  YORK  OFFICE:  551  FIFTH  AVE.;  PHONE:  MU  T-2950 
SERVING  THE  GRAPHIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


KEMP 

OF  BALTIMORE 


rwin  J  l^oCumn 


IVew  frontier  of  the  new  year  1961  offers  ne\% -papermni 
^  ^  opportunities,  challenges,  responsibilities  and  rewards  wf 
never  have  known.  It  is  a  testing  time  and  tremendous  time.  For 
example,  an  astronaut  probably  will  be  tossed  into  orbit  around 
the  earth  in  this  historic  year,  opening  a  new  epic  epoch  and 
offering  newspapers  one  of  the  biggest  stories  of  all  time  about 
mankind’s  endless  tide-like  progressions  and  retrogressions. 

Why  Top-ISotch  Cohimnists  Are  Top-yotch 

Tliey’ve  a  penchant  . 

For  the  trenchant.  ' 

— ^Tom  Pease 

— First  1961  resolution  of  all  sports  departments  of  all  news¬ 
papers  should  be  to  order,  for  entertainment  and  information, 
for  pleasure  and  profit,  a  copy  of  “The  Pros — A  Documentan 
of  Professional  Football  in  America.”  by  Robert  Riger  with 
commentary  by  Tex  Maule  (Simon  and  l^huster,  $10).  It’s  a  j 
big  format  book  with  superlative  photography  and  text.  Part 
One  is  on  “The  Old  Pros”  and  recounts  the  legends  of  Jb 
Thorjre  and  Red  Grange  and  others  (1920-,o0.)  Part  Two  is  on 
“Tlie  Great  Decade”  ( 19.^1-60)  and  Part  Three  is  on  “The 
Games”  with  crucial  details  of  five  of  the  National  Football 
League’s  great  games,  plus  a  full  roster  of  players  and  an 
analysis  of  modern  tactics.  Incidentally,  sports  writers  who  covtr 
the  professional  gridders  have  been  invited  on  a  press  flight 
to  the  first  annual  pro  footballers  golf  tournament  at  the  H(^\- 
wood  (Fla.)  Beach  Hotel  and  Country  Club  Jan.  4-6,  durini: 
the  winter  meeting  of  the  National  I'ootball  League  Players. 

- — Hal  Borland,  Salishury,  Conn.,  who  on  Dee. 

1,000th  Sunday  nature  e 
who  is  the  author  of  sewral  nature  hsMtk! 
the  months  of  the  year  in 
Borland  writes  a  weekly  column  for  the  Pittsfield  (Mass.)  Bed- 
shire  Eagle. 

— Public  relations  counselor  Edward  L.  Bernays  wonderw 
if  the  holiday  spirit  was  making  him  see  double  when  he  picked 
up  both  the  New  York  Times  and  New  York  Herald  Tribm 
on  Dec.  15  and  found  identical  stories  made  up  side  by  skif 
The  Times  even  used  identical  heads,  “3  Dances  to  Honor  Giih 
in  Fairfield,”  but  the  Trib  varied  its  head,  using  “Loeb  Swon 
bv  Mayor”  and  “On  Board  of  Health”  over  the  same  item , . . 


Gas  or  electric  immersion  heating 

Kemp  Immersion  Remelt  Pots  (gas  or  electric)  put  the 
heat  where  it  belongs — inside  the  metal.  Recirculating 
heating  tubes  inside  the  pot  distribute  the  temperature 
evenly  .  .  .  without  heat  loss.  Result:  faster  heating, 
quicker  melting  . . .  bigger  savings  in  fuel  and  labor. 


Easy  and  accurate  temperature  control 

Kemp’s  easy,  exact  temperature  control  combined  with 
rapid  heat  recovery  provides  continuous  casting . . .  even 
with  great  amounts  of  metal  added.  An  inner  exhaust 
blankets  the  metal,  cuts  dross  formation.  Result:  higher 
casting  rates,  highest  casting  quality. 


Good,  safe  working  conditions 

Kemp’s  modem,  compact-design  remelt  pots  have  all 
heating  units  and  control  wiring  fully  enclosed.  Result: 
obnoxious  fumes  and  uncomfortably  high  room  tem¬ 
peratures  are  eliminated ...  air  conditioning  is  no  problem. 
Write  today  for  further  information. 

KEMP  AUTOMATIC  METAL  LOADER  with  electric  hoist  eli¬ 
minates  manual  loading . . .  speeds  work,  cuts  costs.  (All  carts 
have  700  lb.  capacity.)  Available  with  any  Kemp  Remelt  Pot. 


18  wrote  hi> 
‘ditorial  for  llit*  Apir  York  Timet  aa4 
wrote  the  verses  aboti 
the  1961  Old  Farmer's  Almanat.  Mr. 
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to  come  to 


THE  C.  M.  KEMP  MANUFACTURING  COMPANY 
405  E.  Oliver  Street,  Baltimore  2,  Maryland 
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BIRMINGHAM 

. a  Per  HooschoW 


Highest  \ntome  Per 


Standard  Rate  and  Data  Service's  Consumer 
Market  Survey  Puts  Birmingham  Average 
Per  Household  Income  at  All-Time  High  of 


^'Tbe  Most  Powerful  Selling  Force  in  Alabama’* 


Kelly-Smith  Company,  Notional  Representotires 


Providence  . $6,178 

Denver  . $6,236 

Omaha  . $6,43 1 

Son  Diego . $6,630 

Houston  .  $6,643 

Syracuse  . $6,7 1 5 

Buffolo . $6,736 

Akron . $6,737 

Source;  Standard  Rate  and  Data 
Market  Survey,  July  I,  1959  to 
July  1,  1960. 


Sinraitgluun 

BIRMINGHAM  POST-HERALD 


$6,639 


This  all-time  high  Birmingham  average  is  well  ahead 
of  such  Southeastern  cities  as  Atlanta,  New  Orleans, 
Memphis,  Miami  and  Tampa-St.  Petersburg.  It  is  on  a 
par  or  ahead  of  cities  like  Buffalo,  Syracuse,  Akron, 
San  Diego,  Providence,  Houston,  Omaha  and  Denver. 


Birmingham  has  a  very  large  and  solid  middle  income 
group.  It  has  consistently  been  one  of  the  finest  mass 
markets  in  the  country;  and  this  record  high  average 
income  per  household  of  $6,639  proves  it. 


You  can  sell  nine  out  of  every  ten  of  these  fine  pros¬ 
pects,  plus  one-fourth  of  the  trading  area  families — 
most  of  them  above  average  income  level  —  with 

one  single  medium — 


Consumer  Spendable 
Income  Per  Household 


Leading  Southeastern 
Metropolitan  Areas 


$6,639 

$6,423 
.$6,339 
.  $6,246 
.  $5,726 
.$5,011 


Other  Selected  Metropolitan 
Areas 


Birmingham 

Atlonto  .  .  .  . 
New  Orleons 
Memphis  .  .  . 
Miami . 


Tompo-St.  Pete. 


editorial 

Go  Like  Shell  in  ’61 

*'  I  ■’HE  year  1960  may  go  down  in  history  as  the  year  newspajiers  were 
rediscovered  by  some  large  national  advertisers,  and  1961  may  see 
a  continuation  of  that  trend.  If  newspapers  will  promote  the  slogan 
“Go  Like  Shell  in  ’61,”  it  could  be  newspapers’  biggest  volume  year. 

The  year  just  ending  hasn’t  been  too  ba<l  for  newspa}>ers  volume- 
wise.  (Their  profit  picture,  however,  probably  hasn’t  shown  much 
improvement,  if  any.)  They  will  end  the  year  with  linage  gains,  ac¬ 
cording  to  Meilia  Recortls.  For  11  months  the  increase  is  1.4%.  News¬ 
print  consumption  figures  (up  4.2%  for  11  months)  indicates  that 
total  newspaper  circulation  has  also  shown  gains. 

The  change  in  the  national  advertising  picture  was  sparke<l  when 
R.  J.  Reynolds  Tobacco  Company  launched  a  sizeable  newspaper 
campaign  in  color.  (Total  ROP  color  linage  for  10  months  was  17% 
over  1959,  according  to  Media  Records’  report  for  R.  Hoe  &  Co.) 
Other  tobacco  companies  and  some  distillers  are  following  the  trend 
to  newspapers.  The  Shell  Oil  Company  campaign  of  $15,000,000 
which  has  just  started  exclusively  in  newspapers  was  die  major  break¬ 
through. 

An  increase  of  3.6%  in  general  linage  in  November  the  first 
monthly  gain  since  May,  according  to  Media  Records,  shows  what 
has  been  happening.  The  trend  towards  more  uniform  national  rates 
has  not  hurt  newspapers  one  single  bit. 

Add  to  all  this  reports  from  publications  in  the  broadcasting  field 
that  higher  talent  costs  may  force  cutbacks  by  users  of  sjxit  TV 
which  could  mean  some  of  them  will  abandon  the  high-cost  medium. 

Readers  will  gather  from  this  that  we  are  “bullish”  for  news- 
pajjers  in  ’61,  which  we  are.  L^p  to  now  the  pulling  power  of  small- 
space  or  inconsistent  advertising  campaigns  in  newspajiers  has  been 
compared  unfavorably  with  expensive  and  continuous  campaigns  in 
other  media,  notably  television.  Beginning  in  1960  and  continuing 
next  year  advertisers  will  have  an  opportunity  to  see  what  an  ex¬ 
tensive  and  continuous  campaign  in  new'spapers  can  do. 

We  have  every  confidence  that  die  Shell  campaign  in  newspapers 
will  be  a  tremendous  selling  success.  This  and  a  feiv  other  sizeable 
campaigns  will  set  the  pace  for  national  advertising  in  newspapers. 


Shades  of  Huey  Long 

l^ffoRE  than  25  years  ago  in  July,  1934,  Huey  Long  rammed  through 
the  Louisiana  legislature  a  punitive  tax  of  2%  on  advertising 
revenues  of  newspapers  having  more  than  20,000  circulation  weekly. 
According  to  E.&.P.  at  the  time,  Huey  Long,  who  was  mad  at  the 
newspapers  of  his  state  for  their  opposition  to  his  regime,  was 
standing  in  die  back  of  the  Lower  House  calling  “Vote  Yes!”  The 
tax  which  was  purely  retaliatory  was  declared  unconstitutional  by 
the  U.S.  Supreme  Court  unanimously  in  February,  1936. 

Memories  apparently  are  short  in  Louisiana. 

Last  week  a  member  of  the  State  legislature  introduced  another 
bill  to  include  newspaper  advertising  under  the  state’s  2%  sales  tax. 
It  is  no  secret  that  local  newspajiei-s  again  have  been  criticizing  the 
legislature  and  tJiis  bill  is  also  retaliatory. 

The  legislators  of  Louisiana  would  do  well  to  recall  Justice 
Sutherland’s  1936  decision  which  said:  “The  tax  here  involved  is 
bad,  not  because  it  takes  money  from  the  pockets  of  the  appellees 
(newspapers).  If  that  were  all,  a  wholly  different  question  would  be 
presented.  It  is  bad  because,  in  the  light  of  its  history  and  of  its 
present  setting,  it  is  seen  to  be  deliberate  and  calculated  device  in 
the  guise  of  a  tax  to  limit  the  circulation  of  information  to  which 
the  public  is  entitled  in  virtue  of  the  constitutional  guarantees.” 


f  am  Alpha  and  Ome/ca,  the  heginninf 
and  the  end,  .  .  .  — Revelation,  V.Vf  j  5^.  I 


Editor  &  Publisher  t 

«  THE  FOURTH  BTATt 


The  Oldest  Publishers'  ar»d  Advertisen' 
Newspaper  in  America 

With  which  has  been  merged:  The  Jountliit, 
established  March  22,  1884;  Newspaperdom, 
established  March,  1892;  the  Four^  Estat*, 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 
Publisher,  Chairman  ^  Board,  1912-1959 
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Publisher  and  Editor 

Robert  U.  Brown  , 

A  sui 

General  Manager  jgt  of  1 

James  W.  Brown,  Jr.  jj  jj,e 

Executive  Editor,  Jerome  H.  Walker;  Featursi, 

Ray  Erwin,  Richard  Friedman,  Philip  N.  'liiitic  i 
Schuyler,  Robert  M.  Warner;  Advertiiiif  j.l«<ric< 
News,  Robert  B.  McIntyre,  Marketing  tad 
Research  Manager,  Albert  E.  Weis;  Librariaa,  i  u,-,. 
Janet  Haslett. 


Treasurer,  Arline  Demar;  Advertising  Managtr, 
Henry  C.  Thiele;  Advertising  Production  Mas- 
ager,  Bernadette  Borries;  Promotion  Mae 
ager,  George  Wilt;  Circulation  Diracter, 
George  S.  McBride;  Circulation  Manager, 
George  H.  Strate;  Classified  Advartisiag 
Manager,  John  Johnson. 
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General  Offices — Suite  1700,  Times  Towar, 
1475  Broadway,  New  York  36,  N.  Y.  — 
BRyant  9-3052. 

BUREAUS 

Washington:  Pat  M unroe,  1249  National  Praii 
Building.  ST  3-6756-7. 
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husban* 
(Pa.) 


Chicago:  George  A.  Brandenburg,  Mid-Wad 
Editor:  Harry  B.  Mulllnix,  Western  Advertis¬ 
ing  Manager;  Grant  Biddle,  Representativt; 
360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg.  80 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  Prae 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Pacific 
Coast  Editor:  Duncan  A.  Scott,  Advertising 
Representative;  85  Post  St.  Garfield  I -7950. 

Lot  Angeles;  Frederic  C.  Coonradt,  Cone 
spondent.  School  of  Journalism,  Um'versily 
of  Southern  California,  3518  University  Ava, 
Duncan  A.  Scott,  Advertising  Represante 
tive,  1901  West  8th  St.  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager,  2) 
Ethelbert  Road,  Birchington,  Kent,  England 
Peter  Bostock,  correspondent,  74a.  Primroan 
Mansions,  Prince  of  Wales  Dr.,  London 
S.W.  II.  MACauley  7773, 

Paris,  France:  G.  Langelaan,  Correspondank 
48  Avenue  de  Paris  Vincennes  (Seine). 
Charter  Mambar  Audit  Bureau  of  Clreulatioas 
Mamber  Aaaoeiated  Bnainaas  Publications  I  ea 
averase  net  paid  June  SO,  19S0— 20,947,  Banawab 
to  October  SI,  1919  7S.9Sgk. 
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‘  FOR  THE  MAN  WHO  HAS  EVERYTHING 
f  Ficklen,  Dallas  (Tex.)  News 
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Skort  ^akes 


;  The  father  of  five  sonRS,  he  is  also 
jrtive  in  Little  Leapue  and  Boy  Scout 
proRrani.s.  —  Walla  Walla  (Wash.)  Un- 
m-BidUtin. 
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A  survey  showed  201  persons  roared 
rat  of  Texas,  aimed  a  stapperinR  punch 
it  the  .Middle  Atlantic  states,  up  the 
Eastern  Seaboard  and  out  into  the  At¬ 
lantic  near  Nova  Scotia.  —  Chicago's 
l.imericati. 

I  • 

I  Mar>'  Baker  Eddy  will  lead  the  lesson- 
Lrmon.  —  Muncie  (Ind.)  Star. 


“We  want  to  know  whether  safety,  and 
w  want  to  know  they  can  Ruarantee  Mr. 
Nixon’s  damn  .soon.”  —  New  York  Jour- 
ntl-Americati. 


letters 


:  SINGLE  OWNERSHIP 

I  am  surprised  that  Editor  &  Publisher 
1  would  give  “monopoly  status”  to  a  one 
newspaper  city.  (Page  10,  Dec.  17).  This 
is  a  favorite  and  unfair  charge  leveled  by 
critics  of  newspapers. 

Because  of  the  narrowing  profit  margin 
in  newspaper  publishing,  the  number  of 
cities  that  cannot  support  two  or  more 
newspapers  will  continue  to  increase.  The 
single  paper  city  almost  always  discovers 
I  that  it  gets  far  lietter  service  from  one 
1  healthy  paper  than  from  two  weak  ones. 

Certainly  we  strive  to  give  our  area  the 
'  liest  possible  newspaper  simply  liecause  we 
I  are  the  only  paper,  and  I  feel  we  are  typi- 
I  cal  in  this  respect. 

I  But  we  hold  no  monopoly  on  our  area, 
i  We  hold  no  franchise.  .Anyone  who  wants 
to  can  risk  his  money  competing  with  us 
in  our  field.  We  have  no  competing  paper 
only  because  investors  realize  our  area 
I  won’t  support  two. 

Barnard  L.  Colby 

i  General  Manager. 

Day  Publishing  Co., 

I  New  London,  Conn. 

j  *  *  * 

(After  establishing  that  the  story  re- 
'  ferred  to  single  ownership  cities,  E&P  used 
“monopoly”  in  its  simple  connotation  of 
“exclusive  jMxssession  or  control  of  any¬ 
thing”;  rot  in  the  legalistic  sense. — ED.) 

*  *  * 
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If  he  refuses  to  see  a  doctor,  then  you 
must  see  less  marriage  and  a  life  without 
fhildren  just  because  your  clergyman. 
You  should  not  be  a  victim  of  a  kiss-your 
husband  has  a  problem.  —  Pittsburgh 
iPa.)  Post-Gazette  and  Sun-Telegraph. 

MiliHiiiiiiiiiiiiiiiiiiiiiiiiiiiiiim 


Please  permit  me  to  take  strong  issue 
with  your  editorial  (Dec.  17)  relating  to 
the  “Shopper.” 

I  would  l)e  the  last  to  censure  the  Los 
Angeles  Mirror  for  free  distribution  ac¬ 
tivity.  as  some  of  the  newspapers  with 
which  I  am  associated  have  in  the  past 
followed  this  course  and  some  do  now. 
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Free  distribution  may  be  expedient.  If 
an  advertiser  is  not  convinced  that  his 
sales  message  should  be  concentrated  in 
I  media  with  paid  circulation,  then  it  can 
well  be  argued  that  a  newspaper  can 
strengthen  its  position  by  making  avail¬ 
able  its  production  and  distribution  facili¬ 
ties  and  thereby  strengthening  its  financial 
capability  to  produce  a  better  newspaper. 

The  basic  concept  of  a  free  .American 
press,  however,  calls  for  choice  by  the 
reader  of  the  newspaper  or  newspapers 
which  will  enter  his  home.  .Acceptance, 
i  proven  by  willingness  to  pay  a  fair  sub- 
I  scription  price,  is  the  only  sound  founda¬ 
tion  for  genuine,  lasting  service  to  the  re- 
!  tailer.  Diversion  of  advertising  dollars  to 
free  distribution  in  any  form  is  a  setback 
j  for  -American  newspapers — and  is  cer¬ 
tainly  no  occasion  for  a  bouquet  from  any 
part  of  the  Fourth  Estate! 

Free  distribution  is  a  disease  which  may 
l)e  difficult  to  cure.  It  may  require  more 
than  selling — |>erhaps  a  concerted  attack 
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on  all  outmoded  restrictions  affecting  the 
production  of  identical  ads  in  community 
newspapers  and  jierhaps  a  good  deal  more 
cooperation  in  mechanical  standards  and 
streamlining  of  accounting  and  billing 
procedures.  The  development  in  Los  An¬ 
geles  should  be  considered  a  challenge  and 
not  an  accomplishment. 

J.  G.  ScRiPPS 

Scripps  League, 

Seattle,  Wash. 

*  *  * 

MUSHY  RED  PENCIL 

Readers  become  non-readers  when  faced 
with  modern  journalism.  Fa.st  communica¬ 
tions.  blanket  coverage,  education  and 
background  of  today’s  specialist  reporters 
mean  nothing  when  tone  and  .style  are  trite 
and  tired. 

Yet  this  is  what  is  printed  mostly  .  .  . 
and  asked  for  increasingly  by  editors. 

Nobody  in  tbe  business  today,  it  ap- 
liears,  wants  hard-hitting  writing,  report¬ 
ing,  editorial  leadership.  Underplay  is  the 
password. 

From  the  publishers  through  the  editors 
to  the  reporters  comes  the  pressure  to 
soft-pedal.  Don’t  antagonize  a  soul  is  the 
slogan. 

It’s  about  time  now,  right  now,  for  us 
younger  newspapermen  to  take  that  soft, 
mushy  red  pencil  out  of  the  limpid  hands 
whicb  control  it  and  shave  it  into  kindling. 

M.  David  Levin 

New  York,  N.  Y. 

«  *  * 

EYES  ON  THE  U.S. 

Every  week  a  copy  of  E&P  is  shipped 
from  your  country  to  my  little  city,  in  the 
eastern  part  of  The  Netherlands,  and  every 
week  it  is  with  great  interest  that  I  spend 
some  hours  reading  about  what  happens 
in  this  vivid,  dynamic,  everchanging  world 
of  .American  journalism. 

For  many  a  Dutch  citizen  the  United 
States  is,  I  believe,  just  a  fairy  tale.  As 
it  may  lie  for  many  a  Dutch  journalist.  I’d 
like  to  change  this  fairy  tale  into  a  candid, 
full  color  picture.  Quite  simple,  you  may 
say;  cross  the  sea,  visit  our  country  and 
ready  you  are. 

But  I  really  do  nut  think  a  six  weeks 
stay  will  do.  Would  your  government  per¬ 
mit  me  to  stay  and  work  in  your  country 
during,  for  instance,  18  or  24  months  and, 
secondly,  would  any  publisher  risk  to  em¬ 
ploy  me,  while  knowing  that  at  least  for 
three  months  your  difficult  language  won’t 
permit  me  to  produce  anything  worth  to 
print?  I  am  a  member  of  the  Dutch  Fed¬ 
eration  of  Journalists. 

Maybe  some  of  the  readers  of  E&P  know 
the  answers  I  can  impossibly  find  in  my 
office-chair. 

Robert  P.  B.  de  Jong 

P.O.  Box  50, 

ALMELO, 

Netherlands. 
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Do  you  often  find  it  hard  to  j?et  going  when  a  news 
research  chore  comes  up? 


Self-starter 


Are  you  appalled  at  the  thought  of  a  long-drawn-out 
search  for  names,  dates  and  other  details  that 
you’ve  got  to  have  right? 

Maybe  you  ought  to  have  The  New  York  Times 
Index.  It’s  a  wonderful  “.self-starter.”  For  when 
you  reach  for  the  Index,  you  know  in  advance  that 
your  .search  for  facts  will  be  greatly  simplified. 

You  know  that  you’re  off  to  a  fa.st  start,  and  on  your 
way  to  a  fast  finish. 

You  can  get  The  New  York  Times  Index  in  two 
forms— a  twice-a-month  edition,  and  a  cumulative 
Annual  Volume  that  covers  an  entire  year’s  events. 
In  both  formats,  the  news  is  classified  and 
summarized  under  thousands  of  different  headings 
that  show  geographical  locations,  names  of 
persons  and  organizations,  and  all  the  various  kinds 
of  activity  such  as  government,  business, 
finance,  foreign  relations,  .science,  education,  sports. 
No  matter  what  kind  of  event  or  situation  you 
are  delving  into,  the  Index  promptly  gives  you 
the  basic  facts. 

And  when  you  need  the  complete  story,  the  Index 
tells  you  how  to  quickly  locate  it  in  your  file  of 
The  New  York  Times.  You’ll  find,  too,  that  you  can 
often  u.se  the  Index  as  a  guide  to  the  publication 
dates  of  .stories  in  your  oum  new.spaper,  and  in  other 
news  .sources  on  file  in  your  library. 

If  you  have  not  yet  started  a  file  of  The  New  York 
Times  Index,  why  wait  any  longer?  For  only 
$85  you  can  get  the  twice-a-month  issues  for  a  full 
year  plus  a  copy  of  the  1960  Annual  Volume 
now  in  preparation  for  publication  around  June  1. 

Or  you  can  get  the  24-twice-a-month  issues 
only  for  $50. 

If  you  send  us  the  order  now,  your  subscription 
will  start  with  The  Index  for  the  January  1-15 
period,  and  you’ll  wind  up  with  a  complete  file  of  the 
1961  Lssues.  You’ll  want  them  all,  so  don’t  delay. 

THE  NEW  YORK  TIMES  INDEX 

229  West  43rd  Street,  New  York  36,  N.Y. 


Every  Saturday  Since  1884 


Editor  A  Publisher 
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Chi  News  Editorial,  Mech. 
Staffs  Move  to  S-T  Plant 


Edition  Schedules  Changed;  Zone 
Set-Up  Altered  for  Field  Papers 

By  (ie<»r^e  A.  Bran<leiiliiir^ 


I?: 


Chicago 

MemlMTS  of  the  Cliicn</o  Daily 
Sewn  eilitorial  and  mechanical 
departments  moved  into  the 
Chicago  Sun-Times  plant  Dec. 

31.  They  will  l>egin  publishing: 
ill  editions  of  the  Daily  News 
m  the  “new”  huildinp:,  starting 
Jan.  3,  marking  the  85th  anni¬ 
versary  of  the  six-day  evening 
paper,  now  owned  by  Field 
Enterprises,  Inc. 

The  advertising,  circulation 
and  accounting  departments  of 
the  Daily  News  have  already 
'  ueen  integrated  with  those  of  its 
sister  paper,  the  morning  Sun- 
imes,  and  now  the  production 
departments  of  the  two  papers 
will  be  consolidated  in  a  ‘round- 
the^-lock  operation.  The  editor¬ 
ial  departments  of  the  two 
papers  will  continue,  however,  to 
operate  as  distinct  and  .separate 
units  of  the  Newspaper  Division 
of  Field  Enterprises,  headed  by 
■Marshall  Field  Jr.,  publisher  of 
the  two  new’spapers  and  presi¬ 
dent  of  the  parent  company. 

Housed  in  McNlern  Plant 

The  two  editorial  departments 
will  be  housed  on  the  fourth 
floor  of  the  $21  million  plant  of 
the  Sun-Times,  completed  in  the 
Fall  of  1957.  Mr.  Field  pur¬ 
chased  the  Daily  News  on  Jan. 

5,  1959  from  John  S.  Knight, 

^losident  of  the  Knight  News¬ 
papers. 

A  new  edition  schedule  will 
be  adopted  by  the  Daily  News, 

Jnd  a  later  press  start  for  the 
morning  Sun-Times  Green  Dia¬ 
mond  edition. 

The  Daily  News  is  dropping 
its  Thursday  zone  sections,  in 
favor  of  daily  run-of-paper 
coverage  of  suburban  news,  and 
the  Sunday  Sun-Times,  effective 
Jsn.  15,  will  start  publishing 
nlvertising  on  a  regional  basis, 
broken  down  into  three  zones — 

North,  West  and  South.  News 
m  the  split-run  section  will  be  UNDER  ONE  ROOF^Th.  Chicago  Daily  New*  name  join*  that  of  the 

of  general  interest  and  not  con-  Sun-Times  atop  the  $21  million  plant  on  the  north  bank  of  the  Chicago 

fined  to  area  activities.  River.  Both  Field  papers  will  be  published  there. 
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Principal  reason  for  switch¬ 
ing,  in  effect,  the  regional  cover¬ 
age  from  one  paper  to  the  other 
is  one  of  economics.  The  Sunday 
Sun-Times  requires  separate 
l)re-printing  and  .stuffing  opera¬ 
tions  of  its  many  feature  sec¬ 
tions,  and  now  can  handle 
additional  .sections  for  regional 
coverage. 

The  Daily  News,  in  turn,  will 
be  able  to  print  color  in  all 
editions  on  any  day  of  the  week. 
Heretofore,  the  News  pre¬ 
printed  full  color  only  in  its 
Thursday  zone  sections. 

Fewer  Editions 

Under  the  new  set-up,  the 
evening  Daily  News  will  have 
four  basic  editions  instead  of 
five.  The  red  border  line  cur¬ 
rently  on  the  Red  Flash  and  Red 
Streak  editions  will  be  used  on 
all  News  editions,  liecoming  a 
distinguishing  hallmark,  rather 
than  an  edition  identification. 

The  present  two  early  editions, 
the  Blue  Streak  and  Two  Star 
Final,  will  l)e  combined  as  the 


new  Red  Dart.  Press  start  for 
this  new  edition  will  be  9:30 
a.m.,  45  minutes  later  than  the 
former  Blue  Streak.  The  Red 
Dart  will  be  replated  as  fresh 
news  develops,  thus  bringing  the 
latest  i)ossible  news  to  home 
deliv'ery  subscribers. 

Press  starts  for  the  Red  Flash 
and  the  Red  Streak  (final  mar¬ 
kets)  will  remain  virtually  un¬ 
changed,  but  the  State  edition 
will  go  to  press  at  (DSO  p.m.  (for 
downstate  delivery  the  following 
morning)  rather  than  5:30  p.m. 

The  Sun-Times’  Green  Dia¬ 
mond  edition  press  start  will  be 
moved  from  4:30  p.m.  to  5  p.m., 
but  there  otherwise  will  be  no 
significant  changes  in  the  S-T 
edition  schedule  as  a  morning 
paper,  published  seven  days  a 
week. 

Better  dock  facilities  are 
available  for  lx)th  the  News  and 
Sun-Times,  thus  permitting 
faster  delivery  of  papers,  com¬ 
bined  with  faster  press  runs  that 
will  compensate  for  later  starts. 
The  Daily  News  is  reducing  its 
.'^taff  of  route  drivers  in  the  city, 
eliminating  small  retail  outlets 
formerly  handling  only  a  few 
papers  each  edition.  Both  papers 
will  use  each  other’s  trucks 
interchangeably  wherever  fea¬ 
sible,  thus  reducing  delivery 
costs.  Greater  emphasis  will  l)e 
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MOVING  DAY  — George  Thiem, 
Chicago  Daily  News  reporter, 
packs  his  belongings  in  an  "ID" 
box  (or  move  to  the  Sun-Times 
and  Daily  News  Building. 

placed  on  home  delivery  in  the 
afternoon  field. 

Expanding  .Area  (Uxverage 

The  Daily  News  is  expanding 
its  daily  newsgathering  in  sub¬ 
urban  and  outlying  areas  and 
will  carry  such  news  in  all  edi¬ 
tions.  The  evening  paper  has 
divided  the  metropolitan  Chicago 
area  into  four  sections — North, 
Northwest,  Southwest  and 
South.  A  reporter  and  photog¬ 
rapher,  each  assigned  staff  cars 
equipped  with  radio  telephones, 
will  cover  their  respective  areas, 
fanning  out  in  such  a  way  as  to 
be  easily  accessible  to  spot  news 
breaks  and  in  constant  touch 
with  the  city  desk. 

Productionwise,  the  Sun- 
Times  facilities  are  adetjuate  for 
the  24-hour  schedule  of  pro¬ 
ducing  two  newspapers,  under 
the  direction  of  Hy  Shannon, 
production  director,  and  his  as¬ 
sistants.  In  fact,  more  than 
100,000  copies  of  the  Daily  News 
circulation  have  been  coming  off 
S-T  presses  since  last  Summer. 

Meanwhile,  the  Daily  News 
Goss  Headliner  press  units, 
formerly  housed  in  the  News’ 
South  Side  plant,  have  been 
installed  with  the  new  Goss  units 
previously  erected  in  the  block- 
long  pressroom  of  the  S-T  plant. 
Additional  warehouse  space  has 
been  provided  underneath  Wa¬ 
bash  Avenue  to  accommodate 
newsprint  storage  for  the  com- 
(Continued  on  page  41) 
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EDITOR  &  PUBLISHER  CALENDAR 


Monitor  Air  Service 

Adds  75,000  Subs 


In  six  weeks  the  Christian 
Science  Monitor  has  increased 
its  total  circulation  by  44  per¬ 
cent.  After  adding  more  than 
75,000  new  paid-in-advance  sub¬ 
scriptions  to  its  list,  the  Monitor 
now  has  a  daily  imn  of  more 
than  2.10,000  papers. 

Responsible  for  this  increase 
is  the  Monitor’s  new  distribution 
pattern  which  involves  air 
freight  deliv’ery  and  printing 
from  mats  in  London  and  Los 
Angeles.  Heretofore  all  copies 
of  the  paper  were  printed  in 
Boston  and  sent  by  regular  mail 
throughout  the  United  States 
and  overseas.  Only  a  small  per¬ 
centage  of  its  subscribers  re¬ 
ceived  air  mail  editions  at  their 
owm  expense. 

Mats  Co  by  Plane 

In  the  British  Isles  alone  the 
Monitor  has  doubled  its  circula¬ 
tion  and  now  has  more  than  12,- 
000  subscribers  there.  Cali¬ 
fornia,  also,  has  come  close  to 
doubling  its  original  number  of 
sales,  and  more  than  60,000  pa¬ 
pers  are  printed  there  six  days 
a  week. 

For  London  and  Los  Angeles, 
two  sets  of  mats  are  flowm  out 
of  Boston  and  New  York.  Differ¬ 
ent  airlines  are  used  as  further 
insurance. 

In  London  the  mats  are  picked 
up  at  the  airport  by  the  printer. 
King  &  Hutchings  Ltd.,  and 
taken  to  a  plant  at  Uxbridge,  20 
minutes  from  the  airport.  Plates 
are  cast  from  the  mats,  and 
presses  roll  within  two  hours 
after  the  plane  sets  down. 
Wholesalers  and  the  post  office 
hav’e  the  Monitors  by  noon. 

In  Los  Angeles  the  same  proc¬ 
ess  is  followed  by  the  Compton 
Printing  Company,  which  is  30 
minutes  from  the  airport. 

Throughout  the  Chicago  and 
midwest  area,  the  Monitor  real¬ 
ized  more  than  a  50  percent  cir¬ 
culation  growth  since  it  began 
air-freighting  papers  printed  in 
Boston  to  Cleveland,  Chicago, 
and  Omaha.  Through  the  use  of 
regularly  scheduled  jet  flights 
and  cargo  service  by  United  Air 
Lines,  the  Monitor  has  on-day 
delivery  in  many  areas  that 
previously  received  their  papers 
some  two  to  three  days  late. 

Newsstand  Demand 

While  the  Monitor  still  de¬ 
pends  largely  upon  mail  delivery 
from  Boston,  London,  Los  An¬ 
geles,  Chicago,  Cleveland  and 
Omaha,  there  has  been  a  grow¬ 
ing  demand  for  newsstand  sales 
in  these  and  other  key  cities. 
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Special  drivers  have  been  as¬ 
signed,  and  their  routes  are  con¬ 
stantly  l>eing  refined  and  en¬ 
larged  in  order  to  expedite  serv¬ 
ice.  At  the  same  time,  further 
air  freight  drop-off  points  are 
being  analyzed  by  the  Monitor’s 
Circulation  Department  and 
United  Air  Lines.  Those  being 
considered  are  not  only  out  of 
Boston  but  also  out  of  London 
and  Los  Angeles. 

The  ultimate  may  be  in  fac¬ 
simile  printing,  but  in  the  mean¬ 
time,  greater  use  of  air  freight 
appears  to  be  the  most  practical 
method.  Monitor  executives  said. 

Printing  costs  give  every  in¬ 
dication  of  continuing  an  up¬ 
ward  trend  while  all  air  freight 
.specialists  forecast  that  their 
costs  will  rapidly  decrease  as 
more  jets  come  into  ser\*ice.  The 
Monitor  found  that  it  could  fly 
papers  from  Boston  as  far  west 
as  Omaha  at  a  competitive  price 
with  commercial  printers  in  Chi¬ 
cago  or  at  any  other  key  city 
along  the  line. 

The  Monitor’s  editorial  policy 
control  remains  in  Boston. 

John  H.  Hoagland,  manager 
of  the  Christian  Science  Publish¬ 
ing  Society,  described  the  re¬ 
sponse  to  this  new  delivery  pro¬ 
gram  as  the  most  significant  ad¬ 
vance  since  the  paper  was 
founded  by  Mary  Baker  Eddy  in 
1908. 

• 

Articles  in  Union 
Papers  Catalogued 

Ann  Arbor,  Mich. 

A  guide  to  current  labor  news 
developments  is  now  being  pub¬ 
lished  by  the  University  of 
Michigan  Bureau  of  Industrial 
Relations.  Called  the  Michigan 
Index  to  Labor  Union  Periodi¬ 
cals,  it  covers  every  major  story, 
editorial,  and  feature  article  in 
41  union  papers,  cataloged  and 
cross  referenced  under  800  topic 
headings. 

The  index  is  published 
monthly,  with  two  six-month 
cumulative  issues  annually.  In 
all,  more  than  14,000  entries 
are  cataloged  each  year.  (Sub¬ 
scription  price:  $125  annually). 
• 

Journal  for  Korea 

Charleston,  W.  Va. 

Kyung  Won  Lee,  American- 
educated  Korean  who  has  been 
on  the  staff  of  the  Charleston 
Gazette  since  1958,  has  begun 
publication  here  of  Yalu,  a  bi¬ 
monthly  magazine  devoted  to 
Korean  affairs.  Dong  Hwan  Kim 
is  associate  editor  and  John  E. 
Davis  is  a  business  associate. 
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5-6— Allied  Daily  Newspapers  of  Washington,  Seattle,  Wash. 

7- 8— Alabama  Associated  Press  Association,  Mobile. 

8- 10 — Texas  Daily  Newspaper  Association  Advertising  Salas  Sa-ninar,  Shei- 

ton  Hotel,  Dallas. 

8-10 — Northeastern  Classified  Advertising  Managers  Association.  Belmont 
Plaza  Hotel,  New  York  City. 

8- 11 — Texas  Newspaper  Seminar  on  "Business  News",  University  of  Tei«i 

School  of  Journalism,  Austin. 

9- 20— American  Press  Institute,  Circulation  Managers  seminar,  Colunbii 

University,  New  York. 

1 1 —  California  Newspaper  Advertising  Executives  Association,  Leeperd 
Cafe.  San  Francisco. 

12- 14— Arizona  Newspapers  Association,  Pioneer  Hotel.  Tucson. 

12- 15— Copley  Newspaper  Seminar  for  News  Executives,  Borrego  Springs 
Calif. 

13 —  Arizona  Associated  Press  Association,  Tucson. 

15-18— Newspaper  Advertising  Executives  Association,  Edgewater  Besch 
Hotel,  Chicago. 

17-19 — New  England  Association  of  Circulation  Managers.  Statler-Hilton 
Hotel,  Boston. 

19-21 — Idaho  Press  Association,  Hotel  Boise,  Boise. 

19- 21 — Wyoming  AP  Association.  Cheyenne. 

20- 21 — Texas  Press  Association.  Granada  Hotel,  San  Antonio,  Texas. 
20-21— New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerque,  N.  M. 

20- 21— Wyoming  Press  Association,  62nd  annual,  Cheyenne. 

21- 23— Texas  APME,  Hotel  Worth,  Fort  Worth. 

22- 25— Southern  Classified  Advertising  Managers  Association,  Lexlngtoa, 

Ky. 

23- Feb.  3 — American  Press  Institute,  new  methods  seminar,  Columbia  Uni¬ 
versity,  New  York. 

24 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotnl, 
Boston. 

26-28 — National  Association  of  Newspaper  Purchasing  Executives,  Robarl 
E.  Lee  Hotel,  Winstors-Salem,  N.  C. 

26- 28— Tennessee  Press  Association,  Hotel  Hermitage,  Nashville. 

27—  Virginia  Associated  Press,  Hotel  Roanoke.  Roerwke,  Va. 

27-28 — Virginia  Press  Association,  Hotel  Roanoke,  Roanoke,  Va. 

29-31 — Now  York  State  Society  of  Newspaper  Witors,  Binghamton,  N,  Y. 
3 1 -Feb.  I — Advertising  Federation  of  America  conference.  Statler-Hilton 
Hotel,  Washington. 
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FEBRUARY 

2— Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

2-5 — California  Newspaper  Publishers  Association,  Jack  Tar  Hotel,  S«n 
Francisco. 

5- 7 — ^Texas  Daily  Newspaper  Association,  Sheraton-Dallas,  Dallas. 

6 -  New  York  Associated  Dailies,  Sheraton  Hotel,  Rochester. 

7- 8— New  York  State  Publishers  Association.  Sheraton  Hotel,  Rochester. 

9- 11 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus. 

10 —  California  Newspaper  Advertising  Executives  Association,  Leopard 
Cafe,  San  Francisco. 

13-24— American  Press  Institute,  Advertising  Executive*  seminar,  ColumbI* 
University,  N.  Y. 

16-18 — Maryland  Press  Association  and  Chesapeake  Association  of  the 
Associated  Press,  Hotel  Emerson,  Baltimore. 

16-18— Minnesota  Newspaper  Association,  Hotel  Radisson,  Minneapolis. 

16- 18 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

17- 18 — Now  York  Press  Association,  Hotel  Syracuse,  Syracuse,  N.  Y. 

17-18 — Oregon  Press  Conference.  School  of  Journalism,  Eugene. 

17- 19— Colorado  Press  Association,  Brown  Palace  Hotel,  Denver. 

18- 19 — Mississippi  Valley  Classified  Advertising  Managers  Associatioe, 
Hotel  LaSalle,  Chicago. 

23- 26— Canadian  Managing  Editors'  Conference,  Sheraton-Brock  Hotel, 
Niagara  Falls,  Ontario. 

24- 25— Newspaper  Advertising  Executives  Association  of  the  Carolines, 
Hotel  Francis  Marion.  Charlestots,  S.  C. 

26- 28 — Inland  Daily  Press  Association.  Drake  Hotel.  Chicago. 

27- 28 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House.  Boston. 
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3- 4 — Texas  A  &  M-Texas  Press  Association  Mechanical  Conference,  Studeet 

Memorial  Center,  College  Station,  Texas. 

4- 6— Northwest  Mechanical  conference.  Hotel  St.  Paul,  St.  Paul,  Minn. 

5- 7— SNPA  Mechanical  Conference  (Western  Division),  Hotel  Adolphus 

Dallas,  Tex. 

5- 8 — Science  Writers  seminar  (New  York  University),  Gould  House,  Ardsley 

on-Hudson. 

6- 17— American  Press  Institute,  Managing  Editors  and  News  Editors  seminw, 

Columbia  University.  New  York. 
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[Lucas  Editor 
jin  Hartford; 
Duffy  Retires 

Belmont 

Hartford,  Conn, 
f  T»«h  rc-tirement  of  Ward  E. 

.  Puffy  a.s  editor  has  been  an- 
nounced  by  David  R.  Daniel, 
•opetd  publisher  of  the  Hartford  Times, 
Gannett  (Iroup  newspaper. 

Robert  W.  Lucas,  associate 
f(jitor,  has  Iteen  named  editor. 
Max  I.  Farber,  associate  edi- 
BmcIi  tor  of  the  news  department,  has 
» retired. 

■Hilton  Manasinff  Editor  Richard  J. 
Hartford  has  announced  promo¬ 
tion  of  City  Editor  Nat  A.  Ses- 
j5  tero  to  assistant  managing  edi- 

N  M  tof !  assistant  city  editor  Stanley 
:  J.  Zabroski  to  city  editor;  sub- 
I  urban  editor  William  P.  Pike  to 
inqton,  assistant  city  editor;  and  John 
C.  Bloomquist,  city  desk  assist- 
'*  ant,  to  suburban  editor. 
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Others  KetirinR 

Four  other  employees  are  re¬ 
tiring.  They  are  the  Rev.  John 
Ramaker,  editorial  writer;  Rob¬ 
ert  G.  .Mazzuchi,  mail  room  fore¬ 
man;  John  J.  Powers,  city 
circulation  supervisor;  and  Miss 
Theresa  Farley,  composing  room 
staff. 

Mr.  Duffy,  active  in  journal¬ 
ism  for  44  years,  became  editor 
May  16,  1953.  Before  that  he 
was  associate  editor  (1947-53) ; 
managing  editor  (1928-47),  and 
assistant  city  editor. 

Mr.  Lucas  came  to  the  Times 
editorial  department  last  Sept. 
12,  after  having  been  managing 
editor  of  the  Denver  (Colo.) 
Post.  He  had  previously  been  on 
the  Portland  Oregon  Journal, 
Astoria  (Wash.)  Budget  and 
Yakima  (Wash.)  Republic-Her¬ 
ald. 

Mr.  Farber’s  career  dates  back 
49  years,  to  oflSce  boy  for  the 
defunct  Hartford  Globe.  He 
worked  on  the  Hartford  Courant 
and  Meriden  (Conn.)  Journal 
prior  to  joining  the  Times  in 
1920  as  a  copy  editor. 

Paris  Group  Elects 

Paris 

Bernard  Redmont  of  the  Daily 
Sketch  has  been  elected  Ameri¬ 
can  president  for  1961  of  the 
Anglo-American  Press  Associa¬ 
tion  of  Paris.  Robert  C.  Doty, 
New  York  Times,  was  elected 
American  vicepresident,  and 
Sam  White,  Evening  Standard, 
British  vicepresident.  Eric 
Hawkins,  New  York  Herald 
Tribune,  was  re-elected  secre¬ 
tary,  and  G.  Langelaan,  Editor 
&  Publisher,  treasurer. 
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Women’s  Page  and  Fashion 
Writing  Awards  Go  to  10 


COLU.MBIA,  Mo. 

Winners  of  the  nationwide 
J.  C.  Penney-University  of  Mis¬ 
souri  Journalism  Awards  com¬ 
petition  for  better  women’s  in¬ 
terest  pages  and  fashion  writ¬ 
ing  in  newspapers  were  an¬ 
nounced  Christmas  Day  by 
Journalism  Dean  Earl  F.  Eng¬ 
lish. 

Ten  winners  were  chosen  — 
nine  for  best  women’s  interest 
pages,  the  tenth  for  fashion 
writing.  Winners  and  their 
newspapers  are: 

CL.ASS  I  —  (25,000  circula¬ 
tion  or  below)  —  Middletown 
(N.  Y.)  Daily  Record,  Mrs. 
Carol  Black  and  Mrs.  Ann  De- 
Leo;  Raleigh  (N.  C.)  Times, 
Mrs.  Bette  Elliott,  women’s  page 
editor,  and  Mrs.  Meredith  Coun¬ 
cil,  assistant  editor.  Pompano 
Beach  (Fla.)  Sun-Sentinel,  Mrs. 
Beverly  Morales,  women’s  edi¬ 
tor. 

CLASS  //  —  (25,000  to  100,- 
000)  —  Charlotte  (N.  C.)  News, 
Mrs.  Margaret  W.  Claiborne, 
women’s  editor.  Fort  Lauder¬ 
dale  (Fla.)  News,  Miss  Edee 
Green,  women’s  editor.  Gary 
(Ind.)  Post-Tribune,  Miss  Beryl 
Ann  Brownell,  women’s  editor. 

CL.ASS  III  —  (100,000  and 
up)  —  Miami  (Fla.)  Herald, 
Marie  Anderson,  women’s  edi¬ 
tor.  Detroit  (Mich.)  Free  Press, 
Mrs.  Dorothy  Jumey,  women’s 
editor.  Arizona  Republic,  Phoe¬ 
nix,  Miss  Maggie  Savoy,  wom¬ 
en’s  editor. 

FASHION  —  (No  circulation 
limit)  —  Washington  Star,  Mrs. 
Eleni  Epstein,  fashion  writer. 

Prizes  of  $1,000,  $500  and 
$250  for  best  women’s  interest 
pages  go  to  the  first,  second  and 
third  places  in  each  of  the  three 
circulation  classes. 
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A  special  award  of  a  $1,500 
all-expense  trip  to  Paris  for  one 
week  goes  to  the  fashion-writing 
winner. 

The  awards  will  be  presented 
in  February  at  an  honors  as- 
.sembly  in  Columbia. 

The  J.  C.  Penney-University 
of  Missouri  Journalism  Awards 
were  established  last  summer 
through  a  yearly  grant  from  the 
Penney  company  to  the  univer¬ 
sity  in  honor  of  James  Cash 
Penney,  85,  founder  of  the  de¬ 
partment  store  chain  and  a  na¬ 
tive  of  Hamilton,  Mo. 

• 

Crowley  Appoints 
Bertelson  as  Ass’t 

St.  Lons 

Managing  Editor  R.  L.  Crow¬ 
ley  of  the  St.  Louis  Post- Dis¬ 
patch  announced  this  week  the 
appointment  of  Arthur  R. 
Bertelson  as  assistant  managing 
editor,  a  newly  created  position. 

Mr.  Bertelson,  53,  has  been  a 
news  editor  of  the  P-D  since 
1954,  following  his  service  since 
1940  as  copy  editor  and  makeup 
editor.  He  is  a  native  of  Louis¬ 
ville  and  a  graduate  of  the  Uni¬ 
versity  of  Louisville.  He  worked 
on  the  Louisville  Herald  Post, 
Chattanooga  Times  and  St. 
Louis  Star-Times  before  joining 
the  P-D  staff. 

First  Hearst  Fellow 

Beverly  Hills,  Calif. 

Larry  K.  Smith,  University 
of  North  Carolina,  was  the  $100 
fellowship  winner  in  the  Novem¬ 
ber  news  writing  competition  of 
the  William  Randolph  Hearst 
Awards.  He  was  co-managing 
editor  of  the  Daily  Tar  Heel, 
student  newspaper. 


THE  JURY  passes  on  the  entries 
in  the  J.  C.  Penney-University  of 
Missouri  competition  for  women's 
pages  and  fashion  writing:  Left  to 
right — Dr.  Margaret  W.  Mangel, 
of  the  School  of  Home  Economics: 
Margot  Sherman,  of  McCann- 
Erickson  advertising  agency;  J.  B. 
Mullaney,  associate  editor  of  the 
Cleveland  Plain  Dealer;  Inez  Robb 
of  United  Feature  Syndicate,  and 
Dorothy  Roe,  women's  interest 
columnist. 

Klein  to  Return 
To  Editor’s  Chair 

San  Diego 
Return  of  Herbert  G.  Klein  to 
the  editorship  of  the  San  Diego 
Union  was  announced  this  week 
by  James  S.  Copley,  publisher. 

Mr.  Klein,  on  leave  from  the 
newspaper  while  serving  as 
press  secretary  to  Vice  Presi¬ 
dent  Nixon,  will  resume  his 
post  here  after  Jan.  when  his 
Washington  assignment  will  be 
concluded. 

Mr.  Copley  said  the  city  will 
profit  from  the  wide  experience 
and  associations  gained  by  the 
editor  in  the  presidential  cam¬ 
paign. 

Mr.  Klein  also  benefited  from 
his  travels  when  he  accompanied 
the  Vice  President  on  his  visit 
to  Russia,  he  added. 

Mr.  Klein  was  named  editor 
of  the  San  Diego  Union  a  year 
ago,  having  served  as  executive 
editor,  associate  editor  and  edi¬ 
torial  page  editor.  He  went  on 
leave  in  May. 

King  Durkee,  who  has  been 
acting  as  editor,  will  continue 
as  managing  editor. 

• 

Harold  ElUs  Dies 

Berkelcy,  Calif. 
Harold  Ellis,  77,  newspaper 
veteran  who  founded  the  Uni¬ 
versity  of  California’s  statewide 
public  information  program,  died 
Dec.  25  at  his  home  here. 
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Kelly-Smith 
Will  Quit  As 
Station  Rep 

Kelly-Smith  Company,  news¬ 
paper  representatives  for  many 
years,  is  giving  up  its  represen¬ 
tation  of  radio  and  television 
stations  with  the  sale  of  assets 
in  Headley-Reed  Company,  a 
subsidiary,  to  the  Bolling  Co. 

The  merger  of  the  interests 
of  the  two  broadcasting  repre- 
sentativ’e  firms  will  be  effective 
Feb.  1,  it  was  announced  by 
Frank  Miller  Sr.,  president  of 
Kelly-Smith.  The  Bolling  firm, 
with  headquarters  in  New  York, 
was  established  about  14  years 
ago  by  George  W.  Bolling  as  an 
exclusive  station  representative 
group. 

Headley-Reed,  set  up  in  1J)3(5 
as  a  radio  division  of  Kelly- 
Smith,  and  separately  incorpo¬ 
rated  in  1939,  has  a  list  of  28 
television  and  32  radio  stations. 
Only  three — in  Youngstown, 
Reading  and  Easton — are  news¬ 
paper  affiliated. 

The  principal  executive  offi¬ 
cers  of  Headley-Reed  Co.  are 
John  Wrath,  president;  Robert 
Schmid,  executive  vicepresident; 
and  Jack  Hardingham,  senior 
vicepresident.  They  will  go 
over  to  the  Bolling  Co. 

Mr.  Miller  said  the  reason 
for  the  sale  was  that  the  broad¬ 
casting  and  newspaper  busi¬ 
nesses  are  becoming  more  and 
more  competitive. 

“It  will  be  no  longer  pos¬ 
sible,”  he  said,  “for  a  newspa¬ 
per  representative  to  have  an 
interest  in  a  radio-TV  station 
representative  organization  and 
continue  to  put  forth  full  efforts 
in  newspapers’  behalf. 

“He  will  have  to  equivocate 
the  mandate  placed  upon  him  by 
the  newspapers  and  that  we 
cannot  do.  We  have  therefore 
caused  Headley-Reed  Co.,  owned 
by  Kelly-Smith  Co.,  to  divest 
itself  of  its  representative 
business  and  that  part  of  the 
business  will  be  merged  with 
the  Bolling  Co. 

“As  the  two  media  become 
more  competitive,  Kelly-Smith 
will  sell  newspapers  in  the  most 
effective  manner  possible,  as  it 
has  done  for  better  than  50 
years.” 

• 

PoRtics  Is  Out 

Vancouver,  B.  C. 

Shareholders  of  the  Sun  Pub¬ 
lishing  Co.  Ltd.  voted  recently 
to  strike  out  all  political  refer¬ 
ences  from  the  paper’s  articles 
of  incorporation.  The  amend¬ 
ment  must  be  confirmed  by  the 
courts. 


‘Subversive’  Cuban 
News  Agfeney  Hit 

Two  Latin  American  govern¬ 
ments  cracked  down  on  the 
Cuban  press  agency,  Prensa 
Latina,  this  week,  citing  it  for 
subversive  activities. 

Venezuela  expelled  the  Castro 
agency’s  Caracas  correspondent 
but  left  the  door  open  for  a 
replacement. 

The  government  of  Peru 
adopted  a  resolution  that  can¬ 
celled  the  operating  license  of 
Pren.sa  Latina.  It  charged  the 
agency  with  transmitting  news 
“of  a  subversive  and  a  revolu¬ 
tionary  character”  and  in  some 
cases  “editing  in  a  form  offen¬ 
sive  to  the  national  dignity  and 
legitimate  rights.” 

The  resolution  .said  that  the 
agency’s  dispatches  originatecl 
from  Havana  but  were  “con¬ 
trolled  from  Moscow.” 

• 

M.  E.  Appoiiiletl 

Green  Bay,  Wis. 

Two  executive  api>ointments 
were  announced  this  week  for 
the  (ireen  Bay  Press-dazettv. 
David  A.  Yuenger  succeeds  John 
B.  Torinus,  now  executive  edi¬ 
tor,  as  managing  editor,  and 
Harrj’  B.  Maier  was  named  city 
editor.  Mr.  Maier’s  father  is 
managing  editor  of  the  Sheboy- 
gan  Press. 


MadiHoii  (Neb.)  Paper 
Settles  Mort|ftape  Debt 

Madison,  Neb. 

Robert  Garsson,  publisher  of 
the  Madison  Star-Mail,  has 
turned  the  newspaper  over  to 
Jerry  Huse,  publisher  of  the 
\orfolk  Daily  Mews,  in  settle¬ 
ment  of  a  mortgage  on  the  prop¬ 
erty. 

The  Madison  weekly  will  be 
operated  temporarily  by  Mr. 
and  Mrs.  Roliert  Tyler,  who  re¬ 
cently  sold  the  Ainsworth  Star- 
Journal. 

Mr.  Huse  said  the  paper  will 
be  reorganized  and  jiut  up  for 
.sale  in  a  few  months. 

Mr.  Huse  previously  owned 
the  paper,  selling  it  to  Bob 
Bogue,  publisher  of  the  Oakland 
Independent,  in  1955.  Mr.  Gars¬ 
son  purchased  it  in  1957. 

• 

Iininediate  Release 
For  Stoek  News 

Keith  Funston,  president  of 
the  New  York  Stock  Exchange, 
has  adv’ised  companies  whose 
stocks  are  listed  that  important 
news  of  corporate  developments 
must  l)e  released  to  the  press 
immediately. 

Mr.  Funston  said  there  have 
been  several  cases  recently 
where  news  sent  out  on  a  “hold 
for  release  basis”  affected 
securities  values. 


Sharp  Letter  Given  Airing; 
That’s  Post’s  Policy 


Washington 

The  Washington  Post  heralded 
the  arrival  of  John  F.  Kennedy 
Jr.  with  such  gusto  that  a 
reader,  one  James  Dawson  of 
Washington,  was  impelled  to 
protest. 

Quoth  Reader  Dawson: 

“That  giggling  girlish  spate 
of  adulation!  That  fatuous, 
mewling,  hearts-and-flowers 
fawning!  That  peeking  into 
privacy!  That  awe!  That  grue¬ 
some,  gory,  clinical  depiction  of 
swift  Caesarean  section!  That 
castrator  of  pigs  in  Sigerhausen, 
Switzerland !  (The  Post’s  science 
i\Titer  had  contribute!!  a  descrip¬ 
tive  history  of  the  Caesarean 
section.)  That  surgeon’s  slash 
across  the  final  membrane! 

“That  ‘gush  of  water’  from 
the  gashed  womb!  That  manual 
removal  of  placenta!  That  cry¬ 
ing,  ‘loud  and  deep,’  behind  the 
door!  That  somber,  fret-browed 
priest,  pacing  the  halls’  for  the 
last  rites,  if  anything  goes 
wrong? 

“That  cyclopropane  through 
the  facial  mask,  gagging  the 
breakfast  world!  That  wipe  of 


mouth,  after  the  wifely  kiss! 
That  steady  drip  of  intravenous 
feeding  through  the  arm!  That 
fishwife  speculation:  to  breast¬ 
feed,  or  not  to  breast-feed,  else 
to  give  the  suckling  evaporated 
pap,  like  Caroline’s! 

“Did  we  hear  guns  saluting 
in  the  distance?  Did  we  see 
shepherds  toiling  up  the  hill 
from  Rock  Creek  Park?  But  no! 
The  reason  totters! 

“O  tempora,  o  mores,  my  dear 
sir!  We  know  we  live  in  an  out¬ 
spoken  age,  blunt-candid  to  a 
fault,  and  seldom  given  to  gentle 
care  for  privacy  and  quiet.  But 
must  we  give  up  reading  morn¬ 
ing  papers,  lest  w’e  risk  losing 
breakfast  appetites,  and  per¬ 
haps  our  breakfasts  too?  We  beg 
your  aid!” 

Robert  H.  Estabrook,  Edito¬ 
rial  Page  Editor  of  the  Post, 
which  often  prints  letters  as 
critical,  if  not  as  eloquent,  as 
Mr.  Dawson’s,  remarked,  “This 
is  another  example  of  our  policy 
of  bending  over  backwards  to 
print  letters  that  disagree  with 
us.” 


Church  Critic  |  §0 
Eyes  People,  |  \ 
Prods  Pulpit 
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Phoenix 

The  Arizona  Republir  has 
added  an  unusual  touch  to  its 
church  jiages. 

Each  Sunday  a  woman  who 
has  had  30  years  ex]ierience  in 
collegiate  religious  circles  visits 
a  church  of  her  choice  in  the 
Phoenix  area.  Then  for  the  fol¬ 
lowing  Saturday  church  pages 
.she  writes  her  im])ressions  un-  ,  before 
der  the  pseudonym  of  “Grand¬ 
ma.” 

Her  reports  are  not  merely 
confined  to  what  the  minister 
says.  She  tells  how  he  appears, 
how  he  handles  the  subject.  .4nd 
most  importantly  she  describes 
the  services  and  the  type  of 
people  attending  them. 

For  instance  here  is  a  descrip¬ 
tion  of  one  church: 

“Never,  but  never,  have  I  been 
in  a  more  informal  worship  serv¬ 
ice.  I  didn’t  .say  it  w’as  not  good. 

I  just  said,  informal.  The  minis¬ 
ter  thanked  ‘Katherine’  for  her 
solo.  He  asked  ‘Ted’  up  in  the 
balcony  to  make  an  announce¬ 
ment.  He  thanked  ‘O.  J.’  for 
keeping  the  choir  from  being 
the  war  department  of  the 
church.” 

In  discussing  the  sermon  she 
said: 

“It  was  the  first  .sermon  I 
had  heard  in  several  weeks 
which  did  not  touch  on  world 
affairs.  Except  for  one  refer¬ 
ence  to  a  recent  baptism  noted 
on  the  front  pages,  it  might 
have  been  preached  in  1860,  or 
1760  or  60,  A.  D.” 

“Grandma”  does  not  offend, 
but  her  articles  are  similar  to  » 
theatrical  review’  in  many  ways. 

She  feels  that  if  her  identity  he 
came  known  it  would  handicap 
her  in  an  objective  appraisal  of 
the  particular  church. 

The  author  of  the  column  re¬ 
cently  moved  to  Phoenix  after 
30  years  with  the  university  in 
a  nearby  state. 

“Everybody  called  me  ‘Grand¬ 
ma’  there,”  she  said. 

“Okay,”  said  the  Republic. 
“That’s  your  pseudonym  here.* 


John  T.  Gibbs  Dies 


Washingtw 
John  T.  Gibbs,  former  newt- 
paperman  (Philadelphia  Reeaii 
and  Mew  York  World)  who  re¬ 
tired  from  government  .service 
in  1947,  died  here  Dec.  27.  He 
was  a  New  York  state  conserva¬ 
tion  commissioner  in  the  1930s 
and  later  seiwed  in  the  office  of 
War  Information. 
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A  Story  of  Courage 


Manila 

FilipiiH)  newsmen  assigned  to 
cover  the  seairh  and  i-escue  op¬ 
erations  following  the  crash  of 
a  Philippine  Air  Lines  DC-3  on 
the  slo)ie  of  Mt.  Baco  in  the 
province  of  Mindoro  last  Nov. 
23,  went  through  one  of  the 
most  trying  and  frustrating  or¬ 
deals  that  ever  tested  a  news¬ 
man’s  mettle. 

To  begin  with,  it  took  a  week 
I  before  the  wreck  of  the  ill-fated 
plane  was  positively  located  and 
identified.  This  was  because  the 
plane  clashed  in  an  area  whei-e 
other  planes  mostly  .\merican 
and  Japanese  aircraft  which 
were  presumably  on  combat  mis¬ 
sions  in  World  War  II  had  met 
the  same  fate.  The  crash  area 
is  covered  by  virgin  forest  mak¬ 
ing  aerial  identification  difficult. 
Filipino  newsmen  flew  in  many 
of  the  planes  participating  in  the 
massive  search,  including  planes 
of  the  Philippine  Air  Force, 
U.  S.  .\ir  Force,  U.  S.  Navy, 
and  the  Philippine  Air  Lines. 

Bad  weather  and  wild  terrain 
combined  to  make  it  hard  for 
the  search  teams  and  newsmen 
to  reach  the  site  once  the  wreck 
was  pinpointed.  A  typhoon  was 
blowing  in  the  area  at  the  time. 
The  crash  site  was  high  on  Mt. 
Baco,  on  a  slope  4,600  feet  above 
sea  level. 

To  reach  it,  newsmen  had  to 
hack  their  way  through  dense 


NEWSPRINT  ART  — This  12-W 
Madonna  and  Child,  fashioned 
from  coffee  containers  and  news¬ 
print,  dominated  the  Christmas 
display  in  the  Philadelphia  Bulle¬ 
tin  building.  Its  total  weight  is 
about  150  pounds. 


jungle,  ford  treacherous  rivers, 
fight  off  leeches  which  clung  to 
their  legs  in  clusters,  negotiate 
dangerous  mountain  trails 
where  one  misstep  meant  cer¬ 
tain  injury  or  death  and  take 
chances  with  swarms  of  malaria¬ 
carrying  anopheles  mosquitoes. 

Adding  to  their  troubles,  the 
Mangyan  (backwoods  natives  of 
Mindoro)  guides  hired  by  the 
search  party  demanded  exorbi¬ 
tant  rates.  It  rained  hard  most 
of  the  time.  Wearing  only  light 
jackets,  newsmen  went  through 
the  additional  agony  of  fighting 
off  the  bitter  mountain  cold 
which  went  down  to  45  centi¬ 
grade  as  night  fell. 

The  search  teams,  including 
newsmen,  were  dependent  on  air 
drops  for  their  fo^  and  various 
supplies  during  the  hard  trek  up 
the  mountain.  Sometimes,  lack 
of  coordination  and  failure  of 
communication  facilities  denied 
the  men  urgently-needed  items. 
There  were  days  when  with  food 
supplies  exhausted,  they  had  to 
subsist  on  what  they  could  for¬ 
age  from  the  jungle.  Of  an  origi¬ 
nal  group  of  11  newsmen  who 
started  out  on  the  climb  up  Mt. 
Baco,  only  four  lasted  out  the 
eight-day  ordeal.  The  others 
dropped  from  sheer  exhaustion 
and  sickness.  Although  they  got 
to  within  two  kilometers  of  the 
wreck,  the  party  joined  by  the 
newsmen  never  actually  reached 
it.  Other  teams  finally  did  it, 
but  only  after  11  days  had 
elapsed  since  the  wreck  was  first 
sighted  and  positively  identified. 

The  Mt.  Baco  search  will  defi¬ 
nitely  be  one  of  the  most  talked 
about  events  in  Philippine  jour¬ 
nalism  for  a  long  time  to  come. 


Marketing  Scholars 
Win  Agency  Grants 

Richmond,  Va. 

Cargill,  Wilson  &  Acree,  Inc., 
Richmond  and  Charlotte  adver¬ 
tising  agency,  has  announced  the 
first  awards  in  its  program  of 
scholarships  for  advanced  study 
in  marketing.  The  agency  has 
set  up  annual  $500  scholarships 
at  the  University  of  Virginia 
and  the  University  of  North 
Carolina. 

James  N.  Cargill,  agency 
president,  recently  made  the  first 
award  at  Chapel  Hill  to  Edward 
B.  Kenwood  of  Mount  Royal, 
Quebec.  Robert  A.  Wilson, 
agency  vicepresident,  presented 
the  Charlottesville  scholarship 
to  Wyndham  R.  White,  III.  of 
Atlanta,  Ga. 


GOOD  FELLOW — Jessie  Taylor,  left,  retired  Dec.  31  after  having  con¬ 
ducted  the  Chicago  Tribune's  "Sally  Joy  Brown"  welfare  program  since 
1934.  H.  Philip  Maxwell,  right,  director  of  the  Good  Fellow  campaign, 
presented  her  with  a  large  photograph  at  a  luncheon  attended  by  400 
persons.  Mrs.  Taylor  was  born  in  Australia.  She  began  her  association 
with  the  Tribune  after  her  husband's  death  in  1929,  chaperoning  winners 
of  a  charm  contest. 


N.Y.  Times 
Staff  Sends 
Back  Gifts 


A  note  from  Arthur  Hays 
Sulzberger,  publisher  of  the 
Veit-  York  Times,  dated  Dec.  1, 
expressed  his  “hope  that  all 
(underlined)  gifts  from  either 
news  or  business  contacts”  be 
returned. 

The  promotion  department 
prepared  a  letter  for  the  unre- 
ceptive  receivers  to  sign  and  the 
purchasing  department  wrapped 
and  returned  the  presents. 

Ivan  Veit,  business  manager 
in  charge  of  promotion,  .said  the 
newspaper  considered  the  num¬ 
ber  of  gifts  a  “private  matter.” 

Bottles  of  liquor  were  re¬ 
turned  by  messenger  at  $1  a  de¬ 
livery.  A  tin  of  cookies  went 
back  to  England. 

Efforts  were  made  to  ward 
off  gifts.  On  Dec.  8,  some  execu¬ 
tives  sent  out  the  following  form 
letter: 

“May  we  ask  for  your  co¬ 
operation  in  this  holiday  sea¬ 
son? 

“As  a  matter  of  organization 
policy,  we  have  asked  members 
of  the  New  York  Times  staff 
not  to  accept  gifts  from  in¬ 
dividuals,  groups  or  organiza¬ 
tions  which  are  sources  of  news 
or  do  business  with  the  Times. 

“We  realize  that  such  items, 
particularly  gifts  at  Christmas, 
often  have  a  valid  basis  in  per¬ 
sonal  friendship.  Nevertheless, 
after  careful  consideration  of 


the  whole  problem,  we  have 
asked  members  of  the  staff  not 
to  accept  gifts  of  any  kind. 

“This  decision  is  not  intended 
as  a  criticism  of  past  practice, 
but  it  is  only  intended  to  set  a 
pattern  for  the  future  which  we 
believe  avoids  embarrassment  to 
all  concerned.” 

In  his  “note,”  Mr.  Sulzberger 
recalled  that  in  a  memorandum 
to  the  staff  last  year  he  had  re¬ 
quested  that  “gifts  of  any  sub¬ 
stantial  value  be  not  accepted.” 

“The  word  ‘substantial’  needs 
clarification,”  this  year’s  memo 
-said.  “I  am  told,  for  example, 
that  six  bottles  of  whisky  were 
sent  to  six  individuals.  Five  re¬ 
turned  the  gift  and  one  decided 
it  wasn’t  a  ‘substantial’  gift  and 
kept  the  bottle. 

“I  myself  was  put  in  the  em¬ 
barrassing  position  of  receiving, 
as  I  have  for  many  years,  three 
handkerchiefs  embroidered  with 
my  initials.  It  was  obviously  im¬ 
possible  to  refuse  that  type  of 
gift  without  some  advance  notice 
to  the  giver.  So  I  know  t’lere 
are  problems.” 

This  week  Mr.  Sulzberger  said 
that  he  sent  the  letter  to  the 
person  who  has  been  sending 
him  the  handkerchiefs. 

“They  didn’t  come  this  year,” 
he  said. 

• 

Time  for  Solemnity 

Woonsocket,  R.  I. 

Following  a  custom  inaugu¬ 
rated  ‘28  years  ago,  the  IVoon- 
socket  Call  omitted  from  its 
front  page  on  the  day  before 
Christmas  all  news  of  crime  and 
violence.  The  Nativity  Scene  was 
superimposed  in  red  ink  in  the 
center  of  the  front  page. 
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ABC  Board  Rejects 
Protest  on  ‘Unpaid’ 


Directors  of  the  Audit  Bureau  new  Optional  business  puhlica- 


of  Circulations  have  rejecte<l  the 
resolution  of  the  Newspaper  Di¬ 
vision,  asking  them  to  rescind 
their  action  permitting  business 
papers  to  show  unpaid  distribu¬ 
tion  figures  along  with  jjaid  cir¬ 
culation. 

After  study  of  the  newspaper 
resolution  adopted  at  the  annual 
ABC  meeting  in  New  York  last 
October,  and  of  newspaper 
member  opinion  presented  at  the 
December  board  meeting,  the 
directors  adopted  the  recommen¬ 
dation  of  the  board’s  policy  com¬ 
mittee  that  its  previous  action 
not  be  rescinded. 


tion  Publisher’s  Statement,  the 
new  fonns  will  be  adopted  if  the 
board  sanctions  the  changes  sub¬ 
mitted  by  the  Rules  Committee. 

The  .\BC  Board  is  said  to 
have  carefully  considered  both 
the  resolution  presented  by  the 
Newspaper  Division  and  expres¬ 
sions  of  opinion  supporting  the 
action  of  the  newspaper  direc¬ 
tors. 


('.huir 


Vb 


Final  Action  in  March 


Final  action  necessary  to  use 
of  the  new  business  paper  forms 
is  anticipated  at  the  ABC  Board 
meeting  at  Palm  Beach,  Fla., 
March  8-10,  when  newspaper  di¬ 
rectors  will  have  another  oppor¬ 
tunity  to  express  their  view¬ 
points.  The  Newspaper  Division 
resolution  had  asserted  that 
newspaper  ABC  members  “feel 
that  this  unw'ise  move  is  a 
change  in  position  from  the 
Bureau’s  purpose  of  dealing 
only  with  paid  circulation.” 
(E&P.  Oct.  29,  page  11). 

As  a  result  of  the  December 
ABC  Board  action,  approving 
June  30,  1961  as  the  effective 
date  for  a  revised  Standard  and 


William  R.  FaiTcll,  Monsanto 
Chemical  Co.,  chaiiman  of  the 
ABC  Boaixl,  said  a  majority  of 
the  directors  felt  the  actions, 
which  provide  for  optional  use 
of  the  revised  business  jjublica- 
tion  fonns,  strengthen  and  en¬ 
courage  the  growth  of  !)aid  cir¬ 
culation.  He  added: 

“The  move  on  the  part  of  the 
.ABC  Board  in  the  direction  of 
l)roviding  the  buyers  of  adver¬ 
tising  with  a  more  detaile<l  anal¬ 
ysis  of  the  unpaid  portion  of 
some  business  papers’  distribu¬ 
tion,  heretofore  audited  for 
quantity  only,  is  simply  a  recog¬ 
nition  of  the  desire  of  some  busi¬ 
ness  paper  publishers  to  use 
limited  quantities  of  unpaid  dis¬ 
tribution  to  either  supplement 
or  build  their  paid  circulation. 

“This  more  detailed  analysis 
of  the  limited  unpaid  distribu¬ 
tion,  along  with  the  maintenance 
of  the  70%  paid  rule,  is  a  pro¬ 
gressive  step  that  will  increase 
the  strength  and  growth  and 
prestige  of  .ABC  paid  circulation 
in  the  business  paper  field,  it¬ 
self,  as  well  as  in  the  entire  pub¬ 
lishing  industry.” 

The  bylaw  which  provides  that 
to  be  eligible  for  regular  mem¬ 
bership,  at  least  70%  of  a  pub¬ 
lication’s  total  distribution  must 
qualify  as  paid  circulation  under 
the  .Audit  Bureau’s  i*ules  for 
paid,  is  in  no  way  affected  by 
actions  concerning  the  revised 
business  publication  report 
forms. 


total 

Cities 


PUBLISHER  is  the  new  title  given 
R.  Ward  Calvert,  in  an  announce¬ 
ment  by  D.  W.  Calvert,  president 
ot  the  Mesa  (Ariz.)  Tribune  Pub¬ 
lishing  Co.  Ward  Calvert  worked 
his  way  through  other  departments 
to  the  position  of  assistant  pub¬ 
lisher  eight  years  ago.  His  father, 
a  former  Omaha  World  Herald 
circulation  director,  bought  the 
Tribune  in  1950. 


Linage  Ahead  1.4% 

Going  into  December, 
advertising  in  the  52 
measurement  by  Media  Records 
was  1.4%  ahead  of  that  in  11 
months  of  1959.  November 
dipped  by  1.1%  under  the  linage 
for  November,  1959.  General 
linage  showed  a  good  gain,  3.6%, 
after  having  been  behind  1959 
figures  for  several  months.  The 
city-by-city  linage  report  will 
be  published  in  next  week’s 
E&P. 


Informacion,  |Hc 
Last  of  Free 
Papers,  Quits 
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CHAIRMAN  — John  W.  Runyon 
moves  up  to  chairman  of  the 
Board  of  the  Times  Herald  Print¬ 
ing  Co.  and  publisher  of  the  Dal¬ 
las  Times  Herald.  With  the  com¬ 
pany  50  years,  he  has  been  presi¬ 
dent  and  publisher  the  last  eight 
years. 


hiformacion,  the  last  of 
Cuba’s  major  newsjiapers  to 
maintain  independence  under  the 
Castro  regime,  shut  down  Dec. 

23  without  any  formal  announce¬ 
ment  by  the  governing  board. 

It  had  a  circulation  of  55,000 
daily  and  70,000  Sunday. 

The  Government  was  reported 
to  he  idanning  to  eliminate 
some  of  the  newspapers  it  has  »**rned 
seized  and  leave  only  three  in  [w 
Havana — Rei'olucion,  the  Castro  I  tbe  ad( 
mouthpiece;  Hoi/,  the  Commun-  li**'®*'  ‘ 
ist  Party  organ ;  and  Prerm 
Libre. 

Employees  of  Informacion,  all 
members  of  the  government- 
controlled  unions,  discussed  the 
possibility  of  reviving  the  paper. 
However,  it  was  expected  that 
most  of  them  would  join  other 
newspaper  worker's  in  jobs  at 
the  government  printing  office. 
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Rembert 


Johnson 


PROMOTIONS  make  James  W. 
Chambers  Jr.  the  new  president  of 
the  Dallas  Times  Herald  Printing 
Co.,  publisher  of  the  Times  Herald 
and  operator  of  KRLD.  Clyde  W. 
Rembert  is  now  executive  vice- 
president  of  the  company  and 
president  of  the  broadcast  divi¬ 
sion.  George  S.  Johnson  and  John 
Campbell  are  new  vicepresidents. 

(E&P,  Dec.  24). 


A  statement  by  the  workers 
said  Informacion  had  ceased  to 
be  profitable.  Nationalization  of 
Cuba’s  principal  industries  cut 
heavily  into  advertising  and  the 
government  created  ink  and 
newsprint  supply  problems. 

The  Inter  American  Press  As¬ 
sociation  issued  the  following 
statement  regarding  the  deci¬ 
sion  of  the  owners  of  Informa- 
cion  to  cease  publication: 

“The  announcement  hy  the 
owners  of  the  newspaper  Infor¬ 
macion  of  Havana,  that  they 
have  decided  to  cease  publica¬ 
tion,  is  no  surprise  because  of 
the  heavy  losses  suffered  by  it 
for  many  months,  due  not  only 
to  the  destruction  of  Cuba’s 
economy  by  Fidel  Castro  but 
also  the  restrictions  applied  by 
the  government  to  force  it  out 
of  existence.  What  is  surprising 
is  that  it  managed  to  sur^•ive  so 
long. 


Leak  on  Date  Speeds 
First  Shell  Oil  Ads 


Editorials  .Absent 


Shell  Oil  Company  advanced 
to  this  week  its  first  ads  in  the 
campaign  being  placed  in  318 
newspapers  in  268  cities  by 
Ogilvy,  Benson  &  Mather,  Inc. 

A  spokesman  for  the  company 
said  the  campaign  started  Dec. 
27  instead  of  Jan.  3  because  the 
news  that  the  latter  date  had 
been  chosen  leaked  out  and  was 
published. 

“We  didn’t  want  our  competi¬ 
tion  to  know  when  the  ads  would 
appear,”  he  said. 


“For  more  than  a  year  In¬ 
formacion  published  no  com¬ 
mentaries  or  editorials  on  th* 
situation  within  Cuba.  For  many 
months  the  newspaper  abstainwi 
from  publishing  commentaries 
or  editorials  of  any  kind. 

“Thus  the  last  independent 
publication  that  remained  in 
Cuba  has  disappeared  and  from 
now  on  the  people  of  that  Com¬ 
munist-dominated  island  will  be 
deprived  of  reading  any  news 
other  than  that  which  the  gov 
ernment  wants  them  to.” 


EDITOR  ac  PUBLISHER  for  December  31,  19<0 


The 
gross 
plaine< 
gibles 
the  ta 
So 

the  va 
intang 
ably,  ( 
formu 
Goo( 
on  the 
on  the 
years 
itself, 
tion,  ( 
weigh 
persor 
type  c 
Gro 
fomia 
the  in 
But  I 
must 
questi 
pay  fi 


So 
have 
can  b 
and 
value: 
obtaii 
circul 
adver 
and  t 
use,  a 
and 
sonnt 
“If 
and  1 


EDI 


12 


How  to  Appraise 
Newspaper  Told 


San  Francisco 
How  to  appraise  the  market 
\-alue  of  a  newspaper  was  de¬ 
scribed  at  California  Press  As¬ 
sociation  sessions  here  recently 
by  a  panel  of  two  brokers. 

Robert  K.  Hancock  of  Gabbert 
k  Hancock  and  Vernon  Paine  of 
Upland,  (3alif.  included  in  their 
presentation  an  evaluation  sheet 
for  a  mythical  newspaper.  Each 

t  warned  against  sticking  entirely 
to  formula.  Each  also  stressed 
the  added  value  a  specific  pub¬ 
lisher  and  his  team  can  provide 
1  new.spaper. 

“If  a  publisher  loves  his  com¬ 
munity,  and  serves  it  well,  how 
ran  you  evaluate  the  property? 
How  much  can  be  transferred  to 
:  the  buyer  and  how  much  will 
!  that  buyer  benefit  from  it?,” 
i  asked  Mr.  Hancock. 

I  Mr.  Paine  put  the  matter  this 
!  way: 

!  “Values  change.  A  newspaper 
■  is  worth  al)out  what  you  want  to 
i  make  it  worth.” 

Intangible  Puzzle 

:  The  appraisal  of  the  tangible 
gross  provides  no  mystery,  ex- 
I  plained  Mr.  Hancock,  but  intan¬ 
gibles  often  are  worth  more  than 
the  tangibles. 

So  while  the  percentage  of 
the  value  of  the  tangibles  to  the 
intangibles  may  vary  consider¬ 
ably,  there  never  is  a  complete 
formula,  he  asserted. 

Good  will  includes  circulation 
on  the  basis  of  population,  net 
on  the  investment  and  how  many 
years  it  will  take  to  pay  for 
itself.  Also,  population,  competi¬ 
tion,  equipment,  policy  and  its 
weight,  personnel  and  type  of 
personnel,  and  circulation  and 
type  of  circulation,  he  listed. 

Growth  of  the  average  Cali¬ 
fornia  community  may  lessen 
the  importance  of  other  factors. 
But  the  newspaper  purchaser 
must  always  bear  in  mind  the 
'question:  “How  will  my  paper 
pay  for  itself?”  said  Mr.  Paine. 

Studies  .Suggested 

So  while  growth  area  papers 
have  “blue  sky”  values,  these 
tun  best  be  met  only  if  studies 
ind  surveys  show  additional 
values  which  are  immediately 
obtainable.  Mr.  Paine  suggested 
circulation  surveys,  studies  of 
advertisers  not  using  the  paper 
and  the  frequency  of  advertiser 
Me,  an  analysis  by  departments 
and  individual  studies  of  per¬ 
sonnel. 

“If  you  are  properly  financed 
and  have  a  dedicated  staff,  you 


can  go  far,”  he  declaretl,  adding: 
“Mere  investment  is  not 
enough.” 

Other  Tests 

His  proposed  tests  also  in¬ 
cluded  community  factors,  such 
as  earning  power.  A  comparison 
of  the  newspaper’s  annual  gross 
to  the  community’s  gross  sales 
is  of  value.  Two  per  cent  is 
exceptionally  high,  Mr.  Paine 
said. 

Hero  are  the  facts  presented 
the  CPA  delegates.  They  turned 
in  market  value  tags  ranging 
from  $375,000  to  $1,000,000  on 
the  Vvmhob  Daily  Kei'ifw, 
mythical  daily. 

The  basic  premise  was  that 
the  owner  was  willing  to  sell, 
and  the  buyer  willing  to  buy. 
The  growth  factor  is  included 
in  the  problem.  The  specifics: 

Locale:  a  typical,  average 
California  incorporated  city  of 
13,500  which  has  doubled  in 
population  in  10  years  and  is 
expected  to  double  again  in  15 
years.  There  are  8,241  families 
in  the  primary  market.  Five 
percent  are  Spanish  speaking. 
It  is  a  county  seat. 

Booming  Sales 

The  city’s  1959  taxable  sales 
were  $28,000,000  for  a  13  per¬ 
cent  gain  over  1958.  Under  con¬ 
struction  is  a  downtown  shop¬ 
ping  center  wrhich  includes  a 
junior  department  store,  chain 
drug  store,  chain  food  market. 
These  will  open  in  1961. 

Gross  Net:  $430,000  for  1959. 
The  Review’s  long  earning 
record  averages  13  percent  of 
gross  income,  before  taxes.  ABC 
circulation,  June  30,  1960,  was 
5,620. 

Real  Estate:  Owns  building 
valued  at  $50,000.  This  is  ade¬ 
quate  for  expansion. 

Production  equipment,  fairly 
adequate;  an  additional  ad  ma¬ 
chine  desirable  for  growth.  Two 
TTS  units  on  straight  matter. 
Press,  a  24-page  rotary,  recently 
added.  Value  of  equipment, 
furniture  and  fixtures,  $173,000. 

Balance  Sheet  for  1959: — 
shows  ratio  of  2  to  1  of  assets 
over  liabilities. 

Competition:  Local  weekly 
with  $75,000  annual  ad  income 
publishing  shopper  covering  all 
of  postoffice  area.  Morning  daily 
in  city  of  100,000,  25  miles  dis¬ 
tant,  reaches  25  percent  of 
Vernbob’s  families. 

What  would  you  pay  for  this 
newspaper?  The  audience  aver¬ 
aged  a  $569,555  figure.  The 


OFFICE  ROMANCE— Richard  R. 
Tyler  and  the  former  Marcella 
Leonetti  were  married  recently 
after  workinq  together  about  two 
years  on  the  weekly  Teen  Page  in 
the  Van  Nuys  (Calif.)  News.  They 
spent  their  honeymoon  in  Hawaii. 

brokers  were  but  $25,000  apart 
for  an  average  of  $492,000. 

Some  of  the  special  notations 
by  the  panelists  were: 

Thirteen  percent  on  a  $430,- 
000  annual  gross  is  not  enough. 
The  minimum  requirement  by 
chain  newspapers  is  16  percent. 

A  reason  “that  was  good  to 
you,  such  as  the  desire  to  buy  a 
newspaper  for  your  son,”  might 
warrant  offering  $50,000  more. 

At  a  price  of  $492,000  and  if 
the  down  payment  is  today’s 
customary  29  percent  to  dis¬ 
tribute  the  seller’s  tax  payments 
over  a  longer  period  of  time, 
the  gross  profit  margin  for  pay¬ 
ments  is  thin.  Added  to  this  is 
the  growth  factor  requiring 
continual  additional  expendi¬ 
tures. 

This  schedule  of  ratings  for 
paying  off  on  properties  was 
offered:  10  years,  good;  12,  fair 
and  15  years,  very  poor.  News¬ 
papers  in  the  Midwest  usually 
are  paid  off  in  full  in  10  years 
but  the  California  average  is 
higher,  it  was  explained. 

• 

Mid-Week  Pictorial 
Shopper  Bows  Jan.  12 

Pasadena,  Calif. 
Publication  of  the  Mid-Week 
Pictorial,  a  shopper,  by  the 
Pamdena  Independent,  Star- 
News  will  begin  Jan.  12.  Initial 
distribution  will  be  made  to 
55,000  homes  of  non-subscribers 
to  the  two  daily  newspapers. 

The  first  issue,  carrying  a 
large  content  of  local  news  and 
pictures,  is  set  to  run  more  than 
60  pages.  A  line  rate  of  9c  has 
been  established  for  advertising. 
Space  will  be  available  only  to 
those  who  advertise  in  the 
dailies. 


Virginia  Gazette 
Sold  to  Gravely 

Williamsburg,  Va. 

Ownership  of  the  Virginia 
(iuzette,  published  weekly  in  this 
colonial  capital  for  the  past  224 
years,  will  pass  from  the  fam¬ 
ily-owned  stockholders  of  The 
Virginia  Gazette  Incorporated 
to  John  O.  W.  Gravely,  III,  of 
Richmond,  on  Jan.  2. 

Established  Aug.  6,  1736  by 
William  Parks,  the  Virginia  Ga¬ 
zette  was  published  under  many 
owners  and  in  various  formats 
until  1930  when  the  late  J.  A. 
Osborne  restore<l  it  to  its  tab¬ 
loid-size  colonial  format. 

Stockholders  of  the  Virginia 
Gazette  Incorporated,  all  mem- 
l>ers  of  the  Osborne  family,  in¬ 
clude:  Miss  Marguerite  Os- 
l)orne,  editor;  Miss  Marian  Os- 
l)orne,  associate  editor,  and  Mrs. 
F.  L.  .Adolph,  society  editor. 
Others  are:  Mrs.  J.  A.  Osborne 
Jr.,  Williamsburg;  Mrs.  Beverly 
Blount,  Chevy  Chase,  Md.,  and 
Mrs.  Samuel  H.  Lewis,  Silver 
Spring,  Md. 

Mr.  Gravely  has  been  a  mem- 
l)er  of  the  advertising  staff  of 
Richmond  (Va.)  Newspapers, 
Inc.,  since  1956.  He  has  also 
l)een  a  reporter  and  news  desk 
man  for  the  Richmond  Times- 
Dispatch,  and  editor  of  the 
Blowing  Rocket,  a  weekly  at 
Blowing  Rock,  N.  C. 


Fairchild  Strike 
Causes  Removal 

Fairchild  Graphic  Equipment, 
Inc.,  manufacturers  of  Scan-a- 
graver,  Scan-a-color  and  Tele¬ 
typesetter  equipment,  will  move 
its  manufacturing  operations 
from  Long  Island,  N.  Y.,  to  a 
new  location  within  1961,  it  an¬ 
nounced.  Executive  and  sales 
offices  will  remain  where  they 
are. 

The  move  to  a  new  location, 
which  has  not  been  selected 
finally,  is  being  made  because  of 
a  strike  which  began  Nov.  1. 
Some  progress  in  negotiations 
was  reported  this  week. 

There  are  835  workers  on 
strike  against  the  Fairchild 
Camera  &  Instrument  Corpora¬ 
tion  and  its  subsidiary,  Fairchild 
Graphic  Equipment.  The  latter’s 
striking  workers  number  140. 
Both  companies’  plants  are  lo¬ 
cated  on  LA)ng  Island. 

Company  spokesmen  said  the 
plants  are  located  in  a  defense 
plant  area,  which  has  one  of  the 
highest  wage  scales  in  the  coun¬ 
try.  The  Fairchild  average  wage 
for  union  members  has  been 
$2.40  an  hour. 
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Y&R  Executive  Heads 
Million  Market  Group 


Million  Market  Ne\vs))apers, 
ending  its  first  year  Jan.  5,  will 
have  its  third  president,  effective 
Jan.  16,  when  Joseph  W.  Cham- 


itive  Heads  Estimating  Ad  Costs  ^ 

Quick  estimates  of  the  costs  ‘Penn  Group* 

» 1^  ^-1-  m  of  newspaper  campaigns  in  var- 

J\.V^  1/  Vj’Ji.  VrU.ls^  ious  geographical  and  city-size  Publishers  of  33  Pern isylvania 

groupings  may  be  obtained  from  dailies,  representing  3r(  1,228  cir- 
berlain  grew  up  in  San  Fran-  the  newly-revised  publication,  culation  covering  a  <  ity  zone 
cisco.  He  was  graduated  from  **How  Much  Will  It  Cost?  just  population  of  906,825  an<l  a  com- 
Stanford  University  in  19.34  and  issued  by  the  Bureau  of  Adver-  bined  city  and  trading  zone  pop- 


started  work  with  the  F.  W.  tising,  AN  PA. 


berlain,  now  with  Young  &  Rubi-  Wool  worth  stores.  After 


ulation  of  more  than  2,000,000, 


Using  actual  newspai)er  rates,  have  formed  “The  Penn  Group” 


cam  advertising  agency,  sue-  months,  he  left  retailing  to  work  as  reported  in  the  July- August,  to  offer  national  advertiser! 


ceeds  Warner  R.  Moore. 


for  the  next  five  years  for  E.  I.  1960,  issue  of  Standard  Rate  newspaper  space  at 


Mr.  Moore,  who  last  July  fol-  duPont  de  Nemours  Co.,  in  sales  and  Data  Service,  the  tabulation  discount. 


lowed  William  B.  Carr  into  the  and  production  in  San  Francisco  shows  the  cost  of  1,000  lines  of 


office,  has  retunied  to  Warner  and  Los  Angeles. 


newspaper  space  in  the  U.  S. 


Moore  &  Associates,  Philadel-  In  1940  Mr.  Chamberlain  left  and  Canada  in  the  following 


Announcement  of  the  group’s 
formation  was  made  by  Charles 
A.  Bottinelli,  president  of  Bot- 


patrick  retired,  he  became  a 
managing  partner  of  the  firm. 
In  Los  Angeles  for  Y&R  Mr, 
Chamberlain  was  account  execu- 


phia.  He  explained  that  he  had  duPont  to  work  for  Kean  Fitz-  categories:  all  daily  newspaper  tinelli-Kimball  Inc.,  national  ad- 

accepted  the  position  with  MMN  patrick  as  a  newspaper  adver-  cities;  cities  of  10,000  popula-  vertising  representatives,  who 

on  a  temporary  basis  and  helped  tising  salesman.  When  Mr.  Fitz-  tion  and  over;  cities  of  25,000  appoint^  Jones,  Hrakeley 

to  find  Mr.  Chamberlain.  patrick  retired,  he  became  a  and  over;  cities  of  50,000  and  &  Rockwell,  Inc.,  to  place  trade 

managing  partner  of  the  firm,  over;  cities  of  100,000  and  over;  advertising  copy  for  the  newly 

In  Los  Angeles  for  Y&R  Mr.  and  cities  of  250,000  and  over.  foi-me<l  group. 

Chamberlain  was  account  execu-  In  each  of  these  categories,  Bottinelli  described  “The 

tive  for  oil,  beer  and  public  the  study  shows  the  U.  S.  figures  Penn  Group”  as  a  “statewide 

utility  accounts.  In  New  York  by  regions  (e.g..  New  England,  effort”  at  group  selling  on  a 

he  has  handled  the  General  Middle  Atlantic)  and  by  states  one-order,  one- bill,  one-check 

Foods  account.  within  each  region.  basis. 

•  Also  included  are  the  number 

Heinz.  General  Fooih  ^  division  and  Members 

w  .  their  total  circulation  and,  in 

In  Joint  Promotion  addition  to  the  total  cost  tor  all  bJ-„  cZ, 

Pittsburgh  newspapers,  the  aggregate  cost 

Two  major  food  processing  for  a  campaign  using  the  larg-  Cnnonsburg  Notea;  Carry 

companies  —  Jello  Division  of  newspaper  in  each  of  the  j„,frnal;  Danville  News;  Doyles- 
General  Foods  Corp.  and  H.  J.  encompassed  in  the  state  Intelligencer;  Gettysburg 


Foods  account, 

Heinz,  (General  Fooils 
In  Joint  Promotion 

Pittsburgh 


Members  of  the  group  are: 
Ashland  News;  Beaver  County 
Times;  Bloumsburg  Morning 


General  Foods  Corp.  and  H.  J.  encompassea  in  me  stare 

Heinz  Company  —  are  joining  region. 

hands  to  promote  Heinz  Soup-  New  supplementary  tables  in- 
Minute  Rice  with  a  campaign  to  dicate  similar  data  for  the  top 


“  ■  Times;  Honesdale  Wayne  Inde- 

New  supplementary  tables  in-  pendent;  Jim  Thorpe  Times- 


Joseph  W.  Chamberlain  more  than  1600  Heinz  and  Gen-  metropolitan  areas.  Lock  Haven  Express;  Mahanoy 

eral  Foods  sales  representatives  Copies  of  “How  Much  Will  It  City  Record- American;  McKees- 
Mr.  Carr,  the  first  president,  throughout  the  U.  S.  Cost?”  may  be  obtained  on  re-  port  Daily  News;  Milton  Stand- 

has  opened  an  office  in  New  The  promotion  will  focus  at-  quest  by  advertisers  and  adver-  ard;  Monongahela  Republican- 
York  as  a  marketing  consultant,  tention  on  a  single  basic  recipe  tising  agencies  from  Bureau  of-  Donora  Herald  American; 

Robert  L.  Taylor,  chairman  of  which  combines  Minute  Rice  and  ffices  in  New  York,  Chicago,  De-  Mount  Carmel  Item;  New  Castle 
MMN’s  board  of  directors,  said  various  Heinz  soup  varieties.  troit,  San  Francisco  and  Los  isjews;  New  Kensington  Daily 


Minute  Kice  with  a  canipuiKn  to  (ucato  simnur  data  tor  tne  top  ^Vcw.s,*  Lutisilulc  Novtfi  P€ii% 

be  backed  by  depth  advertising  loO  cities  in  the  U.  S.,  and  for  Reporter ;  Lehigh  Leader;  Levit- 

and  the  coordinated  efforts  of  the  central  cities  of  standard  town  Times-Biristol  Courier; 

more  than  1600  Heinz  and  Gen-  metropolitan  areas.  Lock  Haven  Express ;  Mahanoy 


Copies  of  “How  Much  Will  It  City  Record- American;  McKees- 
Cost?”  may  be  obtained  on  re-  port  Daily  News;  Milton  Stand- 
quest  by  advertisers  and  adver-  ard;  Monongahela  Republican- 


all  five  papers — Boston  Globe,  General  Foods  and  Heinz  will  Angeles. 
Philadelphia  Bulletin,  St  Louis  launch  their  soup-rice-plus  cook- 
Post-Dispatch,  Milwaukee  Jour-  ery  program  in  mid-January, 


nal,  and  Washington  Star — had  with  major  recipe  advertising 
ended  the  first  year  as  a  group  backing  scheduled  to  reach  peak 
with  “a  substantial  increase  in  impact  in  February'.  The  ad- 


St.  Louis  P-D  Puts 
In  Discount  Plan 


Dispatch-Tarentum  Valley  Daily 
News;  Philipsburg  Journal; 
Quakertoum  Daily  Free  Press; 
St.  Marys  Press;  Shenandoah 
Herald;  Somerset  Daily  Ameri- 


national  linage.” 


vertising  line-up  includes  na- 


“The  linage  decline  of  one  tional  newspaper  supplements,  Louis  fost-Uispatct 

paper  was  arrested  and  it  went  consumer  magazine,  and  tele-  announced  a  new  scheduh 
up  in  1960  over  1959,”  a  spokes-  vision  media,  as  well  as  point-  rates  for  general  black-and 


man  for  the  group  said.  “All  five  of-sale  materials 


T/uits  Mn  Susquehanna  Transcript; 

The  St.  Louis  Post-Dismtcii  Courier; 

has  announced  a  new  schedule  Herald-  Tyrone  Herald;  Umon- 
of  rates  for  general  black-and-  Herald-Standard;  Uarren 

white  advertising,  effective  Jan.  Times-Mtrror;  and  the  Maynes- 
1,  incorporating  a  discount  pro-  Democrat-Messenger. 

irrflin  of  from  to  1 8  noroont  There  are  actually  37  news- 


In  mid-February,  a  two-page  incorporating  a  discount  pro- 


papers  show  an  increase  in  color  In  mid-February,  a  two-page  incorporating  a  aiscount  pro- 
linage.”  full-color  announcement  will  of  from  5  to  18  percent 

The  budget  for  the  group,  an-  launch  the  print  media  program  ^or  volume  linage  used  during 
nounced  at  $1,000,000  a  year,  in  This  Week,  Parade,  First  the  year,  and  another  set  of  dis¬ 
will  be  increased  and  an  an-  Three  Markets,  American  Week-  counts  on  full-page  ads  sched- 
nouncement  regarding  research  ly,  Toledo  (Ohio)  Blade,  Allan-  oled  during  the  year, 
plans  developed  by  .\1  Forbes,  fn  (Ga.)  Journal-Constitution,  The  black-and-white  open  rate 


full-color  announcement  ‘will  fam  of  from  5  to  18  percent 

launch  the  print  media  program  volume  linage  used  during  PaPe^s  represent^  Levi 
in  This  Week  Parade  First  the  year,  and  another  set  of  dis-  Bristol,  New  Kensin^on  la 
Three  Markets, ’.4  weriVan  IFcefc-  counts  on  full-page  ads  sched-  JJ^'if^^wn's^^’lir’belwt 

//“vi..-  \  A  aw  rlii'rino*  fHo  UlliontOWn-B TO W H S V 1 1 1 6  DCllljf 


combinations. 


director. 


Louisville  (Ky.)  Courier,  and  has  been  advanced  to  $1.15  a 


George  Gallup,  will  be  made  Columbus  (Ohio)  Dispatch  Sun-  line  daily  and  to  $1.30  a  line 


soon. 

Mr.  Chamberlain  is  an  account  The  same  ad  will  run  in  the  for  rotogravure  and  Sunday 
e.xecutive  at  Y&R  which  he  February  issue  of  Nuburbia  To-  color  comic  advertising.  The  new 
joined  in  Los  Angeles  in  1954.  day,  and  the  March  issue  of  black-and-white  rates,  however. 


day  supplements. 


Sunday,  with  no  change  in  rates  Plan  Told 


Denits 

Ad  men  from  each  state  will 


Ladies’  Home  Journal. 


He  moved  to  New  York  in  1959.  Ladies’  Home  Journal.  offer  discounts  beginning  at  500  host  Congressional  represent!- 

Prior  to  his  association  with  the  Advertising  materials  have  lines  with  a  5  percent  discount,  tives  at  AF A  convention  .sessions 

agency,  he  was  for  14  years  been  prepared  under  the  super-  Discounts  advance  sharply  to  a  in  Washington,  D,  C.,  Feb.  k 

with  Fitzpatrick  &  Chamberlain,  vision  of  Young  &  Rubicam,  maximum  of  18  percent  for  advises  Albert  D.  Ross,  West- 

West  Coast  newspaper  repre-  New  York,  and  Maxon,  Inc.,  100,000  lines  annually,  or  20  Holliday  Co.,  who  has  bea 

sentatives.  Detroit,  agencies  for  the  spon-  percent  for  50  full  pages  an-  named  Colorado’s  delegate  to 


A  native  of  Dallas,  Mr.  Cham-  soring  firms. 


the  meetings. 
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‘Personal  Approach’ 
Pays  Off  for  Trailers 

Bv  Rol>ert  B.  Mclnlvre 


Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


“If  industries  prepare  proper¬ 
ly  researched  and  interesting 
editorial  material  they  will  get 
I  a  pickup  in  the  nation’s  press,” 
Russell  Burton,  public  relations 
director  for  Trailer  Coach  As¬ 
sociation,  Los  Angeles,  told  Edi- 
;  tor  &  Publisher  this  week. 

TCA  is  headquarters  for  the 
mushrooming  mobile  home  and 
travel  trailer  industry  in  11 
western  states.  Last  spring,  the 
i  .Association,  under  the  guidance 
I  of  its  ad  agency  Landsdale  Com- 
;  pany,  decided  to  put  its  entire 
i  consumer  advertising  budget  of 
{150,000  into  newspapers. 

“We  realized  that  this  was 
not  much  of  a  wedge  to  open  up 
newspaper  pages  as  never  lie- 
'  fore  to  publicity  news  about  the 
trailer  industry,”  admitted  John 
'  O’Ckinor,  TCA’s  executive  di¬ 
rector. 

Mr.  Burton  and  Robert  Schul- 
berg,  agency  account  executive, 
also  realized  that  the  approach 
to  editorial  personnel  “was  not 
through  the  national  display  ad 
manager  of  the  newspaper.” 

•Traditional  Respect’ 

.Mr.  O’Conor  said  that  Messrs 
Schulberg  and  Burton,  working 
as  a  team,  followed  a  plan  which 
called  for  “traditional  respect” 
of  the  separate  newspaper  de¬ 
partments  and  the  individuals 
who  ran  those  departments. 

“But  they  saw  no  harm  in 
arranging  meetings  between  the 
various  department  heads,  in 
,  I  personally  contacting  every 
newspaper  picked  for  the  adver¬ 
tising  schedule,”  Mr.  O’Conor 
said. 

According  to  Messrs  Schul¬ 
berg  and  Burton,  they  went  to 
the  offices  of  the  West’s  largest 
dailies,  sat  down  and  discussed 
the  problems  of  the  trailer  in¬ 
dustry'  and  the  possibilities  of 
greater  exploitation  of  that  in¬ 
dustry. 

“Sitting  side  by  side,  city  edi¬ 
tors  and  ad  managers  offered 
greater  cooperation,”  Mr.  Bur¬ 
ton  told  E&P.  “Some  of  the 
newspapers  we  talked  with  said 
this  was  the  first  time  any  in- 
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dustry'  had  taken  the  collective 
personal  approach.” 

Apparently  this  approach, 
plus  service,  proved  to  l)e  the 
jackpot  in  the  West  for  the  mo¬ 
bile  home  industry, 

Mr.  Schulberg’s  job  was  to 
get  the  right  position  in  the  pa¬ 
pers,  plus  the  cooperation  of  the 
display  ad  .staffs  in  selling  in¬ 
dividual  trailer  dealers  on  ad¬ 
vertising  on  the  same  page  as 
TCA,  the  parent  association.  In 
addition,  the  ad  agency  did  not 
want  trailer  advertising  to  run 
in  the  real  estate  or  auto  .sec¬ 
tions. 

“We  asked  for  newsside  posi¬ 
tion  and  got  it,”  Mr.  Schulberg 
said. 

10,000-Viord  Kit 

Under  the  team  operation, 
Mr.  Burton’s  task  was  to  con¬ 
vince  editors  that  mobile  home 
living  and  modem  park  develop¬ 
ment  was  a  fascinating  story 
deserv'ing  of  much  free  space. 
He  approached  editors  well- 
armed  with  a  10,000-word  press 
kit. 

Mr.  Burton  said  he  did  not 


want  the  publicity  material  to 
l>e  “buried”  in  .sections  where  it 
would  lose  its  identity.  He  asked 
for,  and  got,  business  and  sports 
pages. 

“Even  weekly’  TV  supple¬ 
ments  carried  by  the  news¬ 
papers  ran  editorial  spreads  on 
trailer  life,”  Mr.  Burton  said. 

The  agency’s  highly  creative 
newspaper  ads,  with  smart  pho¬ 
tography  delineating  the  insti¬ 
tutional  benefits  of  trailer  liv¬ 
ing,  and  copy  which  was  highly 
informative  to  a  public  which 
as  yet  did  not  know  what  the 
insides  of  a  fifty-foot  three-bed¬ 
room  mobile  home  looked  like, 
brought  in  more  than  1,000 
leads  a  month.  These  were 
passed  on  to  manufacturers  and 
dealers,  who  reported  closing 
many  sales. 

PR  Alongside  Ads 

Mr,  Burton  .said  that  along¬ 
side  the  ads,  and  sometimes  run¬ 
ning  several  pages  in  length, 
was  free  publicity  copy  which 
based  its  strength  on  the  ab¬ 
sence  of  puff  and  the  preponder- 
ence  of  interesting  facts  inher¬ 
ent  in  the  industry  itself. 

“We  based  our  feature  leads 
on  such  angles  as  the  fact  that 
the  U.  S.  Department  of  Com¬ 
merce  said  one  out  of  eight 
housing  starts  in  1960  was  a 
trailer;  that  interior  decorators 
were  being  hired  to  create  high- 
style  interiors;  that  movie  cele¬ 
brities  and  bank  presidents  were 


choosing  trailers  as  ‘second 
homes’  liecause  of  the  economy 
factors;  and  that  a  housing  au¬ 
thority  at  a  large  western  uni¬ 
versity’  recommended  mobile 
housing  for  the  couple  about  to 
retire,”  Mr.  Burton  explained. 

TCA’s  PR  chief  said  that  an 
early  estimate  of  free  space 
from  cooperative  editors 
brought  an  all-time  high  in  pub¬ 
licity  space. 

“In  addition  to  receiving  spe¬ 
cial  sections  in  10  of  the  largest 
papers  in  the  West,”  he  con¬ 
tinued,  “TCA  placed  one  or 
more  stories  in  more  than  800 
dailies  and  weeklies  throughout 
the  West.” 

Factors  f Credited 

TCA  attributes  the  “amazing 
pickup”  to  several  factors:  1) 
the  booming  industry,  dubbed 
the  “fastest  growing  new  Amer¬ 
ican  living  pattern”  (4,000,000 
Americans  already  have  chosen 
this  way  of  life),  is  news  in  it¬ 
self;  2)  local  mobile  home  ex- 
travaganza-type  exhibits  drew 
crowds  up  to  100,000  ;  3)  wher¬ 
ever  possible,  local  angles  were 
used;  4)  all  three  writers  in 
TCA’s  publicity  department 
were  journalism  majors  at  large 
universities  and  subsequently 
served  on  magazines  and  news¬ 
papers. 

Commenting  on  the  latter 
factor,  Mr.  Burton  told  E&P: 

“Over  90%  of  our  releases 
were  printed  verbatim.  Our 
copy  was  clean,  full  of  editor- 
consumer  slanted  specifics,  and 
institutional  by  nature.  A  trade 
name  of  a  product  was  never 
mentioned.” 

Both  Messrs  Schulberg  and 
Burton  also  revealed  that  edi¬ 
tors,  after  having  read  trailer 
publicity  in  other  newspapers, 
wrote  TCA  for  copy  on  the  in¬ 
dustry.  They  added  that  at  the 
present,  monthly  columns  are 
l)eing  serviced  to  several  large 
metropolitan  dailies  at  their  re¬ 
quest. 

Color  Service 

Through  a  color  service  to 
newspapers,  the  industry  re¬ 
ceived  more  than  40  four-color 
editorial  spreads  in  large-cir¬ 
culation  newspapers  on  a  na¬ 
tional  level. 

Newspaper  copy  alone  sent 
out  by  TCA  publicists  totalled 
approximately  3,500,000  words, 
with  500  complete  press  kits, 
(Continued  on  page  IB) 


TVVO-WAY  ADVERTISING-EDITORIAL  PROGRAM  —  Full-iiie  travel 
trailer  covered  with  newspaper  clips  dramatizes  exceptional  editorial 
cooperation  from  Western  editors  by  Trailer  Coach  Association.  TCA 
President  Warren  Jones  listens  to  report  from  TCA's  PR  department's 
Joan  Farley. 
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AD-lines 

By  Robert  B.  McIntyre 


AD  AGENCIES 


If,  as  Shakespeare  said.  “The 
end  crowns  all,”  consider  the  fol¬ 
lowing  year-end  tidbits: 

*  «  * 

The  customer  isn’t  always 
right,  according  to  Hugh  R.  Jack- 
son,  president.  Better  Business 
Bureau  of  Metropolitan  New 
York,  who  notes  that  quite  often 
consumers  attempt  to  take  ad¬ 
vantage  of  obvious  merchandising 
errors. 

When  an  ad  appears  offering 
a  complete  bedroom  suite  for 


Agency’s  5- Year  Plan 
Seeks  50%  Increase 


By  Philip  N.  Schuyler 

Emil  Mogul,  president,  Mogul, 
Williams  &  Saylor,  Inc.,  closed 
out  1960  by  announcing  a  five- 
year  plan  that  could  increase  the 
agency’s  current  $19,000,000  an¬ 
nual  billings  oOr'p  by  1966. 

The  announcement  was  made 
Dec.  22  at  the  annual  meeting  of 
the  firm’s  partners  and  top  ex- 
t*cutives.  It  marked  the  start  of 


mum  149c  profit  on  income. 
According  to  this  formula,  56% 
of  income  should  go  directly  to 
pay  for  the  man  hours  and 
brains  of  the  people  employed  to 
serve  clients;  36%  should  pay 
all  indirect  expenses,  rent,  in¬ 
surance,  taxes,  etc. 

A  Yardstick 


“There  must  be  a  constant  re- 
evaluation  of  all  work,  all  serv¬ 
ice  to  clients.  The  search  for 
new  ideas  must  be  unending.  In 
our  business  you  just  cannot 
stay  with  .status  quo.  Times  will 
not  permit  it.  Conditions  are  too 
volatile. 

“If  you  don’t  want  to  stand 
still,  you  have  to  think  fresh, 
think  new,  be  dynamic,”  Mr. 
Mogul  told  his  staff. 

In  his  demands  for  “new 
thinking”  and  the  promulgation 
of  “fresh  daring  idea.s,”  Mr. 
Mogul  differentiated  between 
what  he  called  “off-beat”  adver¬ 
tising  and  that  which  is  not 
traditional  or  orthodox.  He  does 
not  favor  the  former,  the  kind  of 
advertising  that  is  talked  about 
but  does  not  sell  goods. 


$2.99  (or  when  some  other 
equally  obvious  typographical 
error  appears  in  an  ad),  Mr. 
Jackson  says  the  BBB  is  invari¬ 
ably  called  upon  to  explain  to 
irate  customers,  who  insist  that 
the  advertiser  should  be  forced 
to  deliver  the  advertised  mer¬ 
chandise  at  the  wrong  price,  that 
no  one  can  be  forced  to  sell 
against  his  will  and  that  an  ad  is 
not  a  contract  but  simply  an  of¬ 
fering  to  sell. 

“To  clarify  this  situation.”  the 
BBB  chief  says,  “we  point  out  to 


Mr.  Mogul’s  21st  year  in  the 
agency  business.  For  the  first 
time  in  that  period  Mr.  Mogul 
departed  from  the  usual  social 
amenities  of  the  season  at  the 
meeting  to  ask  his  associates  “to 
pursue  with  him  a  challenging 
restlessness  to  make  advertising 
profitable  for  clients.” 

Mr.  Mogul  had  declared  in  an 
interview'  that  “an  advertising 
agency  is  a  business  art,  which, 
in  order  to  provide  successful 
professional  service  to  clients  is 
also  entitled  to  a  fair  profit  him- 


“Of  course,  we  cannot  keep 
exactly  to  this  formula,”  he  said. 
“But  we  come  very  close  to  it. 
Once  a  month  our  comptroller 
sits  dowm  w'ith  each  department 
head  to  make  certain  that  he  is 
running  his  department  accord¬ 
ing  to  this  general  break-down. 
It  is  a  yardstick,  rather  than  a 
strict  accounting  rule. 

“Some  agencies,  through  some 
accounts,  are  able  to  make  huge 
profits  out  of  the  15%  commis¬ 
sion.  But  there  are  also  other 
accounts  that  would  cost  the 


“But  there  must  be  many 
things  that  have  not  yet  been 
done  in  advertising,”  he  said, 
“or  things  that  can  l)e  done 
better  than  they  ever  have  been 
done  before.” 

‘Sagging  Sixties’ 

Mr.  Mogul  does  not  want  the 
much-heralded  “soaring  sixties” 
to  become  the  “boring  sixties.” 
It  will  begin  as  the  “sagging 
sixties,”  he  cautioned  his  top 
executives  last  Thursday. 

“But  the  ‘Sixties’  as  a  decade 


these  people  what  position  they 
would  be  in  if  an  error  occurred 
in  advertising  their  own  personal 
property  for  ®ale.” 

*  *  * 

TV  Guide  magazine,  after 
checking  costs  of  TV  operation 
and  maintenance  against  sur¬ 
veys  of  average  number  of  TV 
commercials  per  hour,  figures  it 
costs  a  TV  viewer  about  25c  a 
week  to  watch  commercials. 

James  F.  Haughton.  TV  Guide’s 
publicity  manager,  says  cost  was 
figured  this  way:  Average  annual 
cost  for  operating  a  TV  set.  in¬ 
cluding  receiver  costs,  repairs, 
electrical  consumption,  insurance 
and  moving  totals  $81.14,  accord¬ 
ing  to  survey  made  by  Kimble 
Glass  Co.  This  figure  was  then 
divided  by  1853,  the  Nielsen  rat¬ 
ing  system  figure  based  on  aver¬ 
age  number  of  viewing  hours  per 
home  annually. 

Surveys  show  average  home 
televiewer  spends  35  hours  and 
38  minutes  weekly  watching  TV. 
Based  on  the  $81.14  annual  oper¬ 
ating  costs,  this  is  an  hourly  cost 
of  4.3c  or  $1.53  weekly. 

An  estimated  one-sixth  of  each 
TV  hour  is  devoted  to  commer¬ 
cials.  figuring  a  total  commercial 
time  of  10  minutes  and  48  sec¬ 
onds  per  hour.  After  deducting 
48  seconds  for  unsponsored  pro¬ 
grams.  this  left  one-sixth  of  an 
hour  for  commercials,  and  one- 
sixth  of  $1.53  comes  to  about  25c 
weekly. 

*  *  * 
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self.  He  pegged  it  at  a  mini¬ 
mum  of  14%  of  income. 

Trend  Toward  Fee 

“Instances  occur,  and  with 
greater  frequency  these  days, 
■when  the  commission  basis  of 
agency  compensation  does  not 
permit  any  profit  at  all,”  Mr. 
Mogul  said.  He  was  reiterating 
a  theme  he  had  declared  in  a 
previous  interview'  in  April 
1958.  Now  he  insisted  that  trend 
was  continuing  awray  from  the 
traditional  15%  commission 
from  media  and  towrard  fees 
arranged  between  agency  and 
clients. 

About  one  third  of  the  MW&S 
clients  are  currently  on  a 
straight  15%  commission  basis; 
one-third  15%  plus  fee;  and 
one-third  on  fee  only. 

“We  still  have  accounts  w'here 
the  commission  from  media  is 
sufficient  to  permit  us  a  profit,” 
Mr.  Mogul  said.  “When  we  can¬ 
not  make  a  profit  w'e  insist  upon 
getting  a  fee. 

“Clients  cannot  seem  to  real¬ 
ize  that  the  15%  is  actually 
coming  out  of  their  pockets. 
They  think  that  they  are  getting 
agency  service  at  the  expense  of 
the  media.  That  is  not  sound 
business.  The  person  or  company 
getting  service  should  pay  for  it. 
And  agencies  today  serve  clients 
rather  than  media.” 

Mr.  Mogul  said  that  for  the 
past  six  years  the  agency  has 
been  operated  under  a  formula 
which  sought  to  insure  the  mini¬ 


same  agencies  dearly  if  fees 
were  not  added,”  he  said. 

‘Preparing  for  Storm’ 

Regardless  of  how  compen¬ 
sated,  agencies  are  going  to  face 
a  tough  six  months  in  1961  in 
Mr.  Mogul’s  opinion.  He  said 
he’s  “preparing  for  a  storm.” 
Nevertheless,  he  said  he  thought 
the  agency  would  be  able  to  take 
its  first  step  tow'ard  its  five-year 
goal  by  scoring  an  increase  of 
betw'een  seven  and  10%  in 
billings  next  year. 

For  the  first  time  in  his  21 
years  in  the  business  Mr. 
Mogul’s  agency  lost  rather  than 
gained  in  1960.  About  $200,000 
was  clipped  from  its  aggregate 
billings. 

That’s  why  instead  of  just 
lifting  the  cup  and  raising 
voices  in  song  last  Thursday, 
Mr.  Mogul  did  some  prodding  on 
the  theme  of  “challenging  rest¬ 
lessness.”  A  point  he  sought  to 
make  was  that  “creativity,”  that 
much  abused  word  in  adver¬ 
tising  circles,  should  not  be  con¬ 
sidered  a  monopoly  of  the  copy 
and  art  departments.  He  pointed 
out  that  creative  is  defined  in 
dictionaries  as  “productive  and 
constructive”  and  that  it  thus 
could  be  applied  to  every  agency 
department. 

‘Divine  Discontent’ 

“What  we  need  for  1961  is  a 
divine  discontent  toward  things 
as  they  are,”  Mr.  Mogul  said. 
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w'ill  be  good — as  good  as  we  as  a 
team  choose  to  make  it,  for  our¬ 
selves  and  our  clients,”  he 
promised. 

Mr.  Mogul  concluded  by  em¬ 
phasizing  his  idea  of  “agency 
profit  W'ith  honor”  through 
whatever  means  is  best  suited  to 
each  individual  client’s  case — 
fee  or  commission  compensation, 
or  a  combination  of  both — with 
the  .scales  tipping  toward  fees. 

• 

NAEA  Offers  $2,500 
Grant  to  Teacher 

Chicago 

In  a  revised  fellowship  pro¬ 
gram  for  journalism  teachers, 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association  will  grant 
a  stipend  of  $2,500  for  an  eight- 
weeks  experience  in  a  newspaper 
advertising  department. 

Applications  should  be  made 
to  William  F.  Sykes,  director  of 
advertising,  Oklahoma  City 
Oklahoman  and  Times,  who  is 
chairman  of  NAEA’s  Schools 
&  Colleges  Committee.  One 
grant  will  be  made  each  year. 
'The  educator  selected — he  must 
be  on  the  faculty  of  an  accredi¬ 
ted  school  in  the  U.  S.  or  Can¬ 
ada — will  be  honored  at  the 
NAEA  annual  meeting  here. 

Heretofore,  the  NAEA  fellow¬ 
ship  program  has  lieen  open  to 
an  unlimited  number  each  year 
for  a  refresher  course  in  news¬ 
paper  advertising  practices. 
Since  1947,  39  teachers  have 
participated. 
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FIRST  in  America 
in  Department  Store 
ADVERTISING' 


u  in  America  in  total  Advertising 

Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


Total  Retail  Sales  $2,347,689  $1,977,224  $4,324,913  rf  HERE  IS  THE 

Retail  Food  581,935  498,319  1,080,254  "  COMPACT  MARKET 

Retail  Drug  92,487  59,441  151,928  ]  WITH  RETAIL  SALES 

Automotive  357,776  368,264  726,040  LARGER  THAN  ANY 

Gas  Stations  144,966  161,669  306,635  !;  ONE  OF  35 

Furniture.  Hsid  Appliances  121,723 _ 86,025 _ 207,748  ENTIRE  STATES 

(Source,  Sales  Management  Survey  of  Buying  Power,  May  10,  I960)  ,  TiTTUl 

Akron,  Canton  and  Youngstown  Counties  are  not  included  in  above  sales  — 

Represented  by  Cresmer  &  Woodward,  Inc.,  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles.  Member  of  Metro  Sunday  Comics  and  Magaiine  Network. 
Eastern  Resort,  Travel  Representative:  The  Kennedy  Co.,  420  Lexington  Ave.,  N.  Y.  •  9801  Collins  Ave.,  Miami  Beach  54,  Fla.  *  Source:  Media  Records 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(000) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL 

(000) 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 
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Furniture.  HsId.  Appliances 
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86,025 

207,748 
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Study  Checks 
ViewsToward 
Mass  Media 


Seri pps- Howard  Research,  a 
division  of  the  E.  W.  Scripps 
Company,  has  just  released  find¬ 
ings  of  a  study  which  examines 
attitudes  toward  newspapers, 
radio,  television  and  magazines, 
in  terms  of  such  factors  as  ethi¬ 
cal  qualities,  potency,  informa¬ 
tive  vitality,  entertainment,  etc. 

Newspapers  rate  high  as 
being  important  and  responsible. 

Permits  Simplification 

Entitled,  “A  Factor  Analytic 
Study  of  Attitudes  Toward  the 
Mass  Media,”  the  study  is  re¬ 
garded  as  a  significant  contri¬ 
bution  to  the  methodology  of  ad¬ 
vertising  media  research,  and 
permits  considerable  simplifica¬ 
tion  in  the  number  of  dimensions 
required  to  cover  the  full  range 
of  factors  by  which  media  can 
be  compared. 

Authors  of  the  study  are  Dr. 
Paul  J.  Deutschmann,  director 
of  the  Communications  Research 
Center  at  Michigan  State  Uni¬ 
versity,  and  Donald  Kiel,  direc¬ 
tor  of  research,  McManus,  John 


&  Adams,  Detroit  advertising 
agency.  Foundation  for  the 
study  was  a  basic  research  pro¬ 
gram  conceived  by  Charles  E. 
Scripps,  board  chairman  of 
Seri  pps- Howard  Newspapers, 
and  designed,  under  his  direc¬ 
tion,  by  Dr.  John  Scott  Daven¬ 
port,  director  of  project  design, 
control  and  analysis  for  the  com¬ 
pany. 

In  an  introduction  to  the  re¬ 
port,  Dr.  Leo  Bogart,  vicepresi¬ 
dent,  marketing  planning  and 
research.  Bureau  of  Advertis¬ 
ing,  ANPA,  said  the  analytical 
methods  us^  in  the  study  “per¬ 
mit  more  subtle  differentiation 
among  the  media  in  attitude 
measurements”  and  the  findings, 
when  applied  to  future  studies, 
“will  make  possible  much  sim¬ 
pler  analysis.” 

Copies  of  the  study  may  be 
obtained  by  writing  to  Scripps- 
Howard  Research,  1122  Union 
Central  Building,  Cincinnati  2, 
Ohio. 

• 

Sara  Lee  Schedule 

Chicago 

Large-space  local  newspaper 
ads  will  be  part  of  a  six-month 
campaign  (via  Cunningham  & 
Walsh,  Inc.,  Chicago)  starting 
in  January  to  promote  Kitchens 
of  Sara  Lee,  Inc.’s  theme,  “Sara 
Lee  Cakes — They’re  All  Better 
Because  They’re  all  Butter.” 


Are  you  publishing  in  a  market 
bigger  than  “they”  know? 
Remember— 

Everywhere, 
men  to  whom 

market  information  is  top  news 
read  The  Wall  Street  Journal 
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Trailers 

{Continued  from  page  15) 

containing  research  material 
from  the  Stanford  Research  In¬ 
stitute,  Ernst  &  Ernst,  and  a 
UCLA  study  of  sociological  fac¬ 
tors  inherent  in  the  mobile  home 
park  resident. 

“'This  tremendous  cooperation 
by  newspaper  editors,”  Mr.  Bur¬ 
ton  concluded,  “indicates  once 
again  that  if  industries  prepare 
properly-researched  and  inter¬ 
esting  material  they  will  get  a 
pickup.” 

The  “extremely  cooperative” 
newspapers  on  TCA’s  schedule 
included:  the  Los  Angeles 
Tunes;  Los  Angeles  Examiner; 
Seattle  Times;  Portland  Ore¬ 
gonian;  San  Jose  Mercury 
Mews;  Long  Beaeh  Independent 
Press  Telegram;  Seattle  Post 
Intelligeneer;  and  the  Phoenix 
Republic  Gazette. 

In  a  special  report  issued  by 
Mr.  O’Conor  on  TCA’s  accom¬ 
plishments  through  publicity, 
promotion,  and  advertising  in 
the  past  six  months,  he  empha¬ 
sized  that  the  effort  also  points 
out  the  several  means  of  com¬ 
munication  through  which  the 
Association  operates  to  reach 
the  many  levels  of  the  public. 

“Whether  it  is  TV,  radio,  a 
weekly  county  newspaper  or  a 
large-city  daily,  a  national  mag¬ 
azine,  or  a  business  house  organ 
with  a  handful  of  readers,  TCA 
attempts  to  tell  the  story  of 
trailers  and  trailer  living  to 
people  wherever  they  are  and 
through  whatever  source  they 
get  their  information.” 

• 

Service  Station 
Section  A  ‘First’  ? 

Tulsa,  Okla. 

A  special  16-page  section  ap¬ 
pearing  in  all  editions  of  the 
Tulsa  World  for  Dec.  15  and  in 
the  TuLsa  Tribune  for  Dec.  14 
was  devoted  to  the  opening  of  a 
DX  Sunray  Oil  Co.  ser\dce  sta¬ 
tion  here. 

Sid  Steen,  executive  editor, 
claims  it’s  the  first  section  of  its 
kind  ever  devoted  to  the  open¬ 
ing  of  a  single  service  station. 

• 

Veronis  Promoted 

Peter  Veronis  has  been  pro¬ 
moted  to  vicepresident  and  gen¬ 
eral  sales  manager  of  Ridder- 
Johns,  Inc.,  it  is  announced  by 
Peter  Benziger,  president.  Since 
1958,  Mr.  Veronis  has  been  East¬ 
ern  Division  sales  manager  for 
the  representatives  firm.  He 
joined  the  organization  in  1957. 
Prior  to  that  time,  he  was  na¬ 
tional  advertising  manager  of 
the  Springfield  (Mass.)  news¬ 
papers. 


573  Papers  Aided 
Ad  Council  in  ’60 

Daily  newspapers  coo(>eratin({ 
with  the  Newspaper  Advertising 
Executives  Association  plan  to 
support  Advertising  Council 
campaigns  increased  from  479 
to  573  as  the  result  of  efforts 
made  by  the  NAEA-Advertising 
Council  Committee,  according  to 
the  Council’s  1960  annual  re¬ 
port.  The  committee  is  headed 
by  Irwin  A.  Simpson,  adver¬ 
tising  director  of  the  St.  Petert- 
burg  (Fla.)  Times. 

The  cooperating  new.^papers 
have  a  joint  circulation  of  al¬ 
most  36,000,000,  and  during  ■ 
1960,  some  19,000  insertions  of 
Council  campaigns  were  clipped 
by  the  Advertising  Checking 
Bureau. 

The  Council  report  showed 
that  721  newspapers  cooper¬ 
ating  in  the  original  Newspaper 
Cooperation  Plan  carried  42-line 
ads  every  other  week,  many  in 
preferred  editorial  space.  News¬ 
paper  proof  sheets  of  most 
Council  campaigns  are  sent  to 
daily  and  many  weekly  news¬ 
papers.  On  the  basis  of  free 
mats  ordered,  the  Council  esti¬ 
mates  total  linage  at  close  to 
60,000,000  lines. 

In  addition,  the  Council  re¬ 
ported,  newspapers  devoted 
“generous  amounts”  of  editorial 
space  to  Council  campaigns. 

• 

BoA  Names  Soldi 
Central  Chain  Mgr. 

William  J.  Solch,  eastern  man¬ 
ager  of  chain  store  sales  for  the 
Bureau  of  Advertising,  ANPA, 
has  been  appointed  central  man¬ 
ager  in  the  same  department, 
with  headquarters  in  the  Bu¬ 
reau’s  Chicago  office,  it  is  an¬ 
nounced  by  Jack  Kauffman, 
sales  vicepresident.  He  succeeds 
Robert  Hawkes,  who  has  re¬ 
signed. 

Mr.  Solch  joined  the  Bureau 
in  1948  as  a  research  assistant 
and  two  years  later  became 
assistant  to  the  business  man¬ 
ager.  He  moved  to  the  sales 
department  in  1953,  and  served 
as  an  account  executive  in  na¬ 
tional  sales  until  1959.  He  was 
appointed  eastern  manager  of 
chain  store  sales  last  year. 

• 

Section  Goes  Standard 

Chicago 

For  the  first  time,  the  Chicago 
Sun-Times  will  publish  its  an¬ 
nual  Auto  Show  section  in  a 
standard-size  page  format  (310 
lines  on  eight  columns)  as  part 
of  its  Feb.  19  edition.  The  Chi¬ 
cago  Daily  News  will  publish  its 
Auto  Show  section  Feb.  18. 
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SPECIAL  ASSIGNMENTS:  Firsthand  analyses  of 
major  developments  throughout  the  world,  clarifying  and 
humanizing  the  headlines. 


NOW  100 

NEWSPAPERS 
SUBSCRIBE  jQ 

ONE  OR  MORE 
OF  THESE 
COPLEY 
NEWS  SERVICE 
FEATURES 


LATIN-AMERICAN  PACKAGE:  Continuous,  day-to-day 
coverage  of  Latin  America  by  our  own  correspondents.  The 
package  includes  (five  times  weekly)  Pan-American 
Report,  and  (once  weekly)  Know  your  Hemisphere, 
Hemisphere  Report.  Mexican  News  Roundup, 
and  Spanish  Language  Report. 

SPACE  AGE  REPORT:  Lively,  non-technical  survey  of  the 
world  of  space-missiles-defense  written  by 
Rembert  James,  one  of  the  nation's  top  military  reporters. 
Once  weekly,  averaging  450  words. 


OFFBEAT  DIARY:  A  once-weekly  account  of  the 
experiences  of  CNS  correspondents  abroad  —  exciting, 
amusing,  absorbing. 

FINANCIAL  COVERAGE:  Weekly  business  column  by 
Carl  Ritter,  editor-analyst  who  aims  always  for  the  inside 
story.  In  addition,  a  once-weekly  roundup  of 
financial  and  business  news  from  all  major  sources  — 
plus  occasional  special  features. 


HOLLYWOOD  NEWS:  Three  times  a  week,  fresh  and 
unusual  reports  from  the  entertainment  capital. 


POINT  OF  VIEW:  A  witty  and  perceptive  radio-television 
column  by  Donald  Freeman,  one  of  the  most  respected  young 
talents  in  the  field.  Three  times  weekly. 


WESTERN  FEATURES:  A  series  which  explores  the 
Western  United  States,  from  ever-present  past  to  explosive 
future.  Recreation,  travel,  industry,  politics,  people  .  .  . 
with  special  attention  to  the  Southwest  and  California. 

WOMEN’S  FEATURES:  Question-and-answer 
fashion  column  by  Helen  Abel  . . .  exclusive  interviews  . . , 
cooking  and  household  features  . . .  news  for  both 
homemaker  and  career  woman. 


WORLD'S  WEEK:  A  weekly,  600-word  roundup  of  significant 
news  from  all  over  the  globe. 


KEEPING  POSTED:  Veteran  Philatelist  Frank  Graham  writes 
a  once-weekly  column  for  stamp  collectors,  tyro  and  expert. 


RECORD  ROUNDUP:  Bob  Budler's  weekly  review  of  recorded 
music,  covering  releases  from  all  the  major  companies. 


ASSIGNMENT  WEST  COAST:  A  once-weekly  feature  by 
Neil  Morgan,  noted  columnist-author  who  roams  the  West. 


LIBBY  ON  WORLD  AFFAIRS:  A  weekly  series  on  topics  of 
national  and  international  significance,  written  by 
Vice  Admiral  Ruthven  E.  Libby.  USN,  Ret. 


THORN  McBRIDE:  A  new  and  enthralling  comic  strip 
which  invades  the  world  beneath  the  surface  of  the  sea. 
Timely,  authentic,  suspenseful. 


SUBSCRIBE  TO  CNS!  For  complete  information, 
write  —  or  phone  or  wire  collect  —  Rembert  James, 
Editor,  The  Copley  News  Service.  940  Third  Avenue, 
San  Diego  12,  California.  BEImont  4-7111. 


THE 


News  Bureaus  in 

,  ,  Washington,  D.C.,  San  Diego,  California, 
Mexico  City  and  Tokyo. 


NEWS  SERVICE 


volume  and  pa 


Spectacular  Opportunity  for  the  National 
Advertiser  .  .  .  Dominant,  Low-Cost  Space 
in  the  Big  Newspaper  Market 


Today,  the  great  newspaper 
in  the  big  market  represents 
an  unprecedented  opportu¬ 
nity  for  the  national  advertiser. 
In  the  total  marketing  econ¬ 
omy,  no  other  medium  can 
match  it  for  coverage,  pene¬ 
tration,  local  impact  and  the 


ability  to  sell  goods  at  low 
cost.  In  Milwaukee,  The  Jour¬ 
nal  gathers  9  out  of  10  fami¬ 
lies  into  one  big  audience- 
more  than  any  half  dozen 
magazines  combined,  and  six 
times  as  many  as  the  average 
evening  TV  program. 


Regional  Newspaper  Selections  Do  It  Better 


Newspapers  in  major  metro¬ 
politan  markets  now  offer  un¬ 
beatable  combinations  to  match 
advertising  coverage  with  sales 
and  marketing  plans.  The  Mil¬ 
waukee  Journal,  rated  one  of 
“America’s  Great  Newspa¬ 


pers,”  is  proud  to  be  a  key  part 
of  the  dynamic  midwest  mar¬ 
keting  area.  Let  us  show  you 
how  our  extensive  research 
and  merchandising  services 
can  make  your  program  here 
more  effective. 


ournal  announces 

iscounts  6%  to  18%  on  Volumo 


8%  to  20%  on  Page  Units 


The  Milwaukee  Journal  announces 
significant  rate  revisions  effective 
January  1,  1961,  offering  national 
advertisers  substantial  discounts  on 
volume  used— ranging  from  6%  on 
1,000  lines  to  18%  on  100,000  lines  in 
one  year.  Discounts  are  also  offered 
for  page  units— ranging  from  8%  on 
one  page  to  20%  for  50  pages. 

We  believe  these  new  sliding  scale 
rates  provide  the  discount  patterns 
which  can  best  serve  national  adver* 
tisers  and  agencies.  They  effectively 
combine  the  newspaper  advantage  of 
maximum  flexibility,  with  discount 
brackets  to  fit  the  needs  of  any  ad¬ 
vertiser,  large  or  small.  There  are  no 
requirements  for  frequency  or  uni¬ 
formity  of  space.  Multiple  products 
and/or  company  schedules  may  be 
combined  for  any  single  advertiser  to 
earn  higher  discounts. 

Journal  milline  rates  have  been  among 


Volume  Contract  Rates 

Spac*  Within  On*  Year 


Ral*  p«r  Lin* 

Lin*«  OiKounl  Daily  Sumlay 

( )pen _  $.95  $1 .00 

1,000  .  6%  .893  .94 

2,500 .  8%  .874  .92 

5,000 .  10^  .855  .90 

10,000 . 12^  me  .88 

25,000_ .  14%  .817  .86 

50,000 . 16%  .798  .84 

100,000 . 18%  .779  .82 

Page  Contract  Rates 

Black  and  Whit*  or  Color  Spoc*  Within  On*  Y*ar 

Discount  Discount 

1  full  page  unit  ...  8%  30  full  page  units...  18% 

10  full  page  units...  15%  40  full  page  units...  19% 

20  full  page  units ...  17%  50  full  page  units. .  .20% 


the  lowest  in  the  country  for  news¬ 
papers  offering  comparable  coverage 
and  service;  just  above  $2.00  daily 
and  lower  on  Sunday.  New  millines 
now  earned  in  larger  brackets  are 
actually  lower  than  those  previously 
offered.  They  should  assist  major 
national  advertisers  to  utilize  ade¬ 
quate  space  in  Wisconsin’s  dominant 
newspaper. 


The  Milwaukee  Journal 

Member  Million  Market  Newspapers,  Inc.  New  York,  Chicago,  Detroit,  Los  Angeles,  San  Francisco 


RETAIL  SURVEY 


100%  Paid  Ad  Plan 
Ignites  Linage  Blast 

How  General  Electric  Com¬ 
pany’s  clock  department  received 
three  times  more  tie-in  news¬ 
paper  advertising  linage  at  a 
cost  equal  to  one-half  more  than 
its  normal  cooperative  allow¬ 
ances,  was  revealed  last  week  by 
Allen  G.  Bradford,  specialist- 
promotion,  Clock  &  Timer  De¬ 
partment,  General  Electric  Com¬ 
pany. 

Speaking  before  an  Associa¬ 
tion  of  National  Advertisers’ 

Workshop,  Mr.  Bradford  dis¬ 
cussed  “G-E  Clock  Promotions 
that  Stimulated  Trade  and  Sales 
Force  Support.”  He  told  how  in 
1959  G-E  was  faced  with  the 
fact  that  35%  of  its  distributors’ 
inventories  consisted  of  inactive 
or  obsolete  clocks,  “despite 
efforts  to  move  this  merchandise 
with  special  activities  during 
1958.” 

'Oean  Sweep’  Program 

He  said  the  presence  of  this 
obsolete  stock  seriously  ham¬ 
pered  the  flow  of  new,  faster- 
moving  models  and  represented 
an  unprofitable  dollar  inventory 
investment.  G-E  came  up  with  a 
“clean  sweep”  program  designed 
to  enable  distributors  and  re¬ 
tailers  to  return  discontinued 
clocks  in  exchange  for  new 
models.  Under  this  program,  dis¬ 
tributors  and  retailers  were  able 
to  obtain  a  free  clock  in  the 
same  price  category  to  replace 
the  exchanged  model  provided 
they  purchased  an  additional 
clock  at  the  same  price. 

For  example:  A  distributor 
returned  $1,000  worth  of  dis¬ 
continued  models,  he  placed  an 
order  with  G-E  for  $2,000  worth 
of  current  models,  but  paid  for 
only  $1,000  worth  of  clocks.  The 
same  example  holds  true  for  the 


Now  available 

FULL  COLOR 

Black  and  3— black  and  2— full  page  units  only 
Tues.  Eve. -Wed.  Morn,  or  Thurs.  Eve.-Fri.  Morn. 

Black  and  1  color  available  Mon.  thru 
Fri.  (minimum  size  1000  lines) 

The  Baltimore  Sunpapers 

National  Representatives: 

Cresmer  d  Woodward,  Inc.— New  York,  San  Francisco,  Los  Angeles 
Scolaro,  Meeker  A  Scott— Chicago,  Detroit 


retailer  when  he  was  working 
the  program  with  his  distributor. 

Describing  the  “clean  sweep” 
program  as  an  industry  “first,” 
Mr.  Bradford  pointed  out  that 
more  than  50%  of  all  clocks  pur¬ 
chased  by  consumers  are  bought 
during  the  short  Christmas  sell¬ 
ing  season. 

“A  plan  had  to  be  established 
to  obtain  the  maximum  retail 
advertising  support  necessary  to 
help  realize  this  important  per¬ 
centage  of  business,”  Mr.  Brad¬ 
ford  said.  “We  agreed  that  our 
normal  co-op  ad  allowances,  al¬ 
though  effective,  would  not  bring 
about  the  amount  of  local  retail 
advertising  and  resultant  sales 
that  we  and  our  customers  were 
looking  for  during  the  approach¬ 
ing  Christmas  sales  drive. 

100%  Paid  Ad  Plan 

“A  100%  paid  advertising 
plan  was  created,”  Mr.  Brad¬ 
ford  continued.  “In  addition  to 
our  regular  co-op  ad  plan  which 
allowed  distributors  to  charge 
two-thirds  of  the  cost  of  their 
retailers  advertising  to  their  co¬ 
operative  accruals,  we  offered  to 
pay  the  remaining  one-third  of 
the  distributors  cost  out  of  a 
special  promotional  fund.  The 
distributor  would  normally  have 
to  pay  one-third  out  of  his  own 
advertising  budget.” 

Mr.  Bradford  said  that  under 
this  new  100%  paid  plan,  G-E 
would  pay  it,  provided  two  prin¬ 
ciple  requirements  were  met: 

1)  The  distributor  must  have 
sold  the  retailer  G-E  clocks 
equal  in  dollars  to  twice  the 
value  of  the  proposed  ad;  and 
2)  At  least  one-half  the  models 
in  the  ad  must  be  clocks  appear¬ 
ing  in  G-E’s  own  national  ad¬ 
vertising. 


“At  a  cost  equal  to  one-half 
more  than  our  normal  co-op 
allowances,  we  received  three 
times  more  tie-in  advertising 
linage  than  during  the  previous 
Christmas  (1958)  season,”  Mr. 
Bradford  reported.  “A  great 
number  of  these  ads  contained 
better  than  average  copy,  at¬ 
tractive  layouts  and  were  run 
with  our  suggested  list  prices. 
This  barrage  of  newspaper  ad¬ 
vertising  has  continued  almost 
unabated  during  1960,”  he  said. 

C-E  Linage  Up  83% 

Mr.  Bradford  added  that  a  re¬ 
cent  report  showed  G-E’s  first 
nine-months  clock  linage  in  1960 
to  be  83%  ahead  of  a  year  ago. 
“We  feel  that  much  of  this  re¬ 
markable  increase  can  be  at¬ 
tributed  to  the  advertising  ex¬ 
plosion  set  off  under  the  100% 
paid  advertising  plan  of  last 
year,”  he  said. 

Newspaper  Atls  Pay 
Way  for  TV  Show 

One  of  the  highest  ratings 
(20  or  56%)  ever  to  be  afford^ 
a  TV  show,  was  recently  given 
to  “Hess’s  Spectacular,”  a  fan¬ 
tasy  flight  to  the  North  Pole  by 
two  youngsters,  telecast  via 
WFIL-TV,  Philadelphia,  Pa., 
and  sponsored  by  Hess’s,  Allen¬ 
town,  Pa.,  department  stores. 

A  heavy  advance  promotion 
for  the  half-hour  show  was  ar¬ 
ranged  by  Max  Hess,  store  pres¬ 
ident,  who  saturated  the  Phila¬ 
delphia  and  Lehigh  Valley  areas 
with  extensive  newspaper  adver¬ 
tising.  A  week-long  teaser  cam¬ 
paign  appeared  atop  Hess’s  reg¬ 
ular  Christmas  shopping  ads  in 
the  Allentown  Call-Chronicle. 
Full-page  ads  appeared  in  the 
Philadelphia  Inquirer,  Philadel¬ 
phia  Daily  News,  Philadelphia 
Bulletin,  and  TV  Guide  maga¬ 
zine. 

• 

Dcnlge  Tabloid  Paper 
Cktmpares  Compacts 

Detroit 

One  million  tabloid-size  news¬ 
papers  comparing  all  nine  1961 
American-built  compact  cars, 
with  pictures,  will  be  distributed 
by  Chrysler  Corp.’s  Dodge  Divi¬ 
sion. 

The  12-page  paper,  called 
“Facts  ‘n’  Compacts,”  will  be 
made  available  to  Dodge  dealers 
throughout  the  country.  It  in¬ 
cludes  sizes,  features,  major 
specifications  and  prices  of  all 
compacts. 

According  to  W.  D.  Moore, 
Dodge  director  of  advertising, 
the  tabloid  has  also  been  issued 
as  a  supplement  in  weekly  sub- 
I  urban  newspapers  in  the  Detroit 

ind  Minneapolis  areas. 

The  tabloid  is  designed  to  be 
used  either  in  the  dealer’s  show¬ 
room  or  as  a  direct  mail  piece. 


MRA  Enlists  Adg 
On  Global  Scale 

Mackinac  Island,  Midi. 

Use  of  newspaper  adverti»ia| 
to  alert  the  public  to  Moral  Bfr 
Armament’s  handbook,  “Ideol¬ 
ogy  and  Co-Existence,”  is  part 
of  an  international  program  op. 
posing  Communism. 

In  the  United  States,  some  U 
million  copies  of  the  handbook, 
written  here  at  Mackinac  a  year 
ago,  have  gone  to  the  homes  of 
residents  in  Michigan,  Southern 
California,  New  York,  ('onne^fi-  i 
cut,  New  Jersey,  Delaware, 
Washington,  (D.  C.),  Ohio,  Ken-  | 
tucky,  Washington,  Oregon  and  I 
Alaska. 

Likewise,  some  83  milliia 
copies  of  the  book,  highlighting 
democracy’s  superior  ideology  of 
freedom,  have  been  distributed 
abroad  in  national  languages. 

“In  all  these  states,”  as 
abroad,  initiative  has  been  car¬ 
ried  by  citizens  of  the  state  or 
country  involved,”  explained 
Garrett  R.  Stearly,  director  of 
Moral  Re-Armament  with  head¬ 
quarters  here.  “Money  required 
for  printing  and  mailing  has 
been  enlisted  by  these  citizens 
from  themselves,  their  friends 
and  colleagues. 

“Newspapers,  sometimes  with 
generous  discounts  or  the  dona¬ 
tion  of  a  full-page  ad,  radio  and  a 
television  with  public  service 
time,  have  similarly  made  their  i 
contribution,”  he  added. 

He  also  called  attention  to  the 
editorial  support  given  by  a  , 
number  of  newspapers  in  the 
states  where  the  handbook  has 
been  distributed. 

“We  hope  in  the  coming 
months  that  what  has  already 
been  done  in  a  few  states  will 
generate  enough  response  to 
cover  the  rest  of  the  country," 
he  said. 

• 

Crippled  Cliildren  Ad 
Has  Realistic  Appeal 

Chicago 

An  advertisement  which 
breaks  with  the  stereotyped  p 
fund  appeal  has  been  prepared  f 
as  a  contribution  to  the  1961  | 
Easter  Seal  campaign  by  the 
Leo  Burnett  Agency. 

The  advertisement  is  being 
sent  to  newspapers  by  the  Na¬ 
tional  Society  for  Crippled  Chil¬ 
dren  and  Adults  with  an  appeal 
for  use  during  the  1961  Easter 
Seal  fund  appeal,  March  2  to 
April  2. 

Under  the  direction  of  Leo 
Burnett,  chairman  of  the  agency,  , 
the  ad  was  created  by  Carl 
Hixon,  copy  supervisor,  and  Don 
Marrs,  art  director.  “Don’t  Look 
If  You  Can’t  Stand  the  Sight  of 
Courage,”  headlines  the  ad. 
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editorial  WORKSHOP  wimiiimiiiiiiiiiiiiniiiihiiiniin'I'iiiiiI' 

a  3 

I  By  Roy  H.  Copperud  | 

j  Ambling  Down  Ad  Alley  | 


Don  Whitehead  Deplores 
Reporters  Taking  Sides 


I  The  mail  indicates  that  advertising  men  are  among  g 
I  the  readers  of  Editorial  Workshop,  so  I  may  as  well  S 
I  alienate  them,  too,  with  a  few  ill-natured  remarks  about  J 
I  advertising  prose.  1 

I  I  hesitate  to  lift  the  bastinado,  however,  Wause  the  | 

I  admen  gain  their  sometimes  bizarre,  sometimes  amus-  ^ 
i  ing,  effects  by  making  the  old  college  try.  Effort  in  writ-  1 
I  ing  is  preferable,  even  if  it  misfires,  to  the  automatic  j 
I  repetition  of  stereotypes  so  familiar  in  the  news  columns.  g 
I  I  am  ready  to  concede  that  the  admen  are  aiming  at  g 
I  special  reactions,  and  I  am  willing  to  grant  them  a  m 

I  license  to  do  so.  The  frequent  adoption  of  their  inven-  J 

I  tions  by  other  writers  is  not  their  fault,  though  it  must  g 

j  give  them  secret  satisfaction.  3 

I  The  first  thing  that  comes  to  mind,  I  know,  when  1 
I  faults  of  advertising  are  discussed,  is  the  widely  repro-  3 
I  bated  slogan,  “Winstons  taste  good  like  a  cigarette  g 
1  should.”  But  I  said  all  I  can  think  of  on  the  subject  g 
j  of  like  as  a  conjunction  in  E&P  of  April  7,  1956.  The  g 
I  fact  is  that  the  rule  against  it  has  seen  its  best  days,  g 
I  and  the  R.  J.  Reynolds  Tobacco  Co.  has  really  done  1 
I  nothing  very  heinous.  J 

I  I  am  intrigued  by  the  way  better  and  older,  which  g 

I  began  life  as  comparatives,  are  verging  toward  the  posi-  1 

I  tive.  Certain  products,  we  are  informed,  are  to  be  found  g 
I  in  the  better  stores.  Not  the  good  stores,  mind  you,  nor  g 
1  the  best,  but  the  better  ones.  We  must  admit  that  the  s 
I  adwriters  have  invested  better  with  a  mysterious  toniness  g 
I  that  even  best  somehow  now  lacks.  S 

I  The  comparative  that  seems  suspended  in  the  air  is  S 

I  a  common  adv'ertising  device.  Old  Hospice  Beer,  the  = 

I  admen  insist,  is  so  much  more  refreshing.  More  re-  1 

I  freshing  than  what?  Than  competing  beers,  presumably;  a 

I  or  is  it  more  refreshing  than  when  pickle  vinegar  was  g 

I  an  ingredient?  3 

j  Automobiles,  homes,  and  people  are  never  old  in  the  g  I 
I  ads;  they  are  merely  older,  though  cars  generally  take  1 
I  a  specialized  descriptive:  older-  (or  early-)  model.  (A  1 
I  not-so-old  car  is  a  late-model  one.)  Who  would  buy  a  ( 

I  home  baldly  conceded  to  be  old?  Thus  older  fills  the  ad-  1 
I  man’s  bill,  even  if  it  does  not  meet  the  requirements  g 
I  of  logical  expression.  1 

I  It  is  all  but  antisocial  these  days  to  speak  of  people  B 
j  as  old;  in  the  ads  and  often  elsewhere  they  are  usually  1 
1  older  people.  This  expression  has  been  enthusiastically  1 
I  adopted  by  newswriters,  who  have  nothing  to  sell  but  1 
3  writing,  but  whose  squeamishness  is  nevertheless  no-  g 
I  torious.  If  old  is  too  harsh  an  adjective  to  apply  to  peo-  g 
i  pie,  how  about  Time's  favorite  noun,  oldsters?  That  S 
1  euphemism,  senior  citizens,  is  even  worse  than  older  g 
i  people.  3 

I  Einstein,  with  his  fourth  dimension,  was  a  piker  com-  g 
I  pared  with  the  adwriters,  who  extol  bread,  for  instance,  J 
I  that  is  as  many  as  eight  ways  better.  If  Elizabeth  Bar-  g 
I  rett  Browning  had  been  a  huckster,  she  might  have  8 
I  1  written :  1 

1  “How  do  I  love  that  soap?  = 

j  Let  me  count  the  ways  ...”  3 

j  The  indiscriminate  use  of  extra  as  an  adverb  is  stand-  3 
i  ard  adese,  and  it  is  percolating  alarmingly  into  other  a 

I  prose  (extra  good,  extra  strong).  Shop  is  well  on  the  § 

i  way  to  becoming  established  as  a  transitive  verb;  that  = 

I  is  to  say,  one  does  not  shop  at,  or  in,  the  stores,  as  of  g 

I  yore.  Shopping  is  now  something  one  does  to  the  store  g 

1  itself.  If  you  are  really  ou  eourant,  adwise,  you  shop  a 

j  the  better  stores.  Those  who  live  far  from  the  madding  = 

I  admen  can  shop  the  mail-order  catalogs.  fi 

j  Dollar-value  has  jumped  the  chasm  (or  is  it  just  a  g 
g  crevice?)  from  the  ads  to  the  news  columns  (“The  dol-  a 

I  lar- value  was  quoted  as  $6,000”).  This  expression  does  1 

j  kill  any  possible  suspicion  that  the  writer  really  had  3 

a  pesos,  drachmas,  rubles,  or  kroner  in  mind.  a 

9  ~ 
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Cleveland 

Reporters  who  become  mem¬ 
bers  of  a  “cheering  section” 
should  quit  the  profession,  Don 
Whitehead  said  at  a  Sigma 
Delta  Chi  dinner  here  recently. 

Winner  of  two  Pulitzer  Prizes, 
one  as  a  war  reporter  for  AP 
and  one  as  an  author,  Mr. 
Whitehead  was  discussing  the 
coverage  of  the  election  cam¬ 
paign  when  he  remarked: 

“It  is  a  dangerous  thing  that 
has  been  developing.” 

In  taking  sides,  he  said,  a 
newspaper  is  violating  his  rea¬ 
son  for  being. 

“It  simply  can’t  go  on  this 
way,”  he  added. 

A  reporter  doesn’t  have  to  be 
a  political  eunuch,  but  .should 
hold  himself  aloof,  Mr.  White- 
head  said.  He  should  be  an  ob¬ 
server,  not  a  participant. 

Mr.  Whitehead  said  he  had 
not  seen  anyone  take  issue  with 
the  growing  viewpoint  that 
newspapers  and  newspapermen 
should  make  the  news,  as  well 
as  report  and  explain  it. 

It  is  time,  he  said,  that  news¬ 
papers  take  a  stand  on  the  issue. 

Integrity  and  reputation  of 
individual  reporters  for  fair¬ 


ness  and  objectivity  must  be 
guarded,  Mr.  Whitehead  told  his 
audience. 

“It’s  ridiculous  to  say  they 
can’t  be  objective,”  he  asserted. 

Objectivity  may  be  a  goal 
never  achieved,  but  the  reporter 
must  keep  striving  for  it,  Mr. 
Whitehead  said.  If  he  accepts 
the  philosophy  that  he  can’t  be 
objective,  he  is  no  longer  a 
newspaperman  and  should  quit 
calling  himself  a  reporter, 

A  reporter,  in  doing  his  duty, 
must  “live  with  a  certain  lone¬ 
liness,”  Mr.  Whitehead  said. 

“If  you  tell  the  truth  and 
carry  out  your  duty  you’ve  got 
to  hurt  someone  someday  even 
if  you  don’t  want  to.” 

“Avoid  making  friends,”  he 
advised  as  a  practical  and  real¬ 
istic  approach  toward  fairness 
and  objectivity. 

Safe  Driver 

Cleveland 
The  Cleveland  Plain  Dealer 
recently  saluted  135  circulation 
drivers  for  their  safety  records. 
One  of  them,  Edward  Moot,  has 
driven  32  years  without  an 
accident. 


3 


Operating  adjustments... 

are  quick  and  simple  on  the  Hoe  Colormatic. 
One  all-purpose  wrench,  inserted  at  the  points 
shown...  1  adjusts  stroke  of  inking  cylinders... 
2  reverses  cylinder  for  R.  O.  P.  color...  3  sets 
and  locks  impression...  4  disengages  and  5 
re-engages  overload  release  clutch. 


i  •  co.,/<yc. 
910  East  138th  Street,  NewYork  B4,  N.Y. 
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The  proved  Cutler-Hammer 
Counter-Stacker  can  make 
your  mail  room  operation 
more  automatic 


it  counts  accurately. . .  stacks  efficiently 


...already  in  operation  or  on 
order  at  many  big  dailies. 

The  new  Cutler-Hammer  automatic 
newspaper  Counter- Stacker  can  go  to  work 
for  you  now  to  cut  your  mail  room  costs. 
Its  accuracy  and  dependability  have  been 
proved  beyond  doubt.  Forty  Counter- 
Stackers  have  been  bought  in  the  last 
two  years.  Many  were  reorders  following 
a  satisfactory  trial  of  one  machine. 

This  mechanical  marvel  assures  a  smooth 
flow  of  newspapers  from  the  press  regard¬ 
less  of  press  speed,  pages  per  issue  (up  to 
128),  or  papers  per  bundle  (up  to  20" 
high).  Actually  up  to  144  pages  have  been 
successfully  handled  on  a  production  run. 
It  is  operating  on  both  half  fold  and 
tabloid  sizes. 

•  And,  now  Cutler-Hammer  Stackers  can 
be  programmed— including  those  already 
installed.  You  can  get  the  advantages  of 
automatic  counting  and  stacking  now  and 
add  the  programming  feature  at  any  time 
in  the  future  to  enable  you  to  automati¬ 
cally  vary  the  count  of  each  newspaper 
bundle  to  meet  your  route  schedules. 


We’d  like  to  show  you  a  ten-minute 
color  sound  movie  of  the  Counter-Stacker 
in  actual  operation  in  a  newspaper  mail- 
room.  Write,  wire  or  phone  us  and  we’ll 
arrange  a  showing  at  your  plant. 

What's  new  at  Cutler-Hammer? 

The  new  Counter-Stacker  is  just  a  sample 
of  the  new  things  happening  at  Cutler- 
Hammer.  We’ve  geared  up  with  new  prod¬ 
ucts,  new  personnel,  new  plants.  Get  the 
whole  story  from  the  Cutler-Hammer  sales 
office  nearest  you. 


At  the  right  is  an  actual  photograph 
of  the  Counter-Stacker  in  operation  at 
the  Chicago  Sun-Times.  Other  news¬ 
papers  with  it  working  for  them  or  on 
order  are:  Baltimore  Sun,  Chicago 
Daily  News,  Detroit  Daily  News,  Fort 
Worth  Star  Telegram,  Indianapolis  Star 
News,  Jackson  (Miss.)  Clarion  Ledger, 
Jackson  Daily  News,  Milwaukee  Jour¬ 
nal,  Philadelphia  Bulletin,  Washington 
Post,  Washington  Star. 


WHAT'S  NEW?  ASK... 

CUTLER-HAMMER 


Cwtif ■Hmmtf  Inc..  Milwaukee,  Wisconsin  •  Division:  Airborne  Instruments  laboratory  •  Subsidiary:  Cutler- 
Hammer  International.  C.  A.  Associates:  Canadian  Cutler  •Hammer,  Ltd.;  Cutler*Hammer  Mexicana.  S.  A. 


FAIRCHILD 

news 


More  than  151.000  copies  of  HOME 
Fl'RNISHlNGS  DAILY  will  l.e 
distributed  during  the  two-week 
Chicago  Home  Furnishings  Markets, 
which  open  Jan.  6.  marking  the 
largest  concentrated  show  distribu¬ 
tion  ever  undertaken  by  the  paper. 
In  addition  to  making  the  paper 
available  to  Chicago-lntund  train 
and  plane  passengers  from  25  <-ities 
throughout  the  nation  over  the  Jan. 
6  weekend,  copies  also  will  l>e  on 
hand  for  sltow  visitors  at  all  ex¬ 
hibition  buildings  and  47  C.hicago 
hotels  during  the  entire  market 
period. 


Foreign  news  coverage  has  been 
expanded  with  the  addition  of  a 
news  correspondent  in  Tanganyika. 
Africa.  He  is  Alves  Almeida  in 
Dar-Es-Salaam,  Tanganyika. 


Robert  Liehler  has  joined  the 
a<lvertisine  sales  staff  of  DAILY 
NEWS  RECORD.  Mr.  Liehler  for¬ 
merly  was  with  Daniel  &  (Jiarles. 
Inc.,  advertising  agency. 


Vera  Hahn,  fashion  editor  of  HOME 
FI  RNISHINGS  DAILY,  was  the 
guest  streaker  last  week  at  the 
Senior  Forum  conducted  by  the 
Philadelphia  Museum  College  of 
Art.  Mrs.  Hahn  addressetl  senior 
students  majoring  in  the  fashion 
fields. 


New  appointments  to  the  Fairchild 
correspondents*  staff  include;  Ralph 
Miller  in  Concord  and  Lois  Ryrd 
in  Sanford.  N.  C.;  Richard  Gilliam 
of  Fair  Haven,  N.  J.,  covering  Fort 
Monmouth  and  Monmouth  (xiunty; 
Dale  Douglas  in  Albuquerque. 
N.  M.;  Saul  Lavisky  and  Fred 
Mohrmann  in  Columbia  and  ('lem- 
son,  S.  C.,  respectively.  Robert  Dy- 
ment  has  joined  Fairchild  to  cover 
news  developments  for  METAL¬ 
WORKING  NEWS  in  Ruffalo.  N.  Y. 


Sylvia  Sheppard,  West  Coast  fashion 
editor  of  WOMEN'S  WEAR  DAILY, 
has  been  elected  secretary  of  The 
Fashion  Group,  Inc.,  in  California. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Fwblisfiort  of 

Doily  Nows  Record,  Women's  Wear  Doilyf 
Heme  Furnishings  Daily,  Supermarket  News# 
Men's  Wear,  Footwear  News,  Directories^ 
Metalworking  News,  Electronic  News,  Books* 


McCahill  Retiring; 
Remains  in  FIEJ 

CLEA’ELAND 

Charles  F.  McCahill,  senior 
vicepresident  of  Forest  City 
Publishing  Company,  publishers 
of  the  Cleveland  Plain  Dealer, 
will  retire  Jan.  1  after  46  years 
of  newspaper  work,  31  of  which 
were  spent  as  a  newspaper  ex¬ 
ecutive  here. 

Mr.  McCahill  was  president 
of  American  Newspaper  Pub¬ 
lishers  Association  in  1951-52 
and  1952-53.  He  will  continue  to 
represent  ANPA  at  meetings  of 
the  International  Federation  of 
Newspa{)er  Publishers  (FIEJ), 
of  which  he  is  a  vicepresident. 

A  native  of  Buffalo  and  a 
graduate  of  Georgetown  Uni- 
v’ersity,  Mr.  McCahill  l)egan 
I  newspaper  work  in  1914  with 
the  Bouton  Herald  and  Traveler 
and  at  one  time  was  publisher 
of  the  Roebester  (N.  Y.)  Jour¬ 
nal- American.  He  came  to  Cleve¬ 
land  in  1929  as  vicepresident 
and  business  manager  of  the 
Cleveland  News. 

• 

Herbfkt  D.  Hancock,  general 
manager,  Chelsea  (Mass.)  Rec¬ 
ord  —  re-elected  to  another 
term  as  president  of  the  Provi¬ 
dent  Co-operative  Bank. 

<i>  «  * 

Paul  E.  Gustafson,  religion 
editor,  Milwaukee  (Wis.)  Senti¬ 
nel  —  to  editor  of  the  Lutheran 
Companion,  Rock  Island,  Ill., 
official  publication  of  Augustana 
Lutheran  Church.  He  is  the  first 
layman  to  hold  that  post,  suc¬ 
ceeding  the  Rev.  Dr.  E.  E.  Ry- 
DEN,  who  held  it  for  27  years. 
.  *  * 


P 

Walters  to  Lead 
News  Writing  Parley 

Borrego  Springs,  Calif. 

News  executives  of  the  15 
Copley  daily  newspapers  will 
open  a  four-day  seminar  here 
Jan.  12.  Basil  L.  (Stuffy) 
Walters,  editor  of  the  Chicago 
Daily  News,  will  discuss  tech¬ 
niques  of  news  writing. 

Herbert  G.  Klein,  editor  of 
the  San  Diego  Union,  a  Copley 
nowspaper,  will  be  moderator. 
Ml’.  Klein  has  been  on  leave 
working  as  press  secretary  for 
Vice  President  Nixon. 

James  S.  Copley,  chairman  of 
the  corporation  of  The  Copley 
Press,  Inc.,  will  be  host. 

• 

Named  to  State  Job 

Carlisle,  Pa. 

Frederick  Gerhardt,  mechani¬ 
cal  superintendent  of  the  Car¬ 
lisle  Sentinel,  has  been  appointed 
by  Gov.  David  L.  Lawrence  as 
Register  of  Wills  for  Cumber¬ 
land  County.  The  position  pays 
$6,000  a  year. 

• 

Correction 

Harding  Christ,  who  was  in¬ 
correctly  noted  as  named  to  the 
city  desk  of  the  Lorain  (Ohio) 
Journal  in  the  Dec.  10  issue,  is 
a  member  of  the  paper’s  city 
staff.  Jean  Weaver,  noted  as 
resigning  from  the  Journal  in 
the  same  item,  was  incorrectly 
identified  as  Joan  Weaver. 
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Study  Schools  Abroad 

Cleveund 

Noel  Wical,  schools  editor  of 
the  Cleveland  Press,  has  re¬ 
turned  from  a  month’s  flying 
trip  to  western  Europe  with  a 
group  of  educators,  investi¬ 
gating  the  teaching  of  foreign 
languages  in  the  public  schools. 
Mr.  Wical  wrote  a  series  of 
articles. 

• 

Leland  Day,  former  Sunday 
departnient  staffer,  Cincinnati 
(Ohio)  Enquirer  and  more  re¬ 
cently  copyreader  on  the  Bay 
City  (Mich.)  Times — to  copy- 
reader,  Louisville  (Ky.)  Cour¬ 
ier-Journal. 

4>  *  * 

Helen  Henry,  editor  of 
Lt.uisville  magazine  publication 
of  the  Louisville,  Ky.,  Chamber 

of  Commerce  —  to  director  of 

news  serv’ices,  Kentucky  Depart¬ 
ment  of  Public  Information. 

«  •  * 

Leonard  Sullivan,  reporter 
and  special  acsignment  writer. 
Rocky  Mount  (N.  C.)  Evening 
Telegram — to  editor  and  part¬ 
ner  in  the  weekly  MooresvUU 
(N.  C.)  Tribune. 

*  *  « 

Ed  Nancrede  —  from  assist¬ 
ant  manager,  general  adver¬ 
tising  department,  Los  Angeles 
(Calif.)  Times,  to  general  ad¬ 
vertising  manager,  succeeding 
Harold  Jette,  who  retires  in 
March  after  serving  in  the  post 
since  1940. 


Dario  Politella,  publicity  ac¬ 
count  executive  at  O.  S.  Tyson 
and  Company  Inc.,  New  York 
City  industrial  advertising 
agency  —  to  manager  of  public 
relations  at  the  New  York  Idle- 
wild  Airport  base  of  Lockheed 
Aircraft  Service,  a  newly 
created  post.  He  was  formerly 
on  the  teaching  faculties  of  the 
schools  of  journalism  at  Kent 
State  (Ohio)  and  Syracuse  Uni¬ 
versities,  and  bureau  manager 
for  the  Geneva  (N.  Y.)  Daily 
Times. 

*  *  » 

S.  A.  (Gus)  SiiADDix,  former¬ 
ly  managing  editor  of  the 
Gainesville  (Ge.)  Daily  Times — 
from  manager  of  plant  city  pub¬ 
lic  relations  to  associate  direc¬ 
tor,  corporate  division,  public 
relations  department,  Proctor 
and  Gamble  Company,  Cincin¬ 
nati,  Ohio. 

*  *  * 

William  Kaduson,  a  former 
editor  with  United  Press  Inter¬ 
national — to  vicepresident,  Ed¬ 
ward  Gottlieb  and  Associates 
Ltd.,  international  public  rela¬ 
tions  agency. 


WCLCOMC  ABOAp 

AIR  Ll( 


TO  BALMY  (7)  PALM  BEACH — Among  guests  on  Eastern  Air  Lines' 
inaugural  jet  flight  to  West  Palm  Beach  were:  Left  to  right — Doris 
Lilly,  New  York  Post  columnist;  Hal  Allan,  editor  of  West  Palm  Beach 
Post-Times;  William  A.  Durr,  EAL  sales  manager;  Margaret  Hurley, 
Town  and  Country  editor;  and  Emillie  Keyes,  Palm  Beach  News  society 
editor. 
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Henia|;e  Citation 

Manila 

President  Carlos  Garcia  has 
conferred  the  Philippine  Legion 
i  of  Honor,  order  of  commander, 
'  on  Riunon  P.  Roces,  publisher 
of  the  Manila  Times,  for  “emin¬ 
ently  meritorious  service  to  the 
country’s  journalistic  heritage.” 
• 

William  Parr,  Atlanta  cor¬ 
respondent  of  the  Savannah 
(Ga.)  Momintf  Men’s  and  Press 
A  —  to  head  of  the  Atlanta  Cham¬ 
ber  of  Commerce’s  Govem- 
‘  mental  Affairs  department. 

*  *  * 

Nathaniel  Polster,  business 
editor,  Savamiah  (Ga.)  Mews- 
Press  —  resigned  to  coordinate 
the  activities  of  ,">00  For  Prog¬ 
ress,  Inc. 


Phil  F.  de  Beai'bien,  former 
publisher  of  the  Detroit  (Mich.) 
Times  —  to  vicepresident  of 
Hearst  Magazines.  Prior  to  pub- 
lishership  in  1957  he  had  worked 
for  Look  and  Good  Housekeep¬ 
ing  magazines. 

«  *  * 

Worth  Bingham  —  assigned 
to  Washington  Bureau  of  the 
Louisville  (Ky.)  Courier-Jour¬ 
nal  and  Times.  His  father, 
Barry  Bingham,  editor-in-chief, 
worked  in  the  bureau  in  the 
1930s. 

*  *  * 

Robert  G.  Fichenberg,  man¬ 
aging  editor,  Albany  (N.  Y.) 
Knickerbocker  Me  tvs  under 
former  Gannett  ownership  — 
given  i)ermanent  appointment 
as  M.E.  under  Hearst  owner- 
■ship. 


I 
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SHARING — James  Dean,  center,  editor  of  the  Lima  News  and  president 
of  UPl  Editors  of  Ohio,  presents  a  General  Excellence  award,  won 
by  the  News,  to  Pat  O.  Riley,  news  editor.  At  left,  Rick  Pezdirtx,  of 
the  New  staff,  who  won  awards  for  sports  column  and  feature. 


Dick  Gessell,  radio  news  edi¬ 
tor  of  the  Associated  Press  Bal¬ 
timore  bureau  —  to  the  AP 
Broadcast  Desk  in  New  York 
City. 

*  «  « 

William  Cunningham,  re¬ 
porter  on  the  former  Cleveland 
(Ohio)  Mews  —  to  managing 
editor,  Wapakoneta  (Ohio) 
News. 

*  *  * 

IViLFRED  E.  Aujxandes,  Mew 
York  Mirror  reporter  —  elected 
president  of  the  Newspaper 
Guild  of  New  York. 

*  *  * 

Alicia  Patterson,  editor  and 
publisher  of  Mewsday,  Long 
Island  —  appointed  to  the  ex¬ 
ecutive  board  of  the  Radcliffe 
Institute  for  Independent  Study. 


Roy  Nelson  —  from  assistant 
retail  advertising  manager  to 
retail  advertising  manager,  Ho¬ 
nolulu  (Haw.)  Advertiser,  suc¬ 
ceeding  Sanford  Weintraub, 
now  vicepresident  in  charge  of 
the  newspaper  and  print  media 
division  of  the  Milici  Advertis¬ 
ing  Agency,  Honolulu. 

*  *  * 

Furman  C.  Arthur  Jr.,  as¬ 
sistant  managing  editor  and 
city  editor,  Sarasota  (Fla.) 
Mews  —  to  administrative  aide 
to  the  l)oard  of  directors,  the 
New  Congregational  College, 
which  is  planned  for  Sarasota. 
*  *  « 

Arnold  Markowitz,  reporter- 
photographer,  Milltown  (N.  J.) 
Sentinel  —  to  police  beat,  Mew- 
nrk  (N.  J.)  Star-Ledger. 


editor  8c  PUBLISHER  for  December  31,  1960 


BEAMING  with  pride,  three  executives  of  the  Hagerstown  (Md.) 
Herald-Mail  congratulate  John  Schnell,  at  left,  one  of  the  paper's 
carrier  boys,  on  being  selected  to  star  in  a  USIA  film  showing  the  life 
of  a  typical  USA  teen-ager.  At  the  table  are  Franklin  D.  Schurz  Sr., 
president  of  the  Herald-Mail  Co.;  and  former  Gov.  William  Preston 
Lane  Jr.,  publisher;  standing,  C.  Neill  Baylor,  general  manager. 


Pacific  Press  Lid. 

Adds  2  Directors 

Vancouver,  B.  C. 

Clayton  B.  Delbridge  and 
Ralph  C.  Pybus  have  been 
elected  directors  of  Pacific  Press 
Ltd.  This  increases  the  direc¬ 
torate  from  eight  to  ten. 

Mr.  Delbridge  is  former  pub¬ 
lisher  of  the  Vancouver  News- 
Herald,  discontinued,  and  direc¬ 
tor  of  the  Sun  Publishing  Co. 
and  president  of  Interior  Brew¬ 
eries  Ltd. 

Mr.  Pybus  recently  retired 
as  president  of  Commonwealth 
Construction  Co.  Ltd. 

• 

Roger  A.  Valdf.s,  former 
business  news  editor,  Havana 
(Cuba)  Post  —  to  public  rela¬ 
tions  staff  of  Westinghouse 
Electric  International  Company, 
New  York. 


Judith  Harris,  reporter  for 
the  Home  Magazine  of  the  Cleve¬ 
land  (Ohio)  Press  —  on  leave 
to  finish  work  toward  a  degree 
at  Northwestern  University. 

*  «  * 

J.  T.  Huskins,  president  and 
general  manager  of  the  States¬ 
ville  (N.  C.)  Record  and  Land¬ 
mark  —  elected  president  of  the 
local  Chamber  of  Commerce. 

*  *  * 

Walter  W.  Hubbard,  travel 
columnist,  Washington  (D.  C.) 
Post  —  elected  president  of 
Southeastern  Chapter,  Society 
of  American  Travel  Writers. 
Myron  Glaser,  Washington 
(1).  C.)  Daily  Mews — secretary. 
*  «  « 

Alex  Mauhaskee,  formerly 
with  the  Warren  (Ohio)  Tri¬ 
bune-Chronicle  —  to  public  serv¬ 
ice  department,  Cletwland 
(Ohio)  Plain  Dealer. 
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CIRCULATION 

Harder  Selling  Faces 
CMs  for  Coming  Year 

By  George  A.  Brandenburg 


What’s  ahead  for  circulation 
managers  in  1961?  More  “hard- 
nose  selling’’  say  those  reply¬ 
ing  to  E&P’s  cross-section  sur¬ 
vey.  (This  is  the  second  part 
of  the  report.) 

Factors  facing  circulators  in 
the  months  ahead  include  (1) 
re-appraisal  of  competition;  (2) 
intense  study  of  subscription 
rate  differentials  for  different 
groups  of  subscribers,  with 
higher  rates  likely  in  many 
cases;  (3)  careful  training  to 
insure  full  utilization  of  man¬ 
power;  (4)  more  money  in¬ 
vested  in  carrier  promotion  and 
incentive  programs;  and  (5) 
more  exciting  news  out  of  Wash¬ 
ington. 

Rate  Rise  Successful 

R.  Earle  Gregory,  Greenville 
(S.  C.)  News-Piedmont,  says  his 
recent  experience  is  indicative 
of  what  lies  ahead  in  1961  for 
circulation  managers.  He  re¬ 
ports  on  a  rate  increase  suc¬ 
cessfully  carried  out  as  follows: 

“Last  Summer,  in  the  face  of 
mounting  signs  of  a  recession 
in  this  area’s  basic  industry, 
textiles;  with  a  price  differen¬ 
tial  existing  with  one  of  our 
nearby  morning  competitors;  we 
decided  to  ask  our  subscribers 
to  invest  more  each  week  to  re¬ 
ceive  our  morning  paper.  This 
change  in  subscription  rates  af¬ 
fected  69,000  of  our  82,000 
morning  circulation.  Of  this  69,- 
000,  we  continued  a  rate  differ¬ 
ential  between  carrier  delivery 
where  rates  were  increased  on 
60,000  from  40c  to  45c.  On  8,000 
subscribers  on  motor  routes  and 
1,000  straight  mail  subscribers. 


the  subscription  rate  increased 
from  45c  to  50c. 

“We  hit  a  new  all  time  high 
in  total  circulation  the  week 
prior  to  this  change  in  subscrip¬ 
tion  rates  on  Oct.  3.  Since  that 
date,  we  have  suffered  a  loss  in 
circulation,  have  regained  that 
loss  and  on  Dec.  12  hit  another 
peak  in  total  circulation  —  some 
1,000  higher  than  on  Oct.  3. 

“We  feel  our  success  during 
this  rate  increase  is  due  to  de¬ 
partment  wide  planning  and 
training  sessions  dating  back  to 
July.  In  addition,  dinner  meet¬ 
ing?  with  carriers  and  parents 
were  held  prior  to  Oct.  1.  Fol¬ 
lowing  the  rate  increase,  a 
heavier  than  usual  investment 
was  made  in  carrier  promotion 
and  carrier  advisor  incentives.’’ 

Need  More  Promotion 

J.  R.  O’Donnell,  Kansas  City 
(Mo.)  Star,  looks  for  1961  to 
be  a  “big  news’’  year,  but  says 
it  will  take  a  lot  of  promotion 
and  selling  to  make  substantial 
circulation  gains. 

“Here  in  Kansas  City  we  are 
better  off  than  the  average  of 
the  nation  as  our  economy  is  so 
well  balanced.  But  we  believe 
it  is  essential  that  we  hold  the 
line  on  circulation  rates,’’  Mr. 
O’Donnell  said. 

Dar  M.  Sims,  Philadelphia 
(Pa.)  Inquirer,  noted  that  the 
spiral  of  increasing  operating 
costs  has  continued  to  the  point 
where  many  newspapers  must 
rely  on  incren-sed  subscription 
rates  to  enhance  the  paper’s 
profit  and  progress  picture. 

“For  most  of  North  America, 


vastly  greater  populations  are 
clearly  on  the  way  and  the 
ominous  warning  is  best  ex¬ 
pressed  as  suburban  sprawl  con¬ 
tinues  to  win  the  battle  with 
urban  decay  and  city  center  res¬ 
toration,’’  he  commented.  “This 
introduces  an  era  of  greater 
challenge  than  heretofore,  which, 
in  turn,  dictates  better  plan¬ 
ning,  better  orp^anizing  and 
implementation  of  sure-fire  sell¬ 
ing  methods.’’ 

Seek  Greater  Net  Return 

With  prospects  seemingly  fa¬ 
vorable  in  the  nation’s  economy, 
together  with  continued  popu¬ 
lation  growth,  there  would  ap¬ 
pear  to  be  no  reason  why  1961 
shouldn’t  reflect  continu^  cir¬ 
culation  growth  for  U.  S.  news¬ 
papers,  according  to  Ivan  G. 
Sundberg,  St.  Paul  (Minn.) 
Dispatch  and  Pioneer  Press.  He 
added : 

“The  gains  may  be  not  too 
great  in  some  areas,  as  a  num¬ 
ber  of  newspapers  will  find  it 
necessary  to  increase  subscrip¬ 
tion  prices.  A  number  of  news¬ 
papers  are  still  charging  5c  sin¬ 
gle  copy  rates  and  30c  per  week 
for  daily  home  delivery.  Many 
of  these  papers  will  undoubtedly 
move  ahead  to  a  7c  single  copy 
and  35c  daily  home  delivery 
rate. 

“Promotional  effort  and  ex¬ 
penditures  will  most  likely  con¬ 
tinue  at  the  same  pace  as  last 
year  with  probably  a  closer  look 
at  the  net  return  and  result 
per  dollar  spent.  The  greatest 
share  of  promotional  effort  will 
still  be  directed  to  carrier  home 
delivery  among  the  majority  of 
newspapers  that  provide  home 
delivery  service. 

“Recent  census  figures  have 
emphasized  the  need  and  im¬ 
portance  of  covering  suburban 
areas  and  many  newspapers  now 
realize  they  may  not  have  kept 
full  pace  with  suburban  growth. 
Many  newspapers  will  plan  to 
concentrate  their  efforts  in  these 
areas  during  the  coming  year 
realizing  that  they  are  vital  to 
their  local  market.’’ 

Suburban  Trend 

Edward  L.  Bennett,  Hacken¬ 
sack  (N.  J.)  Record,  whose  pa¬ 
per  has  doubled  its  circulation 
since  1953  and  for  1960  aver¬ 
ages  more  than  100,000  daily, 
says: 

“(1)  The  trend  toward  bet¬ 
ter  small  town  and  suburban 
newspapers  will  continue  to 
make  circulation  increases  dif¬ 
ficult  for  major  metropolitan 
newspapers. 

“(2)  Competition  for  readers’ 
time  will  continue  and  increase 
thus  making  it  more  difficult  to 
get  more  than  one  newspaper 
in  a  home. 

“(3)  The  trend  will  continue 


toward  the  10c  price  for  single 
copy  sales;  also  toward  higher 
home  delivery  rates.’’ 

Robert  W.  Mac  (Hashing, 
Taunton  (Mass.)  Daily  Gazette 
says: 

“The  time  has  long  ..ince  ar-  ' 
rived  when  the  reader  must 
bear  a  larger  share  of  costs. 
Therefore,  it  will  be  necessary 
for  many  circulation  managers 
and  publishers  to  seriously  con¬ 
sider  price  increases  durine 
1961. 

“In  order  to  increase  price 
with  a  minimum  of  lo.ss  in  cir¬ 
culation,  it  will  l)e  vitally  im-  , 
portant  that  they  reappraise 
their  product  and  make  such 
changes  as  are  necessary  to  ! 
meet  the  needs  and  interests  of  f 
the  people  and  communities  I 
which  we  serve.’’  ! 

Must  W»»rk  Harder  j 

James  R.  Darke,  Providence 
(R.  I.)  Journal  and  Evening 
Bulletin,  is  optimistic,  but  warns 
that  circulators  will  have  to 
work  harder  to  get  added  circu¬ 
lation.  He  points  out  the  de¬ 
crease  in  population  of  large 
cities  indicates  a  continuing 
trend  to  suburban  living. 

“This  means,’’  he  said,  “in 
order  to  reach  the  readers,  we 
must  develop  more  motor  routes 
and  that  is  costly.  More  and 
costly  promotion  will  be  neces¬ 
sary  in  1961,  if  we  intend  to 
grow  —  and  grow  we  will.’’ 

From  the  West  Coast,  comes  a  ' ' 
similarly  challenging  prediction 
from  William  D.  Rich,  Riverside 
(Calif.)  Press-Enterprise,  urg¬ 
ing  circulators  to  study  and  ana¬ 
lyze  each  phase  of  their  entire 
circulation  operation,  searching 
for  areas  where  costs  can  be 
reduced. 

“All  newspapers  should  make 
more  extensive  use  of  in-paper 
promotion  and  should  ‘blow  their 
own  horn.’  Through  ads  and 
news  columns  the  public  should 
constantly  be  sold  on  the  many 
features  that  only  their  daily 
newspaper  can  bring,”  he  ad¬ 
vised.  “Newspapers  must  strive 
to  make  their  products  more  in¬ 
teresting  and  easier  to  read.” 

T.  Earl  Roberts,  Norfolk 
(Va.)  Virginian  -  P  i  I  o  t  and 
Ledger-Star,  president  of  Inter¬ 
national  Circulation  Managers 
Association,  says  the  Norfolk 
papers  will  close  the  year  with 
an  avevrage  combined  daily 
gain  of  nearly  4,000  copies.  Sun¬ 
day  figures  will  reflect  an  av¬ 
erage  increase  of  3,000  or  more. 

“This  has  been  accomplished 
through  steady  promotion  and  a 
continuing  effort  to  improve  our 
products  so  that  they  merit  pub¬ 
lic  confidence  and  reader  accept¬ 
ance,”  he  said. 

“Our  current  subscription 
rates  are  tops  in  our  area  and 
we  do  not  anticipate  a  subscrip¬ 
tion  price  increase  in  1961.” 
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WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


I  he  attractive,  feature-packed  WEEK-END  EDITION  of  the 
Buffalo  Evening  News  is  now  the  preferred  Saturday  and  Sunday 
reading  in  this  market. 

It  reaches  86%  of  all  families  in  the  city  of  Buffalo;  in  the 
suburbs  it  covers  90%.  By  comparison  the  Sunday  paper  gives 
only  71%  and  80%  coverage. 

In  advertising  influence,  the  leadership  of  the  Buffalo  Even- 
ing  News  is  even  more  pronounced.  An  average  of  90%  of  its 
readers  state  that  they  regularly  read  its  display  advertising. 

ll  The  source  of  this  data  is  a  survey  made  by 

**  11  Carl  J.  Nelson  Research,  Inc.  For  further  informa- 

Hyillll^  tion  oh  the  newspaper  coverage  of  this  great 

market  of  over  1,600,000  people  see  the  bro¬ 
chure,  ''Newspower^*  or  ask  your  Kelly-Smith  man. 


BDFFALO  EVENlN'j 


Buffalo  Evening  News 


KELLY- SMITH  CO. —  National  Representatives 


The  Weekly  Editor 


CONFESSIONS  OF  AN 
EX-PIBLISHER 

By  Ed  Spivas 

(Editor’s  Note:  For  reasons 
apparent  in  this  first  of  two 
articles,  the  writer  prefers  to 
remain  anonymous.  He  was  pub¬ 
lisher  of  a  midwest  weekly  for 
two  years.  Today,  he  is  owner 
of  a  job  printing  plant  and  a 
free-lance  photojournalist.  The 
name  “Ed  Spivas”  is  fictional.) 

I  published  a  small  weekly 
for  more  than  two  years  while 
I  watched  a  life-long  dream 
turn  into  a  frightening  night¬ 
mare.  I  purchased  a  country 
weekly  and  job  printing  shop 
in  1956  after  looking  at  more 
than  30  plants  in  the  midwest. 
It  was  the  best  of  the  lot  al¬ 
though  the  equipment  was  an¬ 
cient.  The  community  was  2,000 
population  (non-county  seat) 
with  70  business  firms.  Circula¬ 
tion  was  800. 

Up  To  $15,300 

During  the  first  year  I  raised 
the  gross  revenue  to  $15,500. 
One  third  of  this  was  from  job 
printing.  The  eight-page  weekly 
edition  averaged  $1500  in  cir¬ 
culation  revenue.  The  remain¬ 
ing  $9,000  gross  came  from  the 
weekly  average  of  440  inches  of 
ad  space  at  40c  per  inch.  Twenty 
percent  of  the  ad  revenue  came 
from  nationals  at  56c  per  inch, 
minus  agency  commissions.  We 
stimulated  agency  interest  in 
our  town  as  a  “test”  market. 

When  we  moved  in,  the  equip¬ 
ment  included  a  Potter  hand- 
fed  newspaper  press,  a  model 
5  Linotype,  a  folder  and  scads 
of  worn-out  handset  type.  To 
speed  newspaper  production  we 
added  a  saw,  $350  of  new  type, 
a  mitering  machine  and  a  cast¬ 
ing  box. 

Job  printing  equipment  con¬ 


sisted  of  a  lonely  8  x  12  open 
jobber.  It  was  so  worn  it  slapped 
twice  when  it  came  up  on  im¬ 
pression.  We  added  a  used  10  x 
15  automatic  jobber  and  also 
purchased  a  1250  Multilith  off¬ 
set  press  and  a  vertical  camera 
and  platemaking  accessories. 

This  new  equipment,  added  to 
our  purchase  price  of  $12,000, 
brought  capital  investment  to 
$20,850  with  other  small  mis¬ 
cellaneous  purchases  added. 

.Annual  Outlay 

There  was  one  backshop  em¬ 
ployee:  a  middle-aged  printer 
with  a  drinking  problem.  But  it 
must  be  said  to  his  credit  that 
he  frequently  worked  long  hours 
— on  his  own  initiative — without 
overtime  pay.  His  salary  was 
$80  a  week. 

Our  yearly  expenses  were  as 
follows : 

Printer .  $4160 

Part-time  society  writer  900 

Other  expenses .  5200 

Publisher .  4160 

Total .  14,420 

From  the  $15,500  gross  reve¬ 
nue  this  left  $1080  profit  on  the 
$20,850  investment,  slightly  more 
than  a  5%  return.  I  actually 
never  saw  the  money  because  it 
had  to  be  put  back  into  the 
business. 

Kesigned  Good  Jub 

In  reality  I  was  investing 
$20,000  in  order  to  make  $80 
weekly.  Printer’s  scale  in  the 
area  was  $110  for  37  hours;  I 
resigned  a  $175  mechanical  su¬ 
perintendent’s  position  to  pur¬ 
chase  the  plant. 

We  worked  long  hours  to  pro¬ 
duce  a  good  newspaper.  Work 
on  the  edition  started  on  Satur¬ 
day  morning.  I  started  setting 
the  editorial  page  directly  on 


the  machine  while  the  printer 
completed  the  job  work.  Most 
of  my  Sunday  afternoons  were 
spent  setting  type  for  our  local 
feature  page.  We  used  no  ads 
on  editorial;  TF’s  and  pick-ups 
were  used  on  the  feature  page 
so  they  could  be  locked  by  Mon¬ 
day  morning. 

Weekly  .Schedule 

Monday :  Sell  ads  on  the  street 
while  printer  starts  setting 
type;  cover  a  meeting  or  two  in 
the  evening.  16-hour  day. 

Tuesday:  Shake  down  ads 
from  “slow”  accounts;  society 
gal  sends  copy  to  the  printer; 
write  week’s  lead  stories  and 
take  a  couple  pix  for  following 
week’s  paper.  Cover  a  meeting, 
then  return  to  the  shop  and  set 
ads  until  midnight.  16-hour  day. 

Wednesday:  Make  up  all  ads 
for  the  week  while  printer  fin¬ 
ishes  setting  copy.  Run  first  four 
pages  on  the  press  and  work 
until  midnight  to  lock  remaining 
four  pages.  Leave  a  hole  in  page 
one  for  late  news.  IC-hour  day. 

Thursday:  Print,  fold  and 
mail  the  newspaper.  Get  it  out 
and  then  take  the  rest  of  the 
day  off.  8-hour  day. 

Friday:  Run  job  printing, 
tear  down  forms.  Start  planning 
next  week’s  editorial  page.  Write 
feature  articles.  See  salesmen. 
Get  mailing  list  in  order.  Up¬ 
date  bookkeeping.  There’s  al¬ 
ways  community  activity  need¬ 
ing  coverage  on  Friday  eve¬ 
nings. 

Saturday :  Printer  completes 
jobwork;  I  set  type  for  editorial 
pages. 
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THURSDATA 


I  averaged  at  least  88  hours 
weekly  for  my  $80  salary.  The 
community  was  pleased  with  our 
newspaper  but  we  could  never 
get  our  ad  rate  raised  sufficient¬ 
ly  to  warrant  a  more  profitable 
operation.  The  end  of  my  first 
year’s  operation  had  brought 
these  results: 

*I  was  publishing  a  good 
newspaper,  well  received  by  the 
community. 

*My  weight  had  dropped  from 
160  to  129  pounds. 

*I  was  obtaining  an  $80  week¬ 
ly  return  on  my  $20,000  invest¬ 
ment. 

*My  children  considered  me 
a  stranger. 

One  night  I  sat  down  and 
analyzed  the  weekly  newspaper 
business.  My  plan  enabled  me 
to  average  $10,000  yearly  profit 
from  the  plant.  The  only  per¬ 
son  to  suffer  was  the  commun¬ 
ity:  it  received  a  poor  news¬ 
paper  ! 

(Next  week:  Steps  to  profits). 


TOO  MUCH  OF  A  BAD 
THING  —  A  weekly  publisher 
and  editor  raised  his  voice  in 
protest  Dec.  22  over  the  way 
the  broadcasting  industry  han¬ 
dled  the  New  York  City  air 
disaster  which  claimed  134  lives. 
Morton  B.  Lawrence,  in  a  Man- 
iMttnn  East  editorial,  wrote,  in 
part:  “Radio  and  television  re¬ 
porters  were  on  the  scene  .  .  . 
within  minutes  after  it  hap¬ 
pened.  .  .  .  But  there  is  such 
a  thing  as  too  much  coverage 
and  it  is  regrettable  that  some 
of  the  local  stations  and  net¬ 
works  went  out  of  bounds  in 
their  search  for  the  exclusive 
and  the  sensational.  We  were 
dismayed  to  see  microphones 
shoved  in  front  of  parents  of 
some  of  the  air  crash  victims 
as  they  awaited  confirmation  of 
the  death  of  their  loved  ones. 
In  a  state  of  shock,  they  were 
easy  prey  for  the  ghouls  who 
asked  the  most  personal  ques¬ 
tions,  many  inane.  .  .  .  (jrief 
is  personal  and  private.  Intru¬ 
sion  by  outsiders,  reporters  or 
others,  is  a  violation  of  com¬ 
mon  decency.  Much  can  be  ex¬ 
cused  in  the  name  of  news  gath¬ 
ering,  but  this  was  only  sensa¬ 
tion-seeking.” 

*  *  * 

SHINES  IN  THE  LAND  OF 
SUNSHINE — Top  honors  in  the 
Florida  Press  Association’s  an¬ 
nual  better  newspaper  contests 
has  been  awarded  to  an  offset 
newspaper,  the  weekly  Orlando 
Comer  Cupboard,  for  the  first 
time.  The  Cupboard  was  first  in 
general  excellence,  in  best  nevrs- 
photo,  best  feature  photo,  best 
advertising  idea;  second  in 
women’s  page  and  use  of  color; 
and  third  in  typography. 
Runner-up  was  the  Stuart  News, 
over-all  winner  in  1958  and 
1959. 

«  *  * 

NOT  HORSIN’  AROUND  — 
Tenderfoot  Enterprises  Inc.,  of 
Dillon,  Colo.,  has  filed  articles 
of  incorporation,  listing  $45,000 
capitalization  to  engage  in  the 
printing  and  publishing  of  a 
newspaper  in  Dillon.  Incorpora¬ 
tor-directors  are  David  A.  Ray, 
Audrey  P.  Deinema  and  Ben  M. 
Simeox. 


THE  WHOLE  BUNDLE  — 
Robert  and  Patricia  Cruzen  have 
assumed  full  ownership  of  the 
Florence  (Colo.)  Citizen,  a 
weekly  published  in  Fremont 
County  for  65  years.  The 
Cruzens  bought  out  the  interest 
of  Howard  Rhodes,  of  Casper, 
Wyo.,  who  was  co-publisher. 
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PH01 OGRAPHY  Pic  Ban  Applied 

1-1  ‘A*  rwi.  To  Grand  Jury 

Exciting  1  IIII0S9  The  court  order  asainM^ktae 

_  pictures  in  and  around  the  court- 

f  A-fc.  A-fc.  _  house  here  was  extended  this 

1  J10  VFOOQ  I  08,rs  by  Judge  Ralph  A.  Pharr 

to  include  grand  jury  proceed¬ 
ings. 

Hy  Bob  Warner  The  new  order  reads  that  no 

picture  shall  be  taken  “in  any 
,  ,  ,  ,  ,  place  in  the  courthouse  build- 

Another  week  or  so  and  we  and  that  were  not  going  to  the  courthouse  steps,  or 

will  have  put  down  one  year  take  a  back  seat  forever.”  oiH^walk  adiarent  to  the 


Exciting  Times; 
The  Good  Years 


Bv  Bob  Warner 


with  this  column.  During  that 
time  we  have  come  to  know  a 
great  many  photojournalists  and 


Tlie  Good  Years 


the  sidewalk  adjacent  to  the 
front  and  side  of  the  court¬ 
house.” 

An  earlier  order,  which  the 


great  many  photojournalists  and  They  planned  and  fought  well  An  earlier  order,  which  the 
developed  a  sympathy  for  their  and  they’re  still  fighting,  and  Supreme  Court  of  the  United 
efforts  to  educate  themselves,  we  say:  go  to  it,  boys,  these  States  declined  to  review  re¬ 
improve  their  technical  and  pro-  are  your  good  years  because  it  cently,  forbade  the  taking  of 
fessional  standards  and  find  a  jg  a  clean  fight  in  a  good  cause  pictures  of  persons  involved  in 
more  important  and  dignified  and  this  will  not  always  be  so.  trials. 

place  for  themselves  in  all  fields  Everything  passes.  One  day.  The  present  grand  jury  is 
of  communication.  photographers  may  not  be  such  considering  a  fraud  conspiracy 

They  have  come  a  long  way  exciting  people.  There  will  be  case  involving  former  Gov. 
on  a  hard  road  since  the  turn  few  pioneers  and  wild-eyed  edu-  Marvin  Griffin  and  three  officials 
of  the  century  but  their  biggest  cators  around.  Photojournalists  of  his  administration 
battles  are  being  fought  now,  will  not  traipse  about  the  coun-  aaminisu-auon. 

both  within  and  outside  the  pho-  try  in  airplanes  bringing  the  Voit  Priw#»  Wiiiii»»ra 
tography  field  itself  and  we  say:  word  to  photographers  that  they  ’  w  iiuit;r» 

go  to  it,  boys,  and  enjoy  it  be-  are  arriving.  College-bred  prog-  Chicago 

cause  these  are  exciting  days;  eny  of  today’s  leaders,  in  the  Results  of  the  third  Annual 

these  are  the  good  years.  field  probably  will  sit  around  Contest  (1959-1960  Season)  co- 

Some  of  the  important  battles  and  talk  dispassionately  about  sponsored  by  the  United  States 
already  have  been  won.  The  gen-  esoteric  photographic  subjects  Basketball  Writers  Association 
eral  picture  has  changed  signi-  and  lust  after  PhD’s.  and  Voit  (subsidiary  of  Ameri- 


ficantly. 


Hrd  (Uass  Citizens 


and  lust  after  PhD’s.  and  Voit  (subsidiary  of  Ameri- 

All  this,  however,  is  in  the  can  Machine  and  Foundry  Corn- 
future.  Today,  photographers  pany),  sporting  goods  manufac- 


have  so  much  new  equipment  in  turer,  have  been  announced. 
Years  ago,  photographers  their  hands  they  do  not  even  Winners  are:  Column:  Stan 
were  third  class  citizens.  The  know  what  half  of  it  can  do.  Hochman,  Philadelphia  Daily 

public  thought  they  were  mad-  They  are  busy  trying  to  find  Mews;  Feature:  Murray  Older- 

men.  News  subjects  smashed  out.  Their  cameras  are  trained  man.  Newspaper  Enterprise  As- 

their  cameras.  Public  officials  to  the  four  corners  of  the  earth,  sociation.  New  York;  Story: 

barred  them  from  the  scene  of  The  men  behind  them  are  peer-  Jay  Simon,  Oklahoma  City  Daily 
events.  Reporters  ordered  them  ing  through  lenses  at  people  Oklahoman. 
around  as  though  they  were  and  events  and  making  cameras  • 

mere  errand  boys  and  if  editors  “talk”  about  the  wonder  of  being 

did  not  actually  sneer  at  them  alive  and  the  tragedy  of  human  ^ 

it  was  only  because  they  did  not  conflict  and  the  joys  of  the  good  Chicago 

recognize  the  fact  photographers  life.  Sixty  Chicago  area  teachers 

even  existed.  They  are  learning  to  see  and  will  attend  a  three-day  “News- 

Times  changed.  New  equip-  photograph  better  every  day  and  paper  in  the  Curriculum”  vvork- 
ment  freed  the  photographer  they  are  fighting  to  get  the  shop,  sponsored  by  the  Chicago 
from  a  restricted  approach  to  world  to  recognize  that  both  Sun-Times  and  the  Chicago 
his  craft:  one  frantic  shot  at  a  their  efforts  and  their  medium  Daily  .Vcics  during  January  and 
news  event  followed  up  by  an  are  deserving  of  more  respect.  February.  The  workshop  will  be 
“insurance”  shot.  They  got  new  A  sympathetic  word  reporter  held  in  the  Sun-Times  and  Daily 
cameras,  fast  and  varied  lenses,  can  only  sit  on  the  sidelines  of  News  building, 
even  faster  films  and  a  thou-  this  splendid  effort  and  cheer  -rzr^  -  - 
sand  other  items  of  equipment  them  on  and  say:  Go  to  it,  boys, 
which  enable  them  to  “see”  life  and  enjoy  it.  These  are  exciting 
better  and  photograph  it  in  ways  days.  These  are  the  good  years. 

Roger  Fenton  never  dreamed  of.  ♦  ♦  * 

The  photographer  became  PERSONAL  MENTION 
fired  of  being  pushed  around.  r^s  Anaeles  (Calif.)  Mirror 


Golden  Quill 
Awards  Posted 

PiTTSBT'RGH 

The  first  annual  Golden  Quill 
Awards  for  achievement  in  jour¬ 
nalism  in  Western  Pennsylvania 
were  presented  in  21  categories 
here  recently.  They  are  co-spon¬ 
sored  by  the  Pittsburgh  chapter 
of  Sigma  Delta  Chi  and  the 
Pittsburgh  Press  Club. 

The  winners  in  newspaper 
categories  were: 

.Man  of  the  Year,  News: 
Lawrence  J.  Fagan,  recently  re¬ 
tired  city  editor  of  the  Pitts¬ 
burgh  Press. 

Man  of  the  Year,  Sports: 
Harry  Keck,  sports  editor  of  the 
Pittsburgh  Sun-Telegraph  from 
1927  until  this  year. 

Right  to  Know:  J.  Alex 
Zehner,  former  managing  editor 
of  the  Pittsburgh  Sun-Tele¬ 
graph,  for  his  contributions  to¬ 
ward  the  enactment  of  Pennsyl¬ 
vania’s  “right  to  know”  bills. 

General  Reporting:  David 
Kelly,  Pittsburgh  Press;  Wil¬ 
liam  Gill,  Pittsburgh  Press; 
Harold  E.  Nicholson,  Meyers- 
dale  Republican;  and  Marion  B. 
Jordon,  Pittsburgh  Courier. 

Editorial  Writing:  Jerome  R. 
Reeves,  KDKA-TV. 

Feature:  William  Gill,  {Pitts¬ 
burgh  Press. 

Sports:  Roy  McHugh,  Pitts¬ 
burgh  Press;  Myron  Cope,  Pitts¬ 
burgh  Post-Gazette. 

Sports  Column:  Harry  Keck, 
Pittsburgh  Sun-Telegraph. 

Radio-TV  Theater  Column: 
Arnold  Zeitlin,  Pittsburgh  Post- 
Gazette. 

General  Column:  Col.  J.  J. 

I  Sustar,  .\merican  Srbobran. 
i  Art:  John  A.  Johns,  Pitts¬ 
burgh  Press. 

Photograph:  .Morris  Berman, 
»  Pittsburgh  Post-Gazette. 

»  Public  Service:  KDKA-TV. 

I  Public  Relations  Journalism: 
;  Helen  R.  Ruch,  of  Ketchum, 
r  MacLeod  &  Grove,  Inc. 


PERSONAL  MENTION 

Los  Angeles  (Calif.)  Mirror 


The  educators  and  the  planners  photographer  Loran  Smith  has 
came  in  and  said,  “Let’s  not  been  named  president  of  the  Los 
take  this  sitting  down,  boys.  Angeles  Photographers  Associa- 
Weve  got  to  fight  back;  we’ve  tion  for  1961. 
got  to  educate  ourselves,  im-  ♦  *  * 

prove  our  techniques,  learn  to  Luigj  Mendicino  of  the  Chi- 
see  better  and  use  our  equip-  cago  (Ill.)  Tribune  was  elected 
ment  in  a  professional  manner,  president  of  the  Chicago  Press 
“At  the  same  time,  we’ll  edu-  Photographers  Association, 
cate  reporters  and  editors  and  Ed  Schultz,  photographer  for 
publishers.  We  have  to  make  the  Schenectady  (N.  Y.)  Union- 
them  see  we’re  part  of  the  news  Star  has  joined  the  staff  of  the 
team,  too,  an  important  part,  Schenectady  Gazette. 
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FOOTNOTE  TO  HISTORY 


E.  L.  Bernays  Digs  Up 
Story  of  Tom  Gibson 


and  other  eastern  newspaper 
men.” 


Ever  hear  tell  of  Tom  Gibson, 
Colorado  newspaper  publisher? 

As  a  matter  of  fact,  not  much 
was  known  about  him  until  Ed¬ 
ward  L.  Bemays,  public  rela¬ 
tions  counsellor,  linked  his  name 
with  those  of  Joseph  Pulitzer 
and  Adolph  S.  Ochs  as  publish¬ 
ers  whose  ideals  still  set  stand¬ 
ards  today.  Mr.  Bemays  chose 
the  opening  editorial  statements 
of  this  trio  as  a  check-list  of 
ideals  against  which  today’s 
newspapers  should  be  matched, 
when  he  asked  publishers  to  se¬ 
lect  the  10  top  daily  newspapers 
of  the  country.  (E&P,  April  9, 
1960). 

Mr.  Bemays  received  many 
letters  inquiring  “who  is  Tom 
Gibson?”  The  PR  counsel  frank¬ 
ly  didn’t  know.  He  had  found 
in  a  collection  of  such  things 
the  statement  Mr.  Gibson  had 
published  in  the  fir.st  issue  of 
the  Rocky  Mountain  Herald, 
May  1,  1860. 


Opening  Statement 


Platte  River  about  four  miles 
from  where  the  center  of  the 
city  was  then  located.  He  said 
he  himself  had  “weighed  10 
ounces  of  fine  scale  gold  for  two 
miners  who  had  taken  it  out 
in  a  couple  of  week’s  work.” 

Mr.  Gib.son  recalled  that  Den- 
v'er’s  population  in  those  days 
never  exceeded  6,000.  At  one 
time  in  the  early  days  there 
were  30,000  in  the  whole  terri¬ 
tory  and  another  50,000  people 
en  route,  but  he  said  that  most 
of  the  latter  were  turned  back 
by  discouraging  reports. 

The  Herald  was  not  the  only 
Colorado  newspaper  Mr.  Gibson 
founded  or  with  which  he  was 
associated.  On  August  6,  1859, 
he  established  the  pioneer  news¬ 
paper  of  what  was  then  known 
as  the  “Gregory  diggings.”  It 
was  called  the  Rocky  Mountain 
Gold  Reporter  and  Mountain 
Herald.  The  History  of  Colo¬ 
rado,  privately  published,  writes 
of  it: 


Mr.  Bemays  noted  that  Mr. 
Gibson  could  turn  out  long  sen¬ 
tences,  as  this  one  that  fol¬ 
lowed  the  previously  quoted  first 
paragraph  demonstrate: 

“The  aim  of  the  Herald  is  to 
give  the  world  a  tme  and  faith¬ 
ful  synopsis  of  the  workings  of 
the  great  Gold  Theatre  of  the 
Rocky  Mountains  without  ex¬ 
aggerations,  and  we  are  led  to 
believe  that  our  practical  knowl¬ 
edge  of  this  region  gained  dur¬ 
ing  the  past  season,  which  we 
shall  use  for  the  benefit  of  our 
readers,  will  place  our  paper 
beyond  competition  for  that  re¬ 
liable  information  so  earnestly 
desired  by  all  whose  attention 
is  directed  to  this  country,  either 
for  the  purpose  of  mining,  farm¬ 
ing,  or  any  other  description  of 
business.” 

The  author  of  these  lines  soon 
faded  from  the  newspaper  field. 


Obituary 


Andrew  Miller  Dies 


Toronto 

Andrew  Miller,  88,  founder  of 
Miller  Services  Ltd.,  died  Dec. 
8.  He  helped  establi.sh  the 
Toronto  Star  Syndicate  and  in 
1922  founded  his  own  syndicate 
Miller  Services  Ltd.  He  started 
his  newspaper  career  on  the 
Ottawa  (Ont.)  Journal.  While 
industrial  commissioner  at  Cal¬ 
gary,  he  was  instrumental  in 
founding  the  famous  Calgary 
Stampede. 


John  Siidarsky 


Speedwriting  Class 
Helps  Reporters 


Mr.  Bemays  enlisted  the  serv¬ 
ices  of  Mrs.  Alys  Freeze,  head 
of  the  western  history  depart¬ 
ment  of  the  Denver  Public  Li¬ 
brary,  and  together  they  have 
pieced  together  a  story  on  Mr. 
Gibson. 

In  the  first  issue  of  his  Herald, 
Mr.  Gibson  wrote  that  it  would 
be  “untrammeled  by  sinister  in¬ 
fluence  from  any  quarter  —  the 
advocate  of  the  right  and  the 
denouncer  of  the  wrong  —  an 
independent  vehicle  for  the  free 
expression  of  all  candid,  honest 
and  intelligent  minds  —  a  me¬ 
dium  for  free  discussion ;  moral, 
religious,  social  and  scientific.” 

The  man  who  set  these  ideals 
for  what  proved  to  be  a  short¬ 
lived  newspaper  had  come  to 
Colorado  territory  in  search  of 
gold  from  Nebraska,  where  he 
was  bom  June  1,  1819.  Selling 
out  his  Denver  interests  in  1868, 
he  lived  out  his  life  presumably 
in  Omaha,  to  which  he  had  re¬ 
turned  in  1864.  The  date  of  his 
death  was  not  found. 


Told  of  Gold  Discovery 


When  he  was  64  years  old 
he  returned  to  Denver  for  a 
visit.  In  an  interview  with  him 
then  published  by  the  Rocky 
Mountain  News,  in  the  found¬ 
ing  of  which  he  was  also  asso¬ 
ciated,  he  recalled  the  finding 
of  gold  in  the  Pike’s  Peak  coun¬ 
try  in  the  fall  of  1858.  He  told 
the  reporter  that  the  discovery 
occurred  on  the  banks  of  the 


“Though  of  modest  dimen¬ 
sions,  scarcely  larger  than  an 
ordinary  double  letter  sheet,  it 
contained  all  the  news  of  the 
time  in  well  condensed  articles 
and  items.  It  ran  until  the  snows 
began  to  fall,  and  was  then  sus¬ 
pended  until  the  following 
spring,  when  its  publication  was 
resumed  in  Denver,  and  the  pa¬ 
pers  distributed  to  its  mountain 
readers  by  express.  In  time  it 
developed  into  the  Herald,  and 
finally  to  the  Denver  Common¬ 
wealth,  owned  by  Thomas  Gib¬ 
son  and  edited  by  Lewis  Led- 
yard  Weld  and  1.  J.  Hollister.” 

“Early  Printing  in  Colorado,” 
published  by  the  A.  B.  Hirsch- 
feld  Press,  Denver,  and  written 
by  Donald  C.  McMurtrie  and  Al¬ 
bert  H.  Allen,  associated  Mr. 
Gibson  with  William  N.  Byers, 
who  was  credited  with  publish¬ 
ing  Colorado’s  first  newspaper. 
This  account  told  how  Mr.  Gib¬ 
son  sold  an  old  Mormon  press 
to  George  West,  a  practical 
printer.  According  to  the  book: 

“West  had  arrived  at  Denver 
June  11,  1859.  The  story  goes 
that  just  as  his  company  was 
crossing  Cherry  Creek  on  its 
arrival  Thomas  Gibson  appeared 
on  the  wooden  bridge  and 
shouted,  ‘Hey,  there!  Are  there 
any  printers  in  that  crowd?’ 
West  and  two  other  printers  re¬ 
sponded  and  were  put  to  work 
at  once  on  an  extra  of  the  News 
containing  the  text  of  the  fa¬ 
mous  report  on  Colorado  con¬ 
ditions  made  by  Horace  Greeley 


Worcester,  Mass. 

Six  Worcester  Telegram  and 
Evening  Gazette  personnel  re¬ 
ceived  certificates  in  Speed¬ 
writing  Shorthand  on  Dec.  8. 
The  four  men  and  two  women 
had  completed  a  16-week  course 
offered  free  to  employees  of  the 
newspapers.  Arranged  by  Leslie 
Moore,  executive  editor,  and 
Andrew  T.  Ringoen,  personnel 
director,  this  course  was  de¬ 
signed  to  make  reporters  more 
accurate  in  reporting  direct 
quotations. 

The  class  proved  more  suc¬ 
cessful  than  was  originally 
hoped.  The  only  major  problem 
was  one  of  regular  attendance. 
Though  classes  met  twice  weekly 
and  reporters  spent  their  own 
time  both  in  class  and  studying 
at  home,  many  reporters  work¬ 
ing  on  follow-up  or  over-lapping 
assignments  were  unable  to  keep 
consistent  attendance.  However, 
the  six  persons  who  completed 
the  course  did  so  in  record  time 
and  with  a  degree  of  skill  usually 
not  found  in  a  non-secretarial 
group.  Even  those  unable  to 
finish  instruction  found  they  re¬ 
ceived  enough  to  be  of  use  to 
them  in  their  work. 

Mr.  Moore  has  planned  a  sec¬ 
ond  class  for  early  in  1961. 


Hartford,  Conn. 

John  Sudarsky,  72  retired 
executive  of  the  Hartford  Cour- 
ant,  died  Dec.  19  at  his  home 
after  suffering  a  heart  attack. 
He  started  working  for  the 
Courant  as  an  office  boy  in  1904 
and  became  its  vicepresident, 
treasurer  and  business  manager. 
He  I’etired  last  year,  after 
guiding  a  plant  expansion  to 
completion. 


Frank  Mallen,  63,  publisher 
of  the  Westchester  (N.  Y.)  Law 
Journal  and  former  publisher 
of  several  weekly  newspapers  in 
Westchester  County;  Dec.  20.  He 
was  formerly  a  reporter,  re¬ 
write  man  and  editor  for  the 
City  News  Association  in  New 
York,  and  picture  editor  and 
night  editor  of  the  New  York 
Evening  Graphic. 


John  C.  Manning,  51,  Pitts¬ 
burgh  (Pa.)  Post  Gazette  copy 
editor;  Dec.  18. 


Paul  M.  Breining,  49,  re¬ 
gional  membership  executive  for 
the  Associated  Press  in  Penn¬ 
sylvania,  Delaware  and  New 
Jersey;  Dec.  20. 


Capt  James  H.  Finney,  52, 
public  information  officer.  Air 
Defense  Command,  Information 
Office;  Dec.  20.  A  13-year  vet¬ 
eran  of  Air  Force  service,  he 
was  formerly  news  editor  of  the 
Tampa  (Fla.)  Daily  Times. 


Medical  Press  Award 


Hugo  I.  Evans,  60,  general 
counsel  for  the  Newhouse  News¬ 
papers  and  senior  partner  in  the 
law  firm  of  Goldman,  Evans  and 
Goldman;  Dec.  21. 


Raleigh,  N.  C. 

The  Medical  Society  of  the 
State  of  North  Carolina  has 
established  a  Medical  Press 
Award  of  $250  and  a  plaque  for 
outstanding  achievement  in  re¬ 
porting  medical  information 
during  the  year. 


William  Dallas,  retired 
sportswriter,  Philadelphia- (Pa.) 
Bulletin,  recently. 


Harry  D.  Gwin,  47,  assistant 
sports  editor  and  assistant  tele¬ 
graph  editor,  Salisbury  (N.  C.) 
Post;  Dec.  15. 
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CUSSIFIED  CLINIC 


Want  Ads  Rescue 
Down-In-Mouth  Town 


23  ^Teaser"  Ads 
Bigger  Than  Page 

POTTSTOWN,  Pa. 
Some  sort  of  a  record  was 
claimed  by  the  Pottstown  Mer¬ 
cury  last  week  when  it  ran  23 


Claim  Lawsuit 
Is  Harassment 

Springfield,  Mass. 
In  statements  filed  in  Super- 


By  Daniel  L.  Lionel  edition.  the  Newhouse  interests  with 

^ew  York  Herald  Yribune  The  **tejmer^**  Avere  nmimial  harassment  and  lack  of  j]food 

Each  was  3  columns  by  4  inches^  faith  in  pressing  for  court 

The  situation  in  South  Bend,  white-coated  gent  ready  to  com-  or  168  lines,  for  a  total  of  3,864  oiders  to  examine  the  news- 

acific  County,  Washington,  was  mand:  ‘Open  Wide!’”  lines.  papers’  records,  stop  the  pay- 

»nse.  The  1.800  residents  were  CAM  Lester  P.  Jenkins  of  the  Tiioir  o  -full  ment  of  funds  to  pr^.'ision  trusts. 


“teaser”  advertisements  on  23  ior  Court  here,  executives  of  the 
separate  pages  of  its  32-page  Springfield  Newspapers  charge 


the  Newhouse  interests  with 
harassment  and  lack  of  good 


Pacific  County,  Washington,  was  mand:  ‘Open  Wide!’”  lines.  papers  recoras,  siop  me  pay- 

tense.  The  1,800  residents  were  CAM  Lester  P.  Jenkins  of  the  They  drew  attention  to  a  full  °f  to  pp^ision  trusts, 

nibbling  only  half  heartedly  at  Seattle  Times  says  solving  civic  pape  of  2,352  lines  on  Backer’s,  appoint  a  rweivership. 
their  famous  apple  crop.  Pru-  problems  is  just  one  other  ex-  discount  store,  making  the  teas-  *  etitions  for  tl^  wms  ol 
dent  housewives  were  .serving  ample  of  classifie<i’s  ambidex-  ers  larger  than  the  “big”  adver-  iiiandamus  nave  been  “lea  by 
stews  and  cereal  —  nothing  trous  talents.  tisement.  Newark  Morning  Ledger 

crusty  nor  tough.  And  for  the  *  *  •  Mercurv  couldn’t  nut  a  company, 

kids,  there  was  a  complete  mor-  CAM  F.  A1  Totter,  Covina  “tgoser”  on  each  of  its  32  napes  Francis  T.  Bowles,  one  of 

atorium  on  bubble  gum.  (Calif.)  Dnilu  Tribune,  is  one  i _  ^..u  _  ...i _ f^e  heirs  to  minonty  mterest  in 


A1  Totter,  Covina 


Background  of  this  grim  situ-  of  many  CAMs  who  were  dis-  rlassified  and  editorial  -- .-i- e - - ”  - 

the  fact  that  suddenly  turbed  by  the  remarks  of  NAD  A  restrictions  panics.  The  Newhouse  company 


(Calif.)  Tribune,  is  one  jjgcause  of  full  page  advertise 


the  Springfield  publishing  com- 


the  town  had  found  itself  with-  Ethics  Committee  Chairman  '  acquired  a  minority  stock  inter- 

out  a  dentist.  Ezra  T.  Hazeltine,  William  H.  Mitchell  Jr.  liefore  •  ®st  last  June, 

editor  of  the  South  Bend  Jour-  New  York  CAMs  recently.  He  respondents  Charles  R. 

ml,  said,  “The  town’s  cavities  w^rites:  4.  Correction  Meyrick,  Sidney  R.  Cook,  Mary 

are  without  a  filler  upper  for  “It  has  long  lieen  my  conten-  ,  •  ,  ^^J'^K^er,  Paul  F.  Craig, 

the  first  time  in  its  history.”  tion  that  an  ad  man  is  not  a  Typographical  transpositions  Frank  H.  Kelly,  Walter  R. 
It  seems  that  the  town’s  resi-  iwliceman  of  copy.  It  is  up  to  b^^^^arrca  in  the  listing  of  news-  Graham  and  John  A.  Mannix 


dent  dentist  since  1957  had  de-  the  dealer  organization  to  jwlice  in  the  130  top  cities  plus  the  three  corporate  defend- 

camped  for  Arizona  and  the  their  own  kind.  Certainly,  the  (E&P,  Dec.  17).  Buffalo  has  one,  ants  said  in  their  answers  that 
only  other  dentist  in  these  parts  .so-called  gimmick  ads  that  are  “ot  two,  Sunday  editions;  St.  the  Ledger  action  was  “not 
had  slipped  from  a  log  on  a  appearing  in  Classified  through-  Louis  had  three,  not  two,  dailies  brought  in  good  faith  and  for 


camping  trip  and  injured  his  out  the  country  are  endorsed  by 


Louis  had  three,  not  two,  dailies  brought  in  good  faith  and  for 
in  1950.  In  the  mention  of  dailies  a  proper  purpose  ,  .  .  but,  on 


spine.  the  individual  dealer  who  places  common  plants  it  was  incor-  the  contrary,  is  brought  for  an 

The  Chamber  of  Commerce  them.  .  .  .  New  and  Used  Cars  meetly  stated  that  the  Salt  Lake  ulterior  purpose,  hostile  to  the 

came  forth  with  a  course  of  should  be  in  Classified  as  much  City  papers  are  published  in  the  interests  of  the  company  and 

action.  Anyone  who  took  the  as  Help  Wanted,  Rentals,  etc.  Tribune  building;  it  is  the  to  annoy,  vex  and  harass  the 

trouble  to  glance  at  the  want  The  only  reason  dealers  are  run-  Newspaper  Agency  Building.  company. 


action.  Anyone  w'ho  took  the  as  Help  Wanted,  Rentals,  etc.  Tribune  building;  it  is 
trouble  to  glance  at  the  want  The  only  reason  dealers  are  run-  Newspaper  Agency  Building, 
ad  section  of  the  Seattle  Times  ning  in  Classified  is  because 

on  Dec.  6  could  see  it  right  they  are  getting  results.”  ^  i  < 

there:  “WANTED  -  A  Den-  •  P uJ 

tist  to  rescue  the  town  of  South  Development  Plan  XV\  '  V 

Bend,  Pacific  County,  from  a  .  i  / 

kingsized  toothache;  good  fish-  Los  Angeles  I 

ing  and  hunting,  low’-cost  office  Jack  Underwood,  assistant 


{/ICAO. 


rent,  housing  and  the  undying  classified  advertising  manager 
gratitude  of  1,800  residents  will  for  the  Los  Anyeles  Times,  will 
be  yours.  Sore  jaws  await;  di-  1^  transferred  Jan.  1,  to  the 
rect  inquiry  C.  A.  Graves,  Presi-  circulation  department  as  one  of 
dent.  South  Bend  Chamber  of  the  first  participants  in  the  com- 
Commerce.”  pany’s  management  development 


Commerce.”  pany  s  management  development 

The  sound  logic  of  the  action  program.  He  will  work  directly 
was  proven  almost  immediately,  with  John  Popham,  Times  cir- 
The  night  the  ad  appeared  the  culation  manager. 

Chamber  president  had  a  phone  • 

call  from  a  young  dentist  in  Kids  Illustrate  Ads 
Seattle  who  said  he  was  coming 

to  look  the  situation  over.  On  The  Grand  Junction  (Colo.) 
the  following  day  another  den-  Daily  Sentinel  for  Christmas 


call  from  a  young  dentist  in  Kids  Illustrate  Ads 
beattle  who  said  he  was  coming 

to  look  the  situation  over.  On  The  Grand  Junction  (Colo.) 
the  following  day  another  den-  Daily  Sentinel  for  Christmas 
tist  responded  and,  according  to  Day  contained  a  10-page  see¬ 
the  front  page  story  in  the  tion  devoted  to  the  Christmas 
South  Bend  Journal,  made  defi-  imagination  of  children.  All 
nite  arrangements  to  lease  of-  artwork  illustrating  the  ads  in 


South  Bend  Journal,  made  defi-  imagination  of  children.  All 
nite  arrangements  to  lease  of-  artwork  illustrating  the  ads  in 
fices  in  South  Bend.  He  was  ex-  the  section  was  prepared  by 
pected  to  be  ready  to  drill  with-  sixth  grade  children  of  the  local 


in  a  few  days. 

The  oral  plight  of  South  Bend 
did  not  go  unnoticed  in  the  Seat¬ 
tle  Times’  editorial  columns.  A 
front  page  story,  the  day  the 
ad  appeared,  was  headed,  “Hint 


school  district. 


3  Veterans  Retire 


Berkeley,  Calif. 
Andrews,  church 


to  Santa:  Give  South  Bend  A  editor;  Josephine  Pendleton  and 
Dentist.”  After  detailing  the  Harriet  Flynn  of  the  business 
situation  in  South  Bend,  the  staff  of  the  Berkeley  Daily  Ga- 
■story  concluded:  “Santa  could  zette  retired  Jan.  1,  concluding 
leave  nothing  finer  in  the  town’s  service  records  which  began 
Christmas  stocking  than  a  during  or  before  World  War  I. 
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On  the  outside  trying  to  listen  in?  It's  easy  to  break 
thru  the  silence  barrier  with  a  subscription  to  Editor 
&  Publisher.  Informative,  inspirational,  E&P  covers 
the  industry  you  should  understand  —  thoroughly! 

Name  . 

Address . 

City . Zone.  .  .  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $I0M 


\yndicate 

Sentences 


I  — Columbia  Features  made 

'  awards  to  two  girls,  16  and  13, 
in  a  national  essay  contest  it 
conducted  on  “Why  It  Is  the 
Duty  of  Every  Citizen  to  Vote,” 
part  of  the  syndicate’s  “Under 
Twenty”  election  poll.  The  edi¬ 
torial  board  of  the  syndicated 
“lender  Twenty”  columns  se¬ 
lected  winners.  The  first  essay 
was  submitted  through  the 
Lansing  (Mich.)  State  Journal 
and  the  second  through  the 
Salt  Lake  City  (Utah)  Deseret 


n 


The  'TJnmentionables” 
come  to  Conniption! 

Rick  O’Shay,  that  winning  wacky  Western  comic  strip, 
has  another  hilarious  episode  coming  along! 

Big-time  gangbuster  Elegant  Mess  and  his. 
“Unmentionables”  descend  on  Conniption  ...  ^ 

convinced  that  thar’s  more  lawlessness  in  that  little 
frontier  outpost  than  meets  the  eye.  How  they  set  about 
to  eradicate  all  evil  jolts  everybody — including  town 
marshal,  Rick  O’Shay  himself! 

For  a  choice  bit  of  satire  on  the  shoot-’em-up  dramas 
currently  shown  on  TV,  be  sure  to  latch  on  to  Rick  O’Shay. 
The  new  episode  starts  about  January  23rd.  Phone, 
wire,  or  write  for  proofs  and  prices  now! 

Chivag»  Tribunt*  York  ^^ru'H 

Tribune  Tinr^r.  I  hlraan 


itted  through  the  PEACE  CARTOONS — Elliott  Cip. 

lich.)  State  Jmimal  Hn  (I),  executive  director,  People- 

lecond  through  the  to-People  Committee,  preunh 

'Jity  (Utah)  Deseret  ^ragan  Savic,  Belgrade  Yugo- 

slavia,  with  a  silver  medallion  and 
a  check  at  the  offices  of  the  News¬ 
paper  Comics  Council,  New  York. 
— The  cover  picture  and  story  K/ir.  Savic  is  one  of  seven  top  win. 
of  Time  Nov.  28  was  devoted  in  the  International  Cartoons 

to  business  news  (“Your  Money’s  Contest  sponsored  by 

Worth”)  columnist  Sylvia  Porter  committee.  The  People-^. 

(Hall  Syndicate).  She’s  Mrs.  G. 

,,  .r-  .1-  •  •  .  1-r  President  tisenhower  at  a  White 

Sumner  Collins  in  private  life.  ^ouse  conference  in  1956  to  in.- 

Her  husband  is  promotion  dl-  prove  international  understanding 

rector  of  Hearst  Newspapers.  and  to  work  for  peace  on  a  pri- 

Quotes  from  the  magazine  pro-  vate,  non-political  basis, 

file:  “Sylvia’s  annual  income,  in- 

eluding  book  royalties  and  the  ideas  and  when  Anderson  be- 
proceeds  from  a  weekly  news-  came  ill  in  1935,  he  turned  the 
letter  she  publishes,  is  more  than  popular  character  over  to  Liney, 
$250,000  a  year.  .  .  .  Her  poten-  • 

tial  readership  exceeds  23  mil-  —Clipped  from  Harry  Nei- 
lion.  .  .  .  She  has  been  required  gher’s  column  in  the  Bridge- 
reading  to  the  Secretary  of  the  (Conn.)  Sunday  Herald: 

Treasury  in  every  L.  S.  .4dmin-  good  friend.  Hank  Ketchum, 
istration  since  Franklin  Roose-  artist-creator  of  ‘Dennis  the 
velt.  .  .  .  For  years  she  had  been  Menace,’  who  moved  from 
explaining  the  meaning  of  eco-  Ridgefield  out  to  California 
nomics  in  terms  that  anyone  comic  strip  caught  on, 

could  understand.  .  .  .  Sylvia  jg  selling  his  Carmel  Valley 
ai^s  the  reader  to  come  equipi^  showplace  for  $250,000  and 
with  nothing  more  than  an  in-  moving  back  to  Fairfield  Coun- 
terest  in  a  basic  commodity :  stock  and  barrel  of 

money.  .  .  .  Through  the  densest  fun.” 
economic  thicket  Sylvia  blazes  *  «  *  * 

a  simple  trail.  .  .  .  More  car  >  j  ,  o 

buyers,  more  stock  market  in-  i-Onfederate  Keport 
vestors  and  more  plain  every-  “Report  From  The  Confed- 
day  consumers  listen  to  Sylvia  eracy,”  handled  by  Feature 
Porter  than  to  any  other  eco-  Services  Inc.  (P.  O.  Box  66524, 
nomic  writer  in  the  profession.”  Houston  6,  Texas)  has  met  with 
•  goo<l  acceptance,  according  to 

— John  J.  Liney  Jr.,  creator  Annette  Kercheval,  manager  of 
(“Step-daddy”  is  the  word  he  the  syndicate.  The  opening  dis¬ 
uses)  of  the  comic  strip  “Henry”  patch  covering  events  in 
(King)  sometimes  draws  a  Charleston,  S.  C.,  Dec.  18,  1860, 
week’s  supply  in  two  18-hour  started  in  28  Southern  papers, 
days  in  his  Huntingdon  Valley,  Using  an  “on  the  spot”  re- 
Pa.,  home.  Monday  is  his  day  porting  technique,  Robert  Stone- 
for  recreation,  principally  golf,  dale,  former  Texas  newspaper- 
and  Wednesday  is  devoted  to  man,  combines  modem  corre- 
answering  the  week’s  fan  mail,  spondent  style  with  19th  cen- 
His  wife,  Rosa,  soon  will  have  tury  flamboyance  to  capture  the 
an  exhibition  of  her  paintings,  flavor  of  the  events  which  are 
John  has  some  watercolors  he  reported  on  their  100th  anni- 
did  at  age  eight.  He  began  his  versaries. 

professional  career  at  14  and  Dispatches  and  appropriate 
thus  was  recorded  in  John  Hix’s  art  are  furnished  weekly  to 
“Strange  As  It  Seems”  feature  dailies  with  daily  dispatches 
and  soon  won  a  cartoon  contest  filed  during  major  battles  and 
sponsored  by  the  Philadelphia  other  important  events.  The 
Public  Ledger.  “Henry”  was  be-  frequency  of  these  is  dictated 
gun  in  1932  by  Carl  Anderson  by  the  events.  A  summary  week- 
of  Madison,  Wis.  John  Liney  ly  version  of  the  feature  is  fur- 
got  in  the  habit  of  contributing  nished  weekly  papers. 
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syndicates 

Pre-College 
Column  Ready 

Pre  -  college  problems  and 
their  solutions  are  discussed  by 
a  recognized  authority  in  a 
column  called  “You  and  Col¬ 
lege,"  by  Abraham  H.  Lass, 
principal  of  Abraham  Lincoln 
High  School,  Brooklyn. 

Syndication  of  the  three- 
times-weekly  column  is  han¬ 
dled  by  Roy  I.  Newborn,  .Vcw 
York  Post  (75  West  St.  New 
York  (>.)  The  column  is  a  jwpu- 
lar  feature  of  the  Post. 

Mr.  Ijass  has  been  a  teacher 
and  administrator  in  New  York 
high  .schools  for  30  years  and 
he  has  written  extensively  on 
educational  .subjects  for  the 
Nfw  York  Times  and  various 
magazines. 

Kducation  Explosion 

“America’s  higher  education 
‘explosion’  has  affected  virtu¬ 
ally  everj'  family  with  teenage 
children  in  a  newspaper’s  au¬ 
dience,”  said  Mr.  Lass.  “More 
and  more  Americans  demand 
college  education  for  their  chil¬ 
dren  at  a  time  when  classroom 
space  and  teaching  facilities  be¬ 
come  i)rogressively  limited.  The 
problems  of  all  iwtential  college 
.students  multiply,  and  interest 
in  higher  education  and  how  to 
get  it  mounts  to  unprecedented 
levels." 

For  example,  when  Mr.  Lass 
offered  a  list  of  lK)oks,  “Good 
Heading  for  College  -  Bound 
Students,”  to  readers  who  sent 
in  a  .self-addressed  envelope  plus 
15c  for  |K)stage  and  handling, 
more  than  8,000  readers  sent 
for  the  list. 

Some  questions  Mr.  Lass  dis¬ 
cusses:  How  should  teenagers 
prepare  for  college?  How  do 
they  go  about  choosing  the  right 
one?  Will  the  college  of  their 
choice  accept  them?  If  not, 
what  are  the  alternatives?  How 
can  .students  of  limited  means 
finance  their  college  educations? 
How  should  the  more  gifted 
high  school  students  arrange  to 
get  .scholarships? 

*  *  « 

— Marion  Abeson,  author  and 
composer  of  the  children’s  songs 
in  NEA’s  Sunday  comic  “Willie 
Woo,”  will  receive  a  National 
Popular  -  Production  Special 
Award  from  ASCAP.  This 
award  is  being  given  for  the 
first  time  to  certain  authors  and 
composers  “whose  works  have 
unique  prestige  value  for  which 
adequate  compensation  would 
not  otherwise  be  received  and 
for  those  whose  works  are  per¬ 
formed  mainly  in  media  not  sur¬ 
veyed  by  the  Society.” 

editor  ac  PUBLISHER 


Grandma  Moses  receives  scroll 
from  "Life  Begins  at  Forty"  col¬ 
umnist  Robert  Peterson. 


Columnist  Cites 
Grandma  Moses 

In  a  ceremony  at  Eagle 
Bridge,  N.  Y.,  tiny  white-haired 
Grandma  Moses,  100,  received 
a  new  honor. 

She  was  presented  the  1960 
“Life  Begins  at  Forty”  scroll, 
which  is  one  of  the  first  awards 
created  in  the  field  of  geron¬ 
tology,  the  study  of  aging  and 
retirement.  The  scroll  states, 
“.\warded  to  .\nna  (Grandma) 
Moses  whose  emergence  as  a 
world-famed  painter  gives  in¬ 
spiration  to  older  people  every¬ 
where  and  provides  brilliant 
evidence  that  one’s  greatest 
talents  may  come  to  flower  in 
the  years  after  forty.” 

The  ceremony  took  place  in 
the  cozy  living  room  of  Grand¬ 
ma  Moses’  five-room  cottage  a 
mile  from  town.  Out  a  picture 
window  you  could  see  the  snow- 
covered  landscape  with  rolling 
hills  in  the  distance  which  serves 
as  a  background  for  so  many  of 
Grandma’s  paintings. 


■MOPSY’  TALKS— Gladys  Parker, 
writer  of  "Dear  Gals  and  Guys" 
advice  column  (Bell  Syndicate) 
and  cartoonist  for  the  "Mopsy" 
comic  strip  and  page  (Associated 
Newspapers),  was  speaker  at  the 
"Ladies'  Day"  program  of  the 
Los  Angeles  Lions  Club.  (Her  col¬ 
umn  and  cartoon  appear  in  the 
Los  Angeles  Herald-Express.] 

December  31,  1960 


Grandma  was  wearing  a  blue  ' 
cotton  dress  with  a  bright  red 
shawl  draped  over  her  shoulders. 
As  she  accepted  the  award  from 
Robert  Peterson,  whose  “Life 
Begins  at  Forty”  column  is 
syndicated  by  King  Features 
Syndicate,  she  said,  “Life  really 
gets  rolling  when  you  pass  40. 
My  early  days  were  all  right 
and  I’ve  got  some  fine  memories. 
But  I’ve  had  a  lot  more  enjoy¬ 
ment  in  my  old  age.  That’s  the  > 
way  it  should  be.  Life  should  ^ 
get  Iwtter  as  you  get  older.  But 
you’ve  got  to  keep  busy  at 
things  you  enjoy.  Othenivise 
you’ll  just  dry  up  and  blow 
away.” 

She  hung  the  new  award  on  I 
the  east  wall  of  her  living  room,  I 
where  it  shares  space  with 
several  new  paintings  she  has 
just  completed  and  with  a  i 
framed  letter  sent  to  her  by 
President  Eisenhower. 

This  annual  award  was  ere-  | 
ated  as  a  means  of  giving  rec-  i 
ognition  to  America’s  rising  | 
senior  citizenry.  In  his  column,  i 
Robert  Peterson  takes  the  at¬ 
titude  that  the  later  years  are 
the  best  years.  He  keeps  readers 
informed  of  geriatric  develop¬ 
ments  and  encourages  older 
j)eople  to  develop  new  careers 
as  a  means  of  chasing  boredom 
and  getting  more  fim  out  of  life. 

*  «  « 

NUCLEAR  WAR 

The  U.S.  Air  Force  is  re¬ 
examining  its  entire  nuclear 
war  strategy  in  an  attempt  to 
save  100,000.000  American  lives 
should  a  military  showdown  ever 
ix:cur. 

In  six  articles  for  the  North 
American  Newspaper  Alliance, 
noted  science  reporter  Richard 
Fryklund  reveals  how  the 
United  States  has  won  and  lost 
dozens  of  nuclear  wars  in  the 
last  few  months — on  Pentagon 
computers. 

The  computers,  if  their  simu¬ 
lated  U.S.-Soviet  wars  are  re¬ 
alistic,  show  that  the  United 
States  can  win  a  nuclear  war 
with  Russia  if  no  Russian  cities 
are  flattened  by  U.S.  nuclear 
bombs. 

The  NANA  series  shows  why 
the  Russians  would  prefer  that 
no  one’s  cities  be  destroyed. 

Mr.  Fryklund  wrote  the  arti¬ 
cles  after  exclusive  interviews 
with  top-ranking  Defense  De¬ 
partment  strategists. 

*  *  * 

— Thomas  E.  Murray,  who 
served  longer  than  any  other 
commissioner  on  the  AEG  (1950 
to  1957)  has  written  an  article 
for  NANA  in  which  he  attacks 
the  Administration  for  continu¬ 
ing  the  atom  test  ban.  Pulling 
no  punches,  he  shows  where 
both  the  scientists  and  the  dip¬ 
lomats  failed  in  their  estimate 
of  the  test  ban’s  value. 


IN  1961- 

HIT 

NEW  HIGHS 

IN 

READER 

INTEREST 

with 

SPOTLITE 

SERIES! 

Topflight  articles  by 
topflight  writers  .  .  .  usu¬ 
ally  in  three  or  more  parts, 
many  with  photos  ...  52 
series  a  year,  plus  occa¬ 
sional  extra-timely  bonus 
specials! 

SPOTLITE  articles  are 
regularly  given  display 
spreads  in: 

Baltimore  Evening  Sun 
Boston  Globe 
Chicago  American 
Cincinnati  Post  &  Times-Star 
Columbus  Citizen-Journal 
Des  Moines  Register  &  Tribune 
Detroit  Free  Press 
Houston  Post 

Memphis  Commercial  Appeal 
Miami  Herald 
Milwaukee  Journal 
New  York  World  Telegram  &  Sun 
Philadelphia  News 
Pittsburgh  Press 
Syracuse  Journal-Herald 
I  Washington  Daily  News 

. . .  and  many,  many  others. 

WRITE  FOR  RECENT  SAM¬ 
PLES  AND  PREVIEWS  OF  UP¬ 
COMING  RELEASES  —  AT 
ONCE! 

FEATURE  SYNDICATE 
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PROMOTION 

On  Magazine,  PM’s 
‘Key  Man  in  a  Crisis’ 

By  George  Wilt 


To  dispel  any  rumors  that  the 
grass  is  any  greener  on  the 
other  side  of  the  media  fence, 
a  newspai)er  promotion  man 
should  sit  down  once  in  a  while 
and  trade  shop  talk  with  his 
counterpart  on  a  consumer  mag¬ 
azine  or  business  publicatioa 

The  first  thing  that  you  would 
discover  is  that  promotion  is 
promotion,  and  that  your  jobs 
are  more  alike  than  they  are 
different.  A  survey  published 
this  month  in  The  Gallagher 
Report,  confidential  newsletter 
for  advertising  and  publishing 
executives,  analyzes  promotion 
activities  on  magazines  and 
trade  papers,  and  provides  some 
interesting  facts  for  newspaper 
people,  too. 

Always  Under  Pressure 

The  Promotion  Director  is 
“hard  working,  sometimes  un¬ 
dervalued,  always  under  pres¬ 
sure.  He’s  been  with  his  present 
company  five  years;  in  promo¬ 
tion  work  close  to  nine  years. 
The  average  p.m.  is  36  years 
old,  has  a  college  education,  and 
in  one  out  of  three  cases  did 
some  post-graduate  work.  The 
average  promotion  director  is 
an  ambitious  but  contented 
guy.” 

The  surv'ey  shows  that  4.8*70 
of  the  gross  advertising  revenue 
of  consumer  magazines  goes 
back  into  advertising  promotion. 
On  trade  papers  the  figure  is 
higher,  hitting  5.5%.  With  in¬ 
creased  competition  and  a  some¬ 
what  tighter  economy  forecast, 
promotion  budgets  will  be  up  for 
1961,  by  5  to  10%. 

Promotion  directors  are  key 
men  in  the  crisis.  They’ll  get 
the  money  to  spend,  but  they’ll 
have  to  spend  it  with  more  care. 
Publishers  are  cautious,  demand 
results. 

Editorial  Content  Top  Theme 

According  to  the  Gallagher 
Study,  magazine  and  trade  pa¬ 
per  promoters  were  almost  un¬ 
animous  in  naming  editorial 
content  the  number-one  theme 
for  advertising  promotion.  Sec¬ 
ond  place  went  to  the  quality 
of  the  audience,  with  third  place 
divided  between  success  stories, 
advertising  effectiveness  and 
coverage.  The  trade  press  was 
named  as  the  top  medium  for 
advertising  promotion,  with  di¬ 
rect  mail  second.  Mail  promo¬ 


tions  are  expected  to  get  a  sub¬ 
stantial  boost  in  ’61. 

On  consumer  magazines,  in 
addition  to  advertising  promo¬ 
tion,  nine  out  of  10  promotion 
managers  are  responsible  for 
merchandising,  three  out  of  five 
for  public  relations,  and  almost 
as  many  for  research.  Hardly 
any  consumer  magazine  i)romo- 
tion  managers  have  circulation 
promotion  in  their  departments, 
although  40%  of  business  paper 
shops  handle  both  advertising 
and  circulation  promotion. 

In  .summary,  the  Gallagher 
Report  predicts  that  1961  won’t 
see  too  many  new  experiments 
in  promotion.  Despite  too-cau- 
tious  management,  promotion 
management  are  toying  with 
fresh  ideas,  and  will  attempt  a 
few. 

*  m  * 

‘RECORD’  TURNOUTS  — 
The  “S.R.O.’’  sign  was  out  early 
at  three  recent  promotions  of 
The  Record,  Hackensack,  N.  J. 
A  firemen’s  Field  Day,  the  first 
of  such  huge  proportions  ever 
in  New  Jersey,  attracted  an  esti¬ 
mated  10,000  spectators;  a  1- 
night  medical  forum  on  diabetes 
drew  1,500  requests  for  tickets; 
and  a  3-night  Pageant  of 
Marching  Bands  drew  10,000 
spectators  and  2,500  high-school 
participants. 

*  *  * 

THE  WOMEN  —  Silver  cups 
emblematic  of  Los  Angeles 
Times  Women  of  the  Year 
awards  for  1960  were  presented 
Dec.  13  to  10  Southern  Cali¬ 
fornia  women  in  ceremonies  pre¬ 
ceding  a  reception  at  the  home 
of  Times-Mirror  Company  presi¬ 
dent  Norman  Chandler  and 
Mrs.  Chandler. 

Originated  by  Mrs.  Chandler 
in  1950,  the  awards  are  made 
annually  by  an  editorial  board 
of  the  Times  to  “give  recogni¬ 
tion  to  those  women  whose  civic 
service  and  professional  excel¬ 
lence  have  brought  distinction 
not  only  to  the  recipients  but 
also  to  California.” 

The  1960  awards  were  pre¬ 
sented  by  Times  publisher  Otis 
Chandler  before  an  audience 
which  included  many  of  the  95 
women  who  had  previously  won 
the  honor. 

Among  those  honored:  Miss 
Agnes  Underwood,  city  editor, 
Los  Angeles  Herald  and  Ex¬ 
press,  in  journalism. 


MARKET  GIMMICK— This  pair  of 
"kissin'  cousin"  dolls  is  used  by 
the  Wheeling  (W.  Va.)  Intelli¬ 
gencer  News-Register  to  drama¬ 
tize  the  proximity  and  similarity 
of  Wheeling  and  Pittsburgh  mar¬ 
ket  areas. 


ADOPT  A  FAMILY  —  The 
Phoenix  (Ariz.)  Republic  and 
Gazette  brightened  Christmas 
for  hundreds  of  individuals  and 
families  who  did  not  qualify  for 
established  welfare  aid.  Bene¬ 
fiting  from  the  “Adopt  A  Fam¬ 
ily”  campaign  written  by  Ga¬ 
zette  staffer  Esther  Clark  were 
many  migrant  farm  workers  and 
unemployables  who  came  to  the 
Phoenix  area  for  health  reasons. 

*  «  * 

TAKE  TO  THE  WATER  — 
“Those  who  take  to  the  water, 
take  to  the  Mirror,”  says  a 
handsome  folder  from  the  Los 
Angeles  (Calif.)  Mirror,  an¬ 
nouncing  the  launching  date  for 
the  paper’s  Boat  Show  Section 
on  Friday,  Januar>"  20. 

*  4c 

PENNSYLVANIA  DUTCH 
— “Gruesse  fer  die  Feierdaage,” 
says  the  Christmas  greeting 
from  the  Lebanon  (Pa.)  Daily 
News,  published  in  heart  of  the 
Pennsylv'ania  Dutch  country, 
and  accompanied  by  a  real 
Lebanon  Bologna,  a  tasty  spe¬ 
cialty  of  that  prosperous  farm¬ 
ing  area. 

4>  «  * 

CHRISTMAS  BENEFIT  — 
The  Los  Angeles  (Calif.)  Ex¬ 
aminer  presented  its  47th  an¬ 
nual  Christmas  Benefit  Show,  a 
4-hour  extravaganza  featuring 
top  entertainers,  at  the  Shrine 
Auditorium,  on  December  9. 
General  Promotion  Manager 
David  C.  Brandman  produced 
the  show. 

4e  4c  4t 

WHAT’S  UP  IN  SPOKANE 
—  A  clever  folder  from  the 
Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle 
shows  new  highs  for  that  mar¬ 
ket  in  payrolls  and  construc¬ 
tion.  Payrolls  hit  nearly  $342- 
million  in  1959.  Seventeen  new 
buildings  were  shown  in  photos 
in  the  folder. 
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Football  Extra 
Packs  a  Wallop 

Green  Bay.  Wis. 

The  Green  Hay  Press-Gazette 
reverted  to  a  hither-to  moth¬ 
balled  weapon  Saturday,  Dec. 
17,  to  capture  the  popular  imagi¬ 
nation  of  a  football -crazy  com¬ 
munity. 

For  the  first  time  since  1939, 
the  Press-Gazette  issued  an  ex¬ 
tra.  It  was  a  Saturday  night 
edition  which  capitalize*!  on  the 
enthusiasm  engendered  by  the 
winning  of  the  Western  Division 
title  by  the  Green  Bay  Flickers 
in  the  National  Football  League. 

The  title  game  received  na¬ 
tional  television  and  radio  cov¬ 
erage.  The  extra  was  “sold  out” 
within  12  hours  after  publica¬ 
tion. 

Originally,  the  Press-Gazette 
intended  a  token  press  run  of 
6,000  cojiies.  This  was  moved  to 
10,000  just  before  press  time. 
Finally,  the  decision  was 
reached  to  run  a  full  newsprint 
roll  of  the  four  page  special, 
and  14,630  copies  came  off  the 
press. 

Within  one  hour  more  than 
1,000  copies  were  sold  across 
the  front  counter  of  the  news¬ 
paper  office.  Newsboys  on  spe¬ 
cial  assignment  took  200  copies 
each  for  street  distribution. 
Some  of  the  latter  got  only  a 
few  blocks  from  the  plant  be¬ 
fore  they  were  sold  out. 

Sold  for  a  nickel  a  copy,  sales 
just  about  eliminated  any  deficit 
in  the  extra  production. 

• 

22  Scouts  Awarded 
Journalism  Badge 

South  Bend,  Ind. 

Twenty-two  Boy  Scouts  from 
troops  in  the  area  have  earned 
Journalism  Merit  Badges  in  a 
new  program  sponsored  by  the 
South  Bend  Tribune.  The  boys 
are  a  part  of  a  group  of  148 
boys  who  have  enrolled  in  the 
merit  badge  program. 

Members  of  the  Tribune’s 
staff  who  have  taught  the  course 
are  Louis  S.  Haber,  city  hall 
reporter;  William  C.  Saltzman, 
news  editor;  George  A.  Scheuer, 
head  of  the  copy  desk,  and  Clar¬ 
ence  W.  Harding,  public  rela¬ 
tions  director. 


PERSONAL  NOTE 

James  W.  Sower,  promotion 
and  public  relations  manager  of 
the  former  Detroit  Times,  now 
on  the  promotion  and  PR  staff 
of  the  Detroit  News.  He  was 
with  the  Times  22  years;  pre¬ 
viously  he  was  assistant  circu¬ 
lation  manager  of  the  Toledo 
News-Bee. 
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Ownership 
By  Workers 
Marks  PNI 


leads  off  with  the  warninff 
agfainst  taking?  unfair  advantaj^e 
by  using:  the  news  columns  to 
avenge  a  personal  gprievance. 

A  special  section  warns  that 
a  newspaper  should  have  a  heart 
l)ecause  of  its  unique  power  to 
(lamagre.  But  this  is  supple- 


S.  F.  Examiner 
Staff  Realigned 


Fre<l  Chrislopherson 
To  Take  It  Easier 


SioiTC  Falls,  S.  D. 
Fred  C.  Christopherson  has 
San  Francisco  ^^^^nounced  he  will  relinquish  his 
A  realignment  of  the  Son 
Francisco  Examiner  editorial 


‘each  newspaper  is  expected  to 
lie  enterprising,  vigorous  and 


New  Officers 


Palo  Alto,  Calif. 

A  dream  that  some  day  all 
workers  in  Peninsula  News-  militant  editorially 
papers  Incorporated  might  share 
in  profits  and  ownership  has 
come  true,  states  the  organiza-  t]i0  resignation  of  Ray  Lovett 
tion’s  new  l>ooklet  of  policies.  .js  secretary  and  director  was 
This  ideal  developed  from  one  announced  this  week.  He  re¬ 
policy  never  formally  stated  in  mains  as  treasurer, 
print.  Yet  the  goal  has  been  set 
since  the  1919  beginning. 

The  Employee  Profit  Sharing 
and  Trust  Plan  was  launched  in 
1954  by  George  Morell,  chair- 


mental  to  a  basic  principle  that  staff  has  been  effected  by  Lee 


Ettelson,  editor. 

Acquisition  of  an  adjacent 
building  will  provide  new  quar¬ 
ters  for  the  women’s,  sports  and 
financial  departments. 

James  L.  (Larry)  McManus, 
day  city  editor  of  the  San  Fran¬ 
cisco  Chronicle,  has  become  Ex- 


John  A.  Kennedy,  publisher 
and  editor-in-chief,  said  Mr. 
Christopherson  would  continue 
an  association  with  the  daily, 
maintaining  his  office  in  the 
news  department,  writing  a 
weekly  “Editor’s  Notebook’’  and 
contributing  to  the  editorial 


Harry  L.  Millet,  publisher,  Wilson  O’Brien,  city  editor  for 
Palo  Alto  Times,  was  elected  to  15  years,  who  is  taking  over  a 
a  vicepresidency  of  the  com-  new  post  on  the  Sunday  Ex- 
l)any.  George  Morell  continues  aminer. 

as  chairman,  with  Eugene  Ed  J.  Dooley,  assistant  man 


aminer  city  editor.  He  succeeds  ~ 

Anson  Yeager,  Sunday  editor, 
will  liecome  executive  editor  in 
charge  of  the  news  department 


Jan.  1  but  will  not  actually  write 
editorials  on  a  regular  basis 


man;  Dallas  Wood,  editor  and  Bishop,  president  and  general  aging  editor,  remains  in  charge  u^^til  May, 


Mr.  Yeager,  41,  has  been  with 

James  McClain,  assistant  man-  news  staff  14  years,  and 

was  named  Sunday  editor  in 
1955. 


E.  R.  (Ray)  Lovett,  formerly  manager,  and  Dallas  E.  Wood,  of  the  news  operation, 
general  manager.  vicepresident.  Mabel  L.  Woods 

The  move  was  made  to  pro-  ^^s  elected  secretary  with  Ixira  aging  editor  and  formerly  editor 

vide  ownership  benefits,  in  trust  w’,  Cooley  assistant  secretary-  of  the  Pittsburgh  Sun-Tele- 

until  retirement,  for  all  400  em-  treasurer.  graph,  has  dayside  supervision  • 

ployees  of  the  Palo  Alto  Times,  James  A.  Wood,  publisher,  of  the  news  room  on  weekdays  4^Week  Dividend 
Redwood  City  Tribune,  Burlin-  Advance-Star,  was  elected  to  the  and  of  the  morning  Examiner’s  Pnwl  to  lIMt  on  riiiilv 

game  Advance-Star  and  PNI  board.  Raymiond  L.  Spangler,  first  edition.  raid  lO -Kill  on  L»aiiy 

headquarters.  publisher.  Tribune,  was  re-  Phil  Hindley,  formerly  news  Hackensack,  N.  J. 

tdected  as  a  director,  editor,  has  become  picture  super-  A  year-end  dividend  of  24 

Mr.  Lovett  has  now  relin-  visor.  weeks’  base  salary,  the  same  as 

This  trust  holds  72  percent  quished  most  of  his  duties  after  Charles  J.  Doughty,  formerly  the  midyear  dividend  paid  in 

of  the  PNI  stock.  The  other  28  50  years  in  the  newspaper  busi-  assistant  news  editor,  is  news  June,  was  distributed  Dec.  15  to 


72%  in  Trust 


percent  is  held  by  36  working  or  ness.  He  and  Mrs.  Lovett  will  editor. 


retired  employees.  move  to  Rogue  Valley  Manor,  at 

Participation  in  the  trust  be-  Medford,  Ore.,  next  Spring, 
gins  after  the  completion  of  one  • 


year  of  service.  Membership  ex¬ 
tends  into  every  department. 
Distribution  of  amounts  credited 
to  each  employee  annually  is 
made  in  cash  on  retirement, 
death  or  dismissal 


Editor  Receives 
Public  Affairs  Award 

Indianapolis 
Indianapolis  Star  editor  Jame- 


Charles  Crawford,  assistant 
news  editor,  has  been  trans¬ 
ferred  to  the  day  side  to  work 
with  Mr.  McLain. 

Desks  as  well  as  positions 
were  realigned  in  the  city  room 


approximately  400  full-time 
staffers  at  the  Record  in  the 
daily’s  profit-sharing  program. 

The  total  48-week  dividend 
for  1960  eclipsed  the  1959  pay¬ 
ment  of  47  weeks.  It  also  was 
achieved,  according  to  Editor 


to  make  for  more  rapid  handling  and  Publisher  Donald  G.  Borg, 


of  copy. 


“Am“rican“Mi^T’and'‘'sovi«  P®  ‘O  Edit 


was  launched  when  ownership  u  o  •  17  •  o 

was  shared  bv  the  editor,  the  has  received  the  Memo-  Paine-Ewillg  Paper 

rial  Award  of  Merit  from  the  TMpwport  N  H 

American  Academy  of  Public  Courcy,  one  of 

Affairs  of  Los  Angeles.  England’s  best  known 

The  citation.  The  J(mn  C.  weekly  newspaper  editors,  will 

--  .  . . - . .  Merriam  Irvin  S.  Cobb  and  become  editor  and  publisher  of  on  the  basis  of  a  10  percent 

were  from  business  departments,  Rupert  Hughes  Memorial  Award  ^be  Newport  Argus-Champion  in  salary  bonus  for  each  millicm 
five  from  the  printing  trades,  of  Merit,’’ is  presented  annually  mid-January.  of  advertising  above  a  6- 


was  shared  by  the  editor,  the 
manager  and  the  mechanical 
superintendent. 

By  1954,  ownership  had  ex¬ 
panded  to  include  21  employees. 
Of  these  shareholders,  seven 


despite  payment  of  about  $328,- 
000  to  the  deferred-profit-shar¬ 
ing  trust  and  about  $121,000  for 
group  insurance  and  pensions. 

In  addition  to  the  salary 
dividend  each  Record  staffee 
received  a  weekly  salary  bonus 
in  1960  of  150  percent  of  base 
salary.  This  vcas  calculated 


five  were  executives  and  four  individual  for  the  best  -pbe  appointment 


was  an- 


million  line  base  sold  the  previ- 

were  from  news  departments.  contribution  to  “the  study  of  bounced  by  Walter  C.  Paine  and  year.  More  than  21  million 
Since  its  inclusion  of  all  em-  l^litical,  economic,  social  pro^  ^  Ewing,  new  owners  of  lines  were  sold  m  19o9. 

ployees  with  a  year’s  service  the  iems  affecting  the  welfare  of  the  Argus. 

plan  has  been  administered  by  a  American  people.’  Courcy  has  been  editor 

committee  headed  by  Eugene  C.  Mr.  Campaigne’s  book  has  of  the  Milford  (Conn.)  Citizen 
Bishop,  who  succeeded  Mr.  lieen  widely  hailed  as  an  incisive  (Thursday  and  Sunday)  since 
Lovett  as  general  manager.  argument  for  America’s  seizure  1949.  He  will  succeed  Nicholas 
The  new  statement  points  out  of  the  initiative  in  world  affairs  j.  Mahoney  Jr.,  who  owned  the 
that  PNI  is  controlled  by  policies  and  a  constructive  answer  to  Argus  from  1950  until  its  sale 
rather  than  rules.  This  leaves  those  who  would  appease  com-  Dec.  1. 
discretionary  latitude  for  those  munism.  • 


O  out  of  ^ 
American  daily 


who  must  make  decisions,  it 
explained 


Roving  Reporter 

(JmUenges  Urged  ^be  first  half  of  1961, 

Basics  from  the  beginning  are  Homer  Bigart  will  be  on 


Heads  ACEJ  Bo<ly 

Herbert  Brucker,  president  of 
the  American  Council  for  Edu¬ 
cation  in  Journalism,  has  ap- 
grounded  on  the  admonition  to  roving  assignment  for  the  New  pointed  Dr.  DeWitt  C.  Reddick 
“challenge  all  things,  hold  fast  York  Times  that  will  take  him  of  the  University  of  Texas  as 
that  which  is  good.”  'To  be  effec-  to  Australia,  then  to  Israel  for  chairman  of  the  accrediting 
tive,  the  challenge  must  be  a  the  Eichmann  trial,  then  to  the  committee.  He  replaces  Dr. 
continuing  one,  it  is  stressed.  sub-Sahara  countries  where  he  Quintus  Wilson,  formerly  of 
The  editorial  policy  section  spent  six  months  early  in  1960.  Utah. 
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Agency  Has 
Free  Color 
Problems 

San  Francisco 

Offers  of  free  color  mats  pro¬ 
vide  top  benefits  hut  also  pose 
problems,  report  publicists  for 
Lennen  &  Newell,  Inc.,  handling 
the  Simpson  Building  Products 
account. 

The  foremost  vexation  comes 
from  the  newspaper  which  fails 
to  give  a  credit  line  or  any  simi¬ 
lar  mention  of  the  source  of  the 
expensive  reproduction  material. 

There  also  have  been  in¬ 
stances  where  the  art  has  been 
converted  to  portray  a  different 
material  than  that  submitted  in 
pictures  and  accompanying 
story. 

Another  source  of  concern 
comes  from  the  occasional 
lengthy  delay  in  using  material 
which  has  been  offered  ex¬ 
clusively  on  a  first  come,  first 
serv'ed  basis,  it  was  learned. 

Curbs  Feared 

These  are  minor  matters  but 
they  may  result  in  some  restric¬ 
tions  on  the  ROP  Colormats 
serviced  for  L&N  by  Sta-Hi 
Color  Service. 

The  main  objective  is  to  find 
what  editors  want  and  provide 
them  with  that,  explained  Gil¬ 
bert  Dean,  ex-newsman  who  is 
now  the  agency’s  publicity  di¬ 
rector. 

In  meeting  that  goal  he  has 
talked  with  editors  across- 
country  for  years.  Criticism 
from  those  he  has  not  yet 
reached  and  revised  opinions 
from  those  with  whom  he  has 
talked  alike  would  be  welcomed, 
Mr.  Dean  said. 

The  L&N  experiences  in  han¬ 
dling  both  color  and  monotone 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

invMtigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

Te  ksep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 
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art  for  SBP,  an  affiliate  of  Simp¬ 
son  Logging  Co.  and  of  Simp¬ 
son  Redwood  Co.,  might  provide 
a  better  understanding  of  the 
situation,  Mr.  Dean  explained. 

I.«>ng  A  (iulor  U!«er 

The  unfavorable  results  have 
cropped  out  only  occasionally  in 
the  several  yeai’S  in  which  color 
has  been  used  in  Simpson  pro¬ 
motions,  he  added. 

Part  of  these  aspects  have 
emerged  because  of  the  jiroduct. 
Food  is  much  easier  to  por¬ 
tray  successfully,  in  Mr.  Dean’s 
belief. 

The  basis  for  this  concept 
emerged  quickly  when  Rene  A. 
Heni-y  Jr.,  L&N  publicity  ac¬ 
count  executive  for  the  Simpson 
account,  got  out  the  record. 

The  circulation  of  pictures 
.showing  turkey  or  ham  or  pine¬ 
apples  is  bound  to  be  of  some 
service  to  the  National  Turkey 
Association  or  some  other  ap¬ 
propriate  distributor. 

Scattered  among  the  tear 
sheets  show'ing  the  use  of  Simp¬ 
son  products,  however,  were 
some  glaring  examples.  One  cap¬ 
tion  described  Simpson  I’edwood 
as  pine.  Another  credited  the 
lumber  to  a  competitive  com¬ 
pany. 

Then  there  was  the  story  and 
accompanying  color  photo  which 
ignored  wood  products  entirely 
and  talked  only  of  Fiberglas. 
This  transition  had  been  enabled 
because  this  report  was  based 
on  the  construction  of  a  “Shoji 
Screen,”  using  “Simpson  red¬ 
wood”  and  fiberglass  plastic. 

Such  examples  do  not  seem  to 
reflect  the  proper  policy,  it  was 
stated  with  restraint.  'They  ap¬ 
peared  in  top  newspapers  and 
some  did  not  appear  to  be  mere 
errors,  although  dropped  credit 
lines  could  happen  in  any  shop, 
it  was  noted. 

The  percentage  is  with  the 
agency  and  with  Simpson,  Mr. 
Dean  observ^ed  frankly.  The 
problem  is  that  the  few  bad  ex¬ 
amples  may  jeopardize  the  ac¬ 
count’s  continued  provision  for 
free  color  mats,  Mr.  Henry 
noted. 

Qient’s  View 

The  client  supplies  top  art 
material  prepared  by  expert 
color  photographers  and  each  re¬ 
lease  costs  thousands  of  dollars, 
Mr.  Henry  explained.  He  listed 
examples  and  pointed  to  special 
sets,  particular  props  and  top 
models  as  well  as  special  tech¬ 
nical  engravers.  Multiple  photo¬ 
graphs  are  taken  to  insure  a 
first-grade  selection. 

As  a  safeguard,  the  agency  is 
considering  several  steps. 
Among  these  is  the  use  of  a 
copyright  for  the  color  photos. 


Another  proposal  is  for  a  time 
limit  on  the  u.se  of  the  color 
jihotos.  These  are  provided  on 
the  order  of  the  individual  news¬ 
paper  and  the  first  paper  to 
order  gets  an  exclusive  right  to 
his  area,  it  was  pointed  out. 

Reasonable  delays  are  to  be 
expected,  as  editorial  conditions 
change.  But  one  major  Simpson 
release  did  not  appear  in  an 
area  ser\’ed  by  four  metropoli¬ 
tan  new'spapers  l)ecause  the 
daily  placing  the  original  re¬ 
quest  decided  against  the  use  of 
color  material. 

Wuiiled:  One  I.iiw 

All  L&N  asks  is  a  single 
credit  line  either  in  the  story'  or 
under  the  picture,  Mr.  Henry 
stressed.  He  prefers  the  out¬ 
line,  whatever  the  ty'pe  size,  he 
explained  in  pointing  to  New 
York  Times’  black  and  white 
usage  in  Simpson  releases. 

Copy  and  art  are  devoted  to 
top  interest  topics.  'The  inquiries 
which  result  are  Irest  handled  by 
the  new.spaper  if  these  are  di¬ 
rected  at  the  original  source,  it 
was  held. 

The  credit  line  has  been  sup¬ 
plied  by  top  newspapers 
throughout  the  land  as  well  as 
by  general  magazines,  it  was 
submitted. 

The  use  of  color  illustrations 
in  newspapers  is  highly  success¬ 
ful,  it  w'as  reiterated.  A  photo 
and  caption  used  in  the  Miami 
(Fla.)  Herald  drew  200  inquiries 
ov'ernight.  The  agency  was 
happy  to  turn  out  instruction 
sheets  and  supply  one  to  each 
letter-writer. 

Role  of  Mass  Media 
Question  Parley  Called 

Austin,  Texas 

The  University  of  Texas 
School  of  Journalism  will  spon¬ 
sor  a  conference  Feb.  6-7  on 
“The  Role  of  the  Mass  Media  in 
a  Democratic  Society.” 

Dr.  DeWitt  C.  Reddick,  Jour¬ 
nalism  School  director,  said  the 
conference  purpose  is  “not  to 
settle  problems,  but  to  raise 
questions.”  Participants  will  at¬ 
tempt  to  discover  what  current 
trends  and  developments  need 
further  study  and  research.  Dr. 
Reddick  expressed  hope  the 
meeting  w'ill  lead  to  smaller  con¬ 
ferences  elsew'here  on  various 
aspects  of  the  subject. 

The  conference  is  designed 
primarily  for  professionals  in 
the  mass  media  (newspapers, 
radio,  television),  college 
teachers  of  political  science  and 
journalism,  and  public  officials 
who  work  with  the  mass  media. 
Major  addresses  will  be  open  to 
students  and  the  public. 

Registered  participants  will 
pay  only  the  cost  of  their  meals 
and  lodging. 
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Tracy  S. 
McCraken 
Dies  at  66 

Chetonnk,  Wyo. 

Tracy  S.  McCraken,  a  re- 
|K)rter  who  built  an  ailing  week¬ 
ly  into  a  newspaper  empire,  died 
Dec.  26.  He  was  66. 

Mr.  McCraken,  who  had 
serv'ed  as  Wyoming’s  Demo¬ 
cratic  National  Committeeman 
since  1942,  w'as  the  victim  of  an 
intestinal  attack  that  .struck 
Christmas  Day.  Death  came  less 
than  a  month  after  he  turned 
down  an  appointment  to  the 
U.  S.  Senate  because  he  wanted 
to  live  in  Wyoming  and  loved 
“newspapering  more  than  any 
form  of  endeavor.” 

Mr.  McCraken  started  his  ca¬ 
reer  as  a  publisher  when  he 
purchased  the  Wyoming  Eagle 
for  $3,000  in  1926.  He  converted 
it  into  a  daily,  gave  it  a  tabloid 
format,  and  l)egan  publishing  it 
in  tw'o  sections.  One  was  given 
away  free  and  the  other  was 
sent  to  paid  subscribers. 

He  introduced  features  into 
the  free  section,  then  moved 
them  into  the  paid  section,  thus 
building  up  the  latter  and  even¬ 
tually  discontinuing  the  former. 

After  11  years,  the  Eagle 
bought  out  the  60-year-old  Wy¬ 
oming  State  Tribune. 

Mr.  McCraken  also  acquired 
control  of  the  Rock  Springs 
Rocket,  the  Worlayid  Northern 
Wyoming  Daily  News,  the  Raw- 
Ims  Daily  Times,  and  the  Lara¬ 
mie  Boomerang. 

The  Boomerang  had  given  Mr. 
McCraken  his  start  as  a  re¬ 
porter  and  editor  years  liefore 
—  a  job  which  helped  him 
through  the  University  of  Wy¬ 
oming. 

In  addition  to  his  six  newspa¬ 
pers  and  a  monthly'  farm  maga¬ 
zine,  he  also  pioneered  television 
in  Wyoming,  and  w'as  president 
of  the  Univ'ersity  of  Wyoming. 

Surv'iving  are  his  widow',  Lil¬ 
lian,  and  tw'o  sons,  Robert  and 
William. 

• 

BoA  Ad  Tells  Papers’ 
Role  in  Dairy  Sales 

Newspaper  advertising’s  role 
in  promoting  the  progress  of  the 
$12-billion  dairy  industry  is  the 
theme  of  the  latest  ad  in  the 
Newspaper  Promotion  Advertis¬ 
ing  Campaign,  created  by  the 
Bureau  of  Advertising,  ANPA 

The  ad’s  copy  points  out  that 
manufactures,  local  processors 
and  retailers  of  dairy  products 
use  the  daily  newspaper  regular¬ 
ly  to  move  their  products  from 
store  to  home. 
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Closed  Door 
Meetings  Rise 
in  Congress 

Washington 

The  rate  of  secrecy  in  Con¬ 
gress,  after  declining  steadily  in 
recent  years,  apparently  hit 
bottom  in  1959  and  turned  up¬ 
ward  in  1960. 

This  is  the  finding  of  Con¬ 
gressional  Quarterly’s  year-end 
sur^’ey  of  open  and  closed  meet¬ 
ings  held  by  Congressional  com¬ 
mittees.  During  the  1960  session 
of  Congress  (Jan.  6-Sept.  1), 
House  and  Senate  committees 
barred  the  i)ress  and  public  from 
840  of  2,424  meetings  and  hear¬ 
ings,  a  secrecy  ratio  of  35 
percent.  This  is  the  highest 
percentage  of  closed  sessions 
recorded  since  1956. 

Congressional  Quarterly’s 
committee  .secrecy  study  is  based 
on  a  day-to-day  tally  of  com¬ 
mittee  meetings  during  a  session 
as  reported  in  the  Congressional 
Record.  The  Legislative  Re¬ 
organization  Act  of  1946  re¬ 
quires  that  a  list  of  committee 
meetings  and  hearings  be  pub¬ 
lished  daily  in  the  Record. 

Decline  Hailecl 

In  1954,  the  year  after  Con¬ 
gressional  Quarterly  began  its 
tally  of  open  and  closed  meet¬ 
ings,  the  ratio  of  sessions  closed 
to  the  public  reached  41  percent. 
From  then  until  1959  the  secrecy 
ratio  slid  steadily  downward, 
hitting  30  percent  in  1959. 

For  the  first  three  months  of 
the  1960  session,  the  committees 
kept  the  secrecy  score  down  at 
30  percent,  but,  during  the 
second  half  of  the  session  when 
many  committees  were  busy 
readying  controversial  legisla¬ 
tion  for  final  action,  the  ratio 
soared  to  37  percent. 

The  House  Ways  and  Means 
Committee  topped  all  other  com¬ 
mittees  in  the  percentage  of 
closed  sessions  during  1960.  The 
Committee,  which  goes  over  all 
tax  legislation,  spent  much  of 
its  time  working  out  a  formula 
providing  health  care  for  the 
aged.  It  closed  57,  or  81  percent, 
of  70  meetings. 

Next  were  two  committees  to 
which  closed  doors  are  the  rule 
rather  than  the  exception.  The 
House  Foreign  Affairs  Commit¬ 
tee  closed  64  of  90  meetings  (71 
percent) ;  the  Senate  Foreign 
Relations  Committee  locked  the 
doors  on  46  of  72  meetings  (64 
percent).  Both  groups  were  con¬ 
cerned  with  classified  aspects  of 
U.  S.  foreign  policy. 

Although  the  Legislative 


Reorganization  Act  .says  com¬ 
mittees  should  report  their  meet¬ 
ings  and  hearings  for  publica¬ 
tion  in  the  Congressional  Record, 
some  committee  chairmen  ap¬ 
parently  have  interpreted  it  to 
mean  otherwise.  For  example, 
the  House  Appropriations  Com¬ 
mittee  and  its  15  subcommittees 
traditionally  go  over  money  re¬ 
quests  from  federal  departments 
and  agencies  in  private  because 
Chairman  Clarence  Cannon  (D 
Mo.)  believes  the  Committee’s 
time  and  working  space  are  used 
more  efficiently  this  way.  None 
of  the  Appropriations  Commit¬ 
tee’s  sessions  are  reported  in  the 
Record. 

Mr.  Cannon’s  view  apparently 
is  not  shared  by  his  counterpart 
in  the  Senate,  Carl  Hayden  (D 
Ariz.),  Chairman  of  the  Senate 
Appropriations  Committee.  The 
Senate  group  reported  190  meet¬ 
ings  in  1960,  more  than  any’ 
other  Committee.  It  had  one  of 
the  lowest  secrecy  ratings, 
closing  49,  or  26  percent,  of  its 
sessions. 

• 

Real  Estate  Series 
Receives  Top  Prize 

Honolulu 

Dale  Richeson,  reporter  for 
the  Honolulu  Star-Bulletin,  won 
the  Paul  Beam  Award  for  out¬ 
standing  journalism  for  1960,  it 
was  announced  at  the  Honolulu 
Press  Club’s  Gridiron  Dinner. 

The  award,  $100  and  a  trophy, 
was  presented  for  his  entry  of 
a  series  on  cooperative  apart¬ 
ment  building  sales  practices 
and  real  estate  licenses. 

Other  winners  were: 

News  Story — Ed  Engledow, 
Star-Bulletin,  for  coverage  of  a 
tidal  wave. 

Human  Interest  and  Drama — 
Gardiner  B.  Jones,  Honolulu 
Advertiser,  for  a  series  on  living 
conditions  and  the  government 
in  the  Philippines. 

Civic  Improvement — Jack  Tee- 
han.  Advertiser,  for  a  series  on 
living  conditions  in  the  State 
Hospital  (for  the  insane). 

New’s  Photo — Takashi  Umeda, 
Advertiser,  for  photos  of  volcano 
Kilauea  Iki  erupting  by  day  and 
night. 

Human  Interest  Photo — Yo- 
shiaki  Ishii,  Advertiser,  for 
photographs  accompanying  Mr. 
Teehan’s  story. 

• 

Late  Stocks  in  Arizona 

Phoenix,  Ariz. 

The  Green  Streak  edition  of 
the  Phoenix  Gazette  now  carries 
final  quotations  of  the  New  York 
stock  markets.  It  is  on  the  street 
within  an  hour  after  the  market 
closing.  The  Gazette  is  using 
AP’s  multi-wire  transmission 
system  which  feeds  tape  directly 
into  linecasting  machines. 


Ed  Meenian  Sainted 
As  ‘Great  -American’ 

Memphis,  Tenn. 
Edward  J.  Meeman,  editor  of 
the  Memphis  Press-Scimitar  for 
nearly  30  years,  was  honored  at 
a  testimonial  dinner  here  re¬ 
cently,  The  crowd  of  302  went 
to  the  University  Club  with 
tickets  to  a  dinner  of  apprecia¬ 
tion  “For  a  Great  American.’’ 

Mr.  Meeman,  the  “Great 
American,’’  was  tricked  into 
going  to  the  club  for  what  he 
thought  was  an  intimate  dinner 
honoring  a  fictitious  English¬ 
man. 

Lucius  E.  Burch,  attorney, 
outlined  Mr.  Meeman’s  career 
from  his  start  in  Evansville 
while  a  high  school  pupil,  to  10 
years  at  Knoxville,  Tenn.,  to 
Memphis,  in  1931. 

Mr.  Meeman  was  given  a 
movie  camera,  projector  and 
screen  and  a  leather-lxiund  book 
signed  by  those  who  attended. 

• 

Deacon  Retires 
.4s  Literary  Editor 

Toronto 

William  Arthur  Deacon,  70, 
who  was  the  first  full-time  pro¬ 
fessional  book  reviewer  in  (Can¬ 
ada,  is  retiring  as  literary  editor 
of  the  Globe  and  Mail. 

Mr.  Deacon,  who  abandoned 
the  practice  of  law  in  Winnipeg 
38  years  ago  because  he  thought 
it  “would  bore  him  to  death,’’ 
has  edited  the  book  pages  of 
the  Globe  and  Mail  and  its 
predecessor,  the  Mail  and  Em¬ 
pire  since  1928.  Before  that  he 
was  for  six  years  literary  editor 
of  Saturday  Night. 

He  will  be  succeeded  on  the 
Globe  and  Mail  by  William 
French,  a  graduate  of  Univer¬ 
sity  of  Western  Ontario  and  a 
Nieman  Fellow  in  journalism, 
who  has  worked  for  the  Globe 
since  1948. 

3  Receive  Grants 

Three  recipients  of  the  Clapp 
and  Poliak  Foundation  grants 
for  studies  in  economic  writing 
were  announced  this  week  at 
the  Columbia  University  School 
of  Journalism.  They  are:  Nor¬ 
man  P.  Black,  formerly  on  the 
UPI  staff;  Carl  E.  Gewirtz,  for¬ 
mer  New  York  Times  copy  boy; 
and  Irving  Lipner,  former  New 
York  Times  printer  who 
switched  to  the  editorial  side. 

• 

City  Manager’s  Ai<le 

San  Diego 
Julian  Wise,  associate  editor 
of  the  Pacific  Beach  North 
Shores  Sentinel  in  charge  of  the 
Peninsula  edition,  has  been  ap¬ 
pointed  Public  Information  As¬ 
sistant  to  the  San  Diego  City 
Manager,  a  newly  created  post. 
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Children’s  Care 
Stories  Stir  Up 
Hospital  Action 

Charlotte,  N.  C. 

The  people  are  “stirred  up’’ 
about  the  inadequate  facilities 
for  caring  for  mentally  ill  chil¬ 
dren  in  North  Carolina,  accord¬ 
ing  to  John  M.  Umstead,  chair¬ 
man  of  the  N.  C.  Hospitals 
Board  of  Control. 

And  the  reason  they  are 
stirred  ud,  Mr.  Umstead  says, 
is  because  the  conditions  have 
been  presenteil  to  them  in  a  15- 
part  series  by  Don  Seaver,  staff 
writer  of  the  Charlotte  Oh- 
seri'er. 

Mr.  Umstead’s  hoard  will  ask 
the  legislature  to  appropriate 
funds  for  a  200-bed  unit  and  a 
100-bed  unit  for  psychotic  chil¬ 
dren  and  a  $1.8  million  project 
to  renovate  five  buildings  for 
care  of  mentally  ill  adolescents 
and  teen-agers. 

Reporter  Seaver  spent  about 
six  weeks  studying  the  state’s 
care  of  mentally  ill  children. 
His  reports  ran  in  the  Obser\’er 
last  fall  and  were  made  avail¬ 
able  to  other  newspapers  in 
North  Carolina  at  no  cost  for 
publication. 

Thousands  of  readers  askeil 
the  ObserN’er  for  copies  of  alt 
of  the  stories  in  the  series.  The 
articles  were  reprinted  in  a  16- 
page  tabloid. 

The  tabloid — printed  in  two- 
colors  and  black — also  contained 
pictures  taken  by  Observer  pho¬ 
tographer  Tom  Walters,  several 
Obser\’er  editorials  and  selected 
letters  to  the  editor  on  the 
series. 

The  first  printing  of  the  tab¬ 
loid — 5,000  copies — was  quickly 
depleted.  The  second  printing  is 
being  prepared. 

• 

Senators  Buy  Stock 

Portland,  Ore. 

In  an  offering  of  shares  of 
common  stock  at  $10  par  value, 
Portland  Reporter  Publishing 
Co.,  Inc.  lists  both  of  Oregon’s 
U.  S.  Senators,  Wayne  L.  Morse 
and  Maurine  Neuberger,  as  pur¬ 
chasers  of  shares.  The  firm  pro¬ 
poses  to  publish  a  daily  news¬ 
paper  here. 

• 

Formosa  Out  of  IPI 

Zurich 

The  Executive  Board  of  Inter¬ 
national  Press  Institute  this 
week  rejected  a  membership  ap¬ 
plication  from  Nationalist  (^hina 
because  Lei  Chin,  62-year-old 
editor  of  Free  China,  was  im¬ 
prisoned  for  seven  years  on 
charges  of  sedition. 
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Code  Is  Aim 
Of  Press-Bar 
Conversation 

Boston 

Representatives  of  Massa¬ 
chusetts  newspapers  and  of  the 
Massachusetts  and  Boston  Bar 
Associations  have  be^in  a  series 
of  meetings  to  promote  mutual 
understanding  of  each  other’s 
problems. 

The  Massachusetts  Newspa¬ 
per  Information  Ser\dce,  an  or¬ 
ganization  of  publishers  de¬ 
signed  to  keep  its  members  alert 
to  proposed  legislation  affecting 
newspapers,  is  sponsoring  the 
discussions. 

Representing  MNIS  are 
Charles  E.  Gallagher,  Lynn 
Daily  Evening  Item,  chairman; 
Charles  J.  Lewin,  New  Bedford 
Standard-Times;  Rex  Fall, 
Pittsfield  Berkshire  Eagle,  and 
Joseph  M.  Harvey,  Boston 
Globe. 

The  committee  hopes  to  draw 
up  a  code  to  .serve  as  a  guide 
for  both  lawyers  and  newspa¬ 
permen  and  to  publish  a  sylla¬ 
bus  which  will  have  the  an¬ 
swers  to  the  more  common  legal 
problems  which  newsmen  en¬ 
counter. 

It  is  also  hoped  to  establish 
a  committee  to  which  grievances 
by  members  of  either  profession 
may  be  referred. 

One  of  the  major  topics  under 
discussion  is  pre-trial  publicity 
in  criminal  cases  and  its  effect 
on  juries. 


Times-Mirror 
Buys  Bindery 

Los  Angeles 

The  Times-Mirror  Company, 
owners  of  the  Los  Angeles  Times 
and  the  Los  Angeles  Mirror,  is 
purchasing  Cardoza  Bookbind¬ 
ing,  rated  as  the  largest  bindery 
west  of  the  Mississippi. 

The  transaction  will  be  com¬ 
pleted  through  payments  of  up 
to  $1,500,000  in  market  value  of 
T-M  stock  over  the  coming  five 
years.  The  actual  price  will 
depend  on  the  profits  shown  by 
the  bindery  over  that  period,  the 
announcement  stated. 

The  purchase  marks  another 
step  in  the  T-M  expansion  and 
diversification  program  begun 
recently  by  Norman  Chandler, 
president. 

Cardoza  Bookbinding  does  a 
$2,000,000  annual  business, 
mostly  in  textbooks  and  trade 
books.  It  operates  from  a  San 
Francisco  plant. 


Retirement  Plan 
Added  to  Benefits 

Frederick,  Md. 

A  non-contributory  retirement 
plan  is  being  put  into  effect  for 
over-65  employees  of  the  Fred¬ 
erick  News  and  Post.  This  will 
round  out  a  benefit  program 
that  includes  group  insurance 
plans  and  profit-sharing,  it  was 
announced  by  William  T.  Dela- 
plaine,  publisher,  at  the  Christ¬ 
mas  dinner  party. 

George  B.  Delaplaine  Jr.,  as¬ 
sistant  manager,  presented  serv¬ 
ice  pins  to  17  employees  who 
have  ser\'ed  for  25  years  or 
longer.  John  P.  Engelbrecht, 
composing  room  superintendent, 
received  a  40-year  pin. 

Among  those  given  special 
recognition  was  August  T. 
Brust,  editor  emeritus,  w’ho  is 
on  part-time  duty  in  the  editor¬ 
ial  department  in  his  48th  year 
of  .service  to  the  papers. 


2  S-T  Men  Named 
To  New  Ed  Posts 

Chicago 

Frank  McHugh  and  Ralph 
Otwell  hav'e  assumed  new  duties 
in  the  Chicago  S^^n-Titnes  edi¬ 
torial  department,  it  was  an¬ 
nounced  here  by  Emmett  Ded- 
mon,  S-T  managing  editor. 

Mr.  McHugh  has  been  named 
assistant  managing  editor,  suc- 
cee<ling  the  late  William  Mueller. 
Mr.  Otwell  becomes  a  news  edi¬ 
tor,  succeeding  Mr.  McHugh. 

Mr.  McHugh  has  been  dayside 
news  editor  for  the  Sunday  and 
Monday  editions.  He  previously 
had  been  copy  editor,  day  slot- 
man  and  telegraph  editor.  He 
joined  the  Chicago  Times  in  1937 
after  seven  years  with  the  old 
Chicago  Herald-Examiner. 

Mr.  Otwell  joined  the  Sun- 
Times  in  April,  1953,  after 
having  been  news  editor  of  the 
Pacific  Stars  &  Stripes. 

Gannett  Executives’ 
Talks  in  Booklet 

Rochester,  N.  Y. 

Volume  18  of  “Editorially 
Speaking,”  annual  collection  of 
speeches  and  writings  of  Gan¬ 
nett  Newspapers  executives,  is 
being  distributed  this  month  to 
newspapermen  outside  the  Gan¬ 
nett  Group. 

Guest  contributor  in  the  new 
volume  is  Robert  Van  Riper, 
director  of  Information  Serv¬ 
ices,  N.  W.  Ayer  &  Son,  Inc. 
Published  for  the  first  time  is 
“Pursuit  of  Excellence,”  his  talk 
to  an  annual  conference  of  Gan¬ 
nett  executives  at  Camden,  N.  J., 
last  September. 

Copies  are  available  on  re¬ 
quest. 


70  Papers  Reprint 
Lincoln  Election  Extra 

Atlanta 

Almost  70  newspapers  re¬ 
quested  permission  to  publish 
the  Atlanta  Century’s  first  “ex¬ 
tra.” 

This  special  i.ssue  of  the  Civil 
War  .series,  which  has  appeared 
weekly  each  Sunday  in  full-page 
format  since  March,  1960,  was 
published  in  the  Atlanta  Jour¬ 
nal  and  Constitution  on  Nov.  7. 

Many  of  America’s  news¬ 
papers  published  the  “extra” 
(telling  of  Abraham  Lincoln’s 
1860  election  to  the  presidency) 
on  the  Sunday  before  election 
day  this  year. 

The  total  circulation  of  the 
newspapers  which  ordered  a 
mat  of  the  “extra”  is  in  excess 
of  one  million. 

The  “extra,”  No.  37  in  the 
Journal -Constitution’s  widely- 
praised  series,  was  offered  to 
American  newspapers  free  of 
charge  as  a  public  ser\'ice  by 
the  Journal-Constitution. 

The  Century  is  projected  to 
run  weekly  through  1965.  It  is 
written  by  Norman  Shavin, 
Sunday  editor  of  the  Atlanta 
Journal-Constitution,  and  Mike 
Edwards,  chief  rewriteman  for 
those  newspapers. 

• 

Knight’s  Scholar  Fund 
Honors  Cecil  Prince 

Chapel  Hill,  N.  C. 
The  School  of  Journalism  at 
the  University  of  North  Caro¬ 
lina  has  announced  establish¬ 
ment  of  the  Cecil  Prince  Gradu¬ 
ate  Assistantship,  made  possible 
by  an  $1,800  annual  contribution 
by  the  Knight  Publishing  Co., 
publishers  of  the  Charlotte  News 
and  Charlotte  Observer. 

The  assistantship  will  be 
awarded  annually  to  a  student 
working  toward  a  master’s  de¬ 
gree  with  a  major  in  journalism. 
It  will  honor  the  late  Cecil 
Prince,  associate  editor  of  the 
Charlotte  News  until  his  death 
May  24,  1960. 

• 

Criminal  Libel 
Charges  Quashed 

Washington 
Two  Maryland  Circuit  Court 
judges  have  dismissed  two  crim¬ 
inal  libel  indictments  against 
the  Washington  Post. 

The  indictments,  dating  from 
last  spring,  were  based  on  a 
Post  editorial  criticizing  the 
handling  of  two  trials  involving 
a  19-year-old  Neg;ro. 

In  dismissing  the  indictment, 
the  judges  made  no  comments  on 
the  truthfulness  of  the  editorial, 
but  merely  said  it  did  not 
constitute  criminal  libel. 

EDITOR  dC  PUB 


TV  Tabloid  ^ 
For  Area  vdth 
12  Stations 

San  Diego,  Calif. 

A  tabloid-sized  television  mag- 
agine  is  being  delivered  with 
220,000  Sunday  editions  of  the 
San  Diego  Union. 

The  magazine,  TV  Week,  is 
printed  by  rotary  offset  and  ' 
features  a  full  color  cover  each  \ 
Sunday,  a  television  column, 
and  complete  program  schedules 
giving  the  viewer  a  selection  of  * 
12  television  stations  which  may  | 
be  received  in  the  area.  I 

First  issue,  Dec.  4,  contained  ' 
12  pages.  Plans  have  been  made 
for  expansion  to  16  pages,  and 
more,  if  necessary. 

Although  written,  composed, 
and  made  up  in  San  Diego,  the 
magazine  is  printed  at  Pacific 
Press,  Los  Angeles. 

TV  Week  is  edited  by  .Mfred 
JaCoby,  Southwest  Editor  of  the 
San  Diego  Union.  The  “Point 
of  View”  column  is  Avritten  by 
Donald  Freeman,  Radio-TV  edi¬ 
tor.  The  “Point  of  View”  col¬ 
umn  is  written  on  the  scene  out 
of  both  the  Hollywood  and  New 
York  television  centers  and  is 
syndicated  to  46  papers  by  Cop¬ 
ley  News  Service. 

Advertising  for  TV  Week  is  * 
lieing  handled  by  the  staff  of 
the  San  Diego  Union  and  West- 
Holiday  Co. 

• 

Section  Printing 
Switched  to  U.S. 

Wilmington,  Del 
The  Atnerican  Weekend,  an 
international  weekly  ser\’ing  the 
U.S.  military  families  in  Europe 
and  the  Far  East,  will  “buy- 
American”  for  its  four-color 
family  magazine  section  start¬ 
ing  Jan.  28. 

'The  change  in  printing  plants 
— from  Frankfurt,  Germany,  to 
Wilmington  (Star  Color  Press) 
— ^was  made  by  the  newspaper 
in  an  effort  to  make  a  contribu¬ 
tion  to  the  balancing  of  the  im¬ 
port-export  picture  that  has 
threatened  the  gold  position  of 
the  U.  S.,  said  editor  John 
Wiant.  “We  have  shifted  $150.- 
000  worth  of  printing  from 
Europe  for  the  coming  year,” 
Mr.  Wiant  said. 

'The  eight-page  section  in¬ 
volved  in  the  switch  previously 
was  printed  by  a  rotogravure 
process  but  now  will  be  printed 
letterpress  with  four  color  ad¬ 
vertising  produced  from  120- 
screen  plates. 
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Chicago  Move 


(Continued  from  page  7) 


bined  press  runs  of  the  two 
papers. 


Composing  Room  F'nlarfred 


The  S-T-DN  eomposinp:  room 
has  been  enlarged  to  include  91 
type-setting  machines,  plus  addi¬ 
tional  equipment  for  machine-set 
heads.  The  first  of  the  new  over¬ 
head  superimposed  color  decks 
will  go  into  operation  the  first 
week  in  January  in  the  expanded 
pressroom  program,  which  will 
include  similar  equipment  for 
other  press  units  early  in  1961. 

The  old  Daily  News  mechani¬ 
cal  departments  will  be  retained 
on  a  standby  basis  for  the  first 
30  days.  The  old  Daily  News 
Building  at  400  W.  Madison  St. 
is  to  l)e  known  as  Riverside 
Plaza,  effective  Jan.  1.  Mean¬ 
while  the  Chicago  Daily  News 
name  joined  the  Chicago  Sun- 
Times  atop  the  401  penthouse  of 
the  S-T  plant,  now  to  be  called 
the  Sun-Times  and  Daily  News 
Building. 

Under  the  new  set-up,  three 
basic  work  shifts  have  been  es¬ 
tablished  for  the  composing 
room,  with  News  and  S-T  print¬ 
ers  assigned  to  their  respective 
shifts  in  accordance  with 
claimed  seniority  as  follows:  6 
a.m.  to  2  p.m.;  1  p.m.  to  9  p.m.; 
and  9  p.m.  to  5  a.m.  Press¬ 
men  will  retain  their  respective 
status  as  far  as  operating  crews 
are  concerned,  while  engravers 
and  stereotypers  for  the  two 
papers  will  dovetail  their  opera¬ 
tions. 


4  Directors 


Retire  from 


AP  in  April 


NEARING  COMPLETION  is  th*  new  home  of  Chicaqo's  American, 
north  of  Tribune  Tower,  on  Michigan  Avenue.  The  former  WGN  build¬ 
ing  has  been  rebuilt  and  an  eight-story  addition  erected.  The  American's 
lobby  is  expected  to  be  one  of  the  attractions  of  the  area.  Early  in 
1961  a  27th  press  will  be  installed  in  the  adjoining  Tribune  plant  at  a 
cost  of  $1,400,000  to  facilitate  the  printing  of  both  papers. 


The  Nominating  Committee  of 
the  Associated  Press  will  meet 
Jan.  25  in  New  Yoric  to  choose 
a  slate  of  directors. 

The  conunittee  must  nominate 
not  less  than  two  members  as 
candidates  for  each  vacancy  and 
present  its  report  to  the  annual 
meeting  of  members  in  New 
York  on  April  24. 

The  directors  elected  from  the 
general  membership  whose  terms 
will  expire  in  April  are: 

Benjamin  M.  McKelway, 
Washington  (D.  C.)  Star. 

John  R.  Reitemeyer,  Hartford 
(Conn.)  Courant. 

Richard  W.  Clarke,  New  York 
Daily  News. 

W.  H.  Cowles,  Spokane 
(Wash.)  Spokesman-Review. 

Henry  D.  Bradley,  St.  Joseph 
(Mo.)  Gazette. 

The  director  from  cities  under 


Use  Same  Body  Type 


The  Daily  News  body  type 
will  be  the  same  as  that  of  the 
Sun-Times,  with  the  former 
going  from  8  point  on  an  8% 
point  slug  to  9  point  on  a  10 
point  slug.  News’  headlines  will 
still  be  in  Bodoni  faces,  but  will 
be  set  on  Ludlow  machines 
rather  than  by  Monotype.  Both 
papers  are  using  the  same  style 
body  type  and  headings  for  clas- 
sifi^  ads. 

Preparations  for  “M  Day” 
have  been  going  on  for  several 
months  at  the  Daily  News  under 
the  direction  of  Thomas  Collins, 
managing  editor,  and  John 
Stanton,  assistant  ME. 

A  new  copy  desk,  made  at  a 
cost  of  over  $4,000,  will  seat  14 
men.  A  new  feature  desk  has 
also  been  devised  to  streamline 
operations. 


souvenir  reproduction  of  Page  posing  new  home  on  June  8, 

One  of  a  specimen  copy  of  the  1929. 

News  distributed  in  advance  on  Mr.  Strong  died  in  May,  1931, 

Dec.  23,  1875.  Several  test  edi-  and  control  of  the  Daily  News 
tions  were  published  before  the  passed  to  the  late  Col.  Frank  50,000  whose  term  expires  in 
penny  paper  actually  went  on  Knox,  former  general  manager  April  1961  is:  Raymond  L. 
sale,  beginning  Jan.  3,  1876.  of  the  Hearst  Newspapers.  Spangler,  Redwood  City  (Calif.) 

The  new  baby’s  founding  In  1940,  President  Franklin  Tribune. 
father,  27-year-old  Melville  Eli-  D.  Roosevelt  appointed  Col.  Of  the  directors  whose  terms 
jah  Stone,  proclaimed  in  Volume  Knox  as  Secretary  of  the  Navy,  are  expiring  in  1961,  only  Ben- 
1,  Number  1,  the  new  daily  a  post  he  held  until  his  death  jamin  M.  McKelway,  president, 
would  be  “fearless  and  independ-  in  1944,  when  executors  of  his  and  Henry  D.  Bradley  are  eligd- 
ent,  but  above  all  just.”  It  was  estate  chose  John  S.  Knight  as  ble  for  re-election, 
bom  in  a  dark,  little  building  successor  editor  and  publisher.  Members  of  the  nominating 
at  what  is  now  15  N.  Wells  St.  Mr.  Knight  paid  off  $12  million  committee  are: 

Its  first  staff  consisted  of  20  indebtedness  and  spent  $214  mil-  Eastern  Division  —  J.  L. 
men,  including  printers.  The  lion  for  plant  improvements  Stackhouse,  Easton  (Pa.)  Ex¬ 
paper  was  printed  by  Anderson  prior  to  selling  the  paper  and  press;  Wayne  C.  Smith,  Meriden 
&  Lawson,  a  job  shop.  Ivar  Law-  building  to  Marshall  Field  Jr.,  (Conn.)  Record. 

son,  a  member  of  the  City  Coun-  in  Jan.  1959.  Central  Division  _  Richard 

cil,  had  a  son  named  Victor,  who  Mr.  Field’s  father  had  pre-  H.  Amberg,  St.  Louis  (Mo.) 
was  associated  with  his  father  in  viously  founded  the  Chicago  Sun  Globe-Democrat;  Roger  H.  Fer- 
the  job  shop.  on  Dec.  4,  1941  as  a  morning  ger,  Cincinnati  (Ohio)  Enquirer. 

Young  Lawson,  who  had  been  paper  in  competition  with  the  Southern  Division  —  Peyton 
a  friend  of  Melville  Stone  at  Chicago  Tribune.  The  elder  Anderson,  Macon  (Ga.)  News; 
Chicago  High  School,  came  to  Field’s  Sun  used  the  mechanical  J.  M.  Blalock,  Columbia  (S.  C.) 
Stone’s  rescue  in  August,  1876,  facilities  of  the  Daily  News,  and  State. 

assuming  the  debts  of  the  new  the  staff  occupied  quarters  in  Western  Division  _  Alden 

paper  and  providing  additional  the  Daily  News  Building.  Mr.  Waite,  Venice  (Calif.)  Evening 
capital.  Victor  Lawson  took  com-  Field  later  merged  the  Sun  with  Vanguard;  Elbert  H.  Baker  II, 
mand  of  the  business  side  and  the  tabloid  evening  Chicago  Tacoma  (Wash.)  News  Tribune. 
Stone  continued  as  editor.  The  Times,  operating  from  the  Mr.  Blalock  is  chairman, 
latter  sold  his  one-third  interest  Times’  building  at  211  W. 
to  Lawson  in  1888.  Mr.  Lawson  Wacker  Drive,  until  moving  to  * 

continued  as  editor  and  pub-  its  modern  new  home  along  the  Puhlin  Service 
lisher  of  the  Daily  News  until  Chicago  River.  a  •  .  i 

his  death  in  1925.  •  Manager  Appointed 


Move  to  New  Building 


Marks  83lh  Anniversary 


The  Daily  News  will  mark  its 
85th  anniversary  on  Jan.  3  with 
a  four-page  historical  center- 
spread,  which  will  feature  a 


Walter  A.  Strong,  who  became 
business  manager  of  the  News 
under  Mr.  Lawson,  bought  the 
paper,  with  the  aid  of  a  group 
of  other  investors,  from  the 
Lawson  heirs.  Mr.  Strong 
erected  a  $10  million  26-story 
building  at  400  W.  Madison  St., 
over  the  North  Western  railroad 
tracks.  The  News  moved  from  its 
dingy  old  building  at  Madison 
and  Wells  Streets  to  its  im- 


Copies  of  4  Papers 
Pnt  on  Microfilm 


Cleveland 
The  library  of  the  Cleveland 
Plain  Dealer  is  moving  ahead 
with  the  microfilming  of  issues 
of  that  paper,  the  former  Cleve¬ 
land  News,  the  Cleveland  Press 
and  the  New  York  Times. 

Recently,  the  Plain  Dealer 
microfilm^  all  of  its  issues 
brought  out  during  the  Civil 
War,  1860-1865. 


Chicago 

Dale  Osborn  has  been  ap¬ 
pointed  manager  of  the  Chicago 
Tribune’s  public  service  office. 
His  responsibilities  will  include 
supervision  of  the  travel  and 
tour  bureau,  which  supplies 
hotel,  motel  and  transportation 
information.  His  responsibilities 
also  will  include  supervision  of 
a  motion  picture  bureau,  gen¬ 
eral  information  bureau,  pam¬ 
phlet  bureau,  and  school,  college 
and  camp  bureau. 
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Manning  Left 
To  Office  by 
Pact  Clause 

Atlanta 

A  recent  ruling  by  the  Inter¬ 
national  Arbitration  Boaixi  up¬ 
holds  the  ri^ht  of  management 
to  reduce  manning,  through  its 
foreman’s  orders,  when  the  cmn- 
tract  says  the  office  may  deter¬ 
mine  the  size  of  the  work  force 
“at  all  times.” 

The  case  involving  .paper- 
handlers  came  before  lAB 
Chairman  W.  Willard  Wirtz  on 
an  appeal  by  Atlanta  News¬ 
papers,  Inc.  from  the  local 
award  of  Chainnan  E.  L.  Way- 
man. 

Section  of  the  contract 
states:  “The  foi’eman  shall  at 
all  times  deteiTnine  the  .size  of 
the  work  force.”  Section  13 
states  that  where  “a  difference” 
is  being  resolved  through  con¬ 
ciliation  or  arbitration  “the 
working  conditions  prevailing  at 
the  time  the  difference  arises, 
shall  be  preserved  unchanged 
until  a  final  decision  of  the 
matter  at  issue  shall  have  been 
reached.” 

Management  retained  an  en¬ 
gineering  firm  to  study  its 
paperhandling  situation  and  it 
recommended,  as  Chairman 
Wirtz  put  it,  “that  fewer  em¬ 
ployees  could  do  the  required 
work.” 

“The  local  Arbitrator’s 
award”,  said  lAB,  “appears  to 
commit  the  parties  ‘to  bargain 
on  the  new  matter  of  the  engi¬ 
neering  suiwey’  through  the 
Joint  Standing  Committee,  with 
the  previous  number  of  paper 
handlers  to  be  employed  ‘until 
a  new  position  is  reached’.”  Re¬ 
jecting  this.  Chairman  Wirtz  up¬ 
held  the  right  of  management 
to  make  the  reduction  in  the 
first  instance  and  he  held  that 
referring  the  issue  hack  to  the 
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JSC  in  the  manner  ordered  by 
the  local  chairman  “would  only 
result  in  its  stalemate  or  in  its 
referral  again  to  arbitnition.” 
Mr.  Wirtz  referred  expre.ssly  to 
“the  impossibility  of  an  arbitra¬ 
tor’s  actually  deciding  what 
number  of  paper  handlers  should 
i)e  used,  whether  41  or  32  or 
some  other  number.” 

“The  central  and  sole  issue 
hen?  is  whether  the  employer  is 
entitle<l  under  the  agreement, 
and  during  its  term,  to  reduce 
the  number  of  paper  handler 
being  used  on  the  ba.sis  of  a  con¬ 
clusion  that .  the  w-)rk  can  be . 
done  with  fewer  men,”  Mr.; 
Wirtz  declared.  “What  the. 
Union’s  position  cofnes  down  to 
is  a  claim  tl'at  theie  is  an  im-. 
plied  manni.ag  fre«  ze  in  this 
agreement.” 

The  I.4B  chainnan  obsen'ed 
that  many  pressmen’s  union  con¬ 
tracts  with  newsi)apers  provide 
.specifically  what  the  manning  of 
presses  will  he.  Where  there  are 
such  provisions,  he  declaimed, 
“the  employer  is  not  permitted 
to  reduce  the  manning  below  the 
specified  levels.  That  is  their 
whole  puiTiose.”  He  cited  “the 
collective  bargaining  practice  in 
this  industry  of  including  a 
manning  clause  in  an  agreement 
whei*e  one  is  intendtxl.” 

• 

Court  Refuses 
To  Cut  Verdict 

Baltimore 

.\ttorneys  for  the  Sunpapera 
lost  last  week  their  move  to  have 
a  $45,000  libel  verdict  set  aside 
or  reduced  and  announced  that 
they  would  appeal  to  the  Mary¬ 
land  Court  of  Appeals. 

The  verdict  had  been  awarded 
to  Edgar  G.  Kirby,  an  ousted 
member  of  the  Baltimore  City 
Police  rackets  division,  on  the 
basis  of  using  the  word  “infa¬ 
mous”  in  reference  to  him  in  an 
editorial  published  in  the  Sun. 

The  move  by  the  A.  S.  Abell 
Company,  publishers  of  the  Sun- 
papers,  was  rejected  by  Judge 
W.  Albert  Menchine  in  the  Cir¬ 
cuit  Court  of  Baltimore  County 
in  suburban  Towson,  after  de¬ 
fense  counsel  had  argued  that 
the  jurist  was  in  error  in  inter¬ 
preting  the  doctrine  of  fair 
comment. 

In  refusing  to  reduce  the  size 
of  the  award.  Judge  Menchine 
declared  that  “the  verdict  was 
large,  but  not  to  the  point  where 
the  court  can  say  it  is  ridiculous 
or  shocking  to  the  conscience  of 
the  court  .  .  .” 

The  judge  declared  that  “the 
jury,  who  make  up  the  com¬ 
munity,  are  the  proper  agency 
for  making  that  decision.” 


Retail  and  General 
All  Manaisers  Named 

Washington 

Two  young  men  who  have 
worked  for  the  Washington 
Daily  News  for  only  a  few  years 
have  been  named  to  the  top 
spots  in  that  Scripps-Howard 
Newspaper’s  retail  and  general 
adv’ertising  departments. 

New  general  ad  manager  is 
Lewfis  D.  (Luke)  Resseguie,  28. 
He  joined  the  News  five  years 
ago  as  a  classified  advertising 
.salesman  after  four  years  in  the 
Air  Force. 

Roliert  H.  Hartmann,  retail 
ad  manager,  came  here  in  1958 
from  the  PhiladelpFia  Daily 
.Yen’s,  wh(‘re  he  vras  a  retail 
ad  salesman.  • 

In  another  shift  announced 
by  Robert  McComas,  advertising 
diretctor,  Tom  Griffin,  veteran 
ad  man,  was  namenl  to  head  up 
a  new  department  of  business 
development. 

Montreal  Gazette 
Has  Colorful  Year 

The  Montreal  (Que.)  Gazette 
reports  completion  of  its  most 
successful  year  of  ROP  color 
linage  with  publication  of  more 
than  one  million  lines.  Three 
special  sections  featuring  covers 
in  color  appeared  on  consecutive 
Saturdays  in  December  and  rep¬ 
resented  more  than  180  columns 
of  advertising. 

First  of  the  sections  appeared 
Dec.  3  on  the  occasion  of  the 
opening  of  the  new  Bank  of 
Montreal  headquarters.  Second 
section  ran  Dec.  10  and  featured 
Christmas  books.  A  third  section 
on  Dec.  17  coincided  with  the 
opening  of  Montreal  Inter¬ 
national  Airport  at  Dorval. 

• 

ROP  Color  ill  916 
Metropolitan  Dailies 

Richmond,  Va. 

ROP  color  advertising  is  now 
available  in  916  “metropolitan” 
newspapers  representing  a  com¬ 
bined  total  circulation  of  more 
than  103  million. 

One-color  advertising,  a  Rich¬ 
mond  New'spapers,  Inc.  survey 
shows,  is  available  in  356  news¬ 
papers  with  a  combined  daily 
circulation  total  of  37,994,062. 

Two-color  advertising  is  avail¬ 
able  in  286  newspapers  with  a 
circulation  total  of  32,881,049. 

Three-color  advertising  is 
available  in  274  papers  with  a 
circulation  total  of  32,140,374. 

• 

Director  Elected 

Vancouver,  B.  C. 

John  L.  Farris,  Q.C.  has  been 
elected  a  director  of  the  Sun 
Publishing  Co.  Ltd.  He  is  a  son 
of  Senator  J.  W.  Farris. 


Editor  Offers  I 
Rules  on  Race 
Tension  News  | 

Chicago 

Larry  Fanning,  Chwago  Sun- 
Times  executive  editor,  has  eight 
rules  for  handling  news  of  race 
tensions.  They  are: 

1.  “Try  to  avoid  publi.shing 
stories  on  racial  difficulties  while 
the  cancer  is  still  geiTninating.  ’ 
If,  for  example,  a  Negro  'amily 
moves  into  a  hitherto  white 
neighborhood,  wo  wait  until  the 
move  has  lieen  effected  and  the  j 
family  is  settled  in  oefore  we  I 
carry  a  story.  Announcing  the  ' 
move  in  advance  invites  hixxl- 
lums  and  trouble  makers  froir 
outside  the>  area. 

2.  “VVe  try  to  tell  the  storj’ 
without  slant  or  bias.  We  avoid 
name  calling  and  we  do  not  per¬ 
mit  anyone  else  to  indulge  in 
name  calling  in  our  news  col¬ 
umns. 

3.  “We  do  not  flood  the  area 
with  cameras.  A  camera  often 
has  an  explosive  effect  on  the 
exhibitionistic  drives  of  people 
who  are  victimized  by  mob  psy¬ 
chology. 

4.  “We  caution  our  reporters 

to  behave  in  such  a  manner  that 
their  presence  will  not  contrib¬ 
ute  to  the  tension.  '  * 

5.  “We  try  to  assign  only’  ex¬ 
perienced  reporters  to  the  .scene 
of  the  disturbance. 

6.  “We  do  not  suppress  racial 
incidents  which  have  brought  in 
their  wake  wide  spread  rumors. 
Honest  and  dispassionate  report¬ 
ing,  we  ferv’ently  believe,  stops 
rumors  cold. 

7.  “We  do  not  leport  trivial 
incidents. 

8.  “We  attempt  to  apply  rules 
of  reason  and  common  sense  to 
our  coverage.” 

2  Public  Relations 
Groups  Vote  on  Merger 

Members  of  the  Public  Rela¬ 
tions  Society  of  America  and  the  ^ 
American  Public  Relations  As¬ 
sociation  are  voting  by  mail  on 
the  question  of  whether  the  two 
groups  will  merge. 

Balloting  is  scheduled  to  end 
Jan.  9.  PRSA  has  3,400  mem¬ 
bers;  APRA  900.  A  two-thirds 
majority  is  required  to  decide 
the  question.  Votes  so  far  re¬ 
ceived  favor  the  merger  in  the 
refiuired  proportion,  E&P  was 
advised. 

Admiral  Harold  B.  Miller, 
director  of  public  relations.  Pan 
American  Airways,  is  PRSA 
president,  while  Walton  C. 
Cloke,  Kaiser  Industries,  Wash¬ 
ington,  heads  APRA. 
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awakds  deadlines  near 

Pulitzer  Prize  Jury 
Editors  Are  Drawn 


The  appointment  of  29  editors 
as  Pulitzer  Prize  journalism 
jurors  for  1961  was  announced 
this  \v('ek  by  President  Grayson 
Kirk  of  Columbia  University. 

Th<‘V  will  pass  on  nominations 
for  Pulitzer  awards  in  eight 
journalism  categories,  based  on 
work  i>ublished  in  1960.  The 
deadline  for  the  submission  of 
nominations  and  supporting  ex¬ 
hibits  IS  F'eb.  1. 

The  aw'ards  are  made  in  May 
on  the  recommendation  of  the 
Advisory  Board  on  the  Pulitzer 
Prizes. 

The  jurors  will  assemble  at 
the  University  on  iMarch  9-10  to 
begin  the  judging  process.  The 
jurors  are  advised  that  their 
recommendations  are  for  the 
information  and  advice  of  the 
Advisory  Board  which  is  also 
comprised  of  editors. 

The  list  of  1961  jurors  follows: 

Newton  Aiken,  Baltimore  Eve¬ 
ning  Sun. 

Eric  W.  Allen  Jr.,  Medford 
(Ore.)  Mail  Tribune. 

Samuel  G.  Blackman,  Associ¬ 
ated  Press. 

Lenoir  Chambers,  Norfolk 
Virgin  ian-Pilot. 

Howard  C.  Cleavinger,  Spo¬ 
kane  lUiily  Chronicle. 

Emmett  Dedmon,  Chicago 
Sun-Times.  ■ 

Everest  P.  Derthick,  Cleveland 
Plain  Dealer. 

Raymond  Fanning,  llWer- 
hurg  (Conn.)  Republican. 

George  W.  Healy  Jr., ’.Vcu; 
Orleans  Times-Picayune. 

John  R.  Herbert,  Quincy 
(.Mass.)  Patriot-Ledger. 

Victor  O.  Jones,  Boston  Globe. 

Vincent  S.  Jones,  Gannett 
Newspapers. 

Julius  Klyman,  St.  Louise  Post- 
Dispatch.  ' 

Theron  Liddle,  Salt  Lake  City 
Deseret  News. 

Walter  Lister,  Philadelphia 
Bulletin. 

Ralph  McGill,  .Atlanta  Con¬ 
stitution. 

Felix  McKnight,  Dallas 
Times-Herald. 

C.  A.  McKrkight,  Charlotte 
(N.  C.)  Observer. 

J.  Q.  Mahaffey,  Texarkana 
Gazette-News. 

Harry  Montgomery,  Phoenix 
(Ariz.)  Republic-Gazette. 

V.  M.  Newton  Jr.,  Tampa 
Tribune. 

Frank  Orr,  Watsonville 
( Calif. )  Register-Pajaronian. 
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Vermont  C.  Royster,  Wall 
Street  Journal. 

Dwight  Sargent,  New  York 
Herald  Tribune. 

Lauren  K.  Soth,  Des  Moines 
Register  &  T ribune. 

William  P.  Steven,  Houston 
Chronicle. 

Roger  Tatarian,  United  Press 
International. 

Vance  Trimble,  Scripps- How¬ 
ard  Newspai)er  Alliance. 

Alden  Waite,  Venice  (Calif.) 
E  ven  in  g  Vangua  rd. 

Nomination  blanks  and  copies 
of  the  Pulitzer  'Prize  Plan  of 
Award  may  be  obtained  from 
Professor  John  Hohenberg,  sec¬ 
retary  of  the  Advisory  Board 
on  Pulitzer  I’rizes,  at  the  Gradu¬ 
ate  School  of  Journalism,  Co¬ 
lumbia  University. 

*  *  * 

TO  JUDGE  STOKES  AWARD 

Three  newspapermen  have 
been  named  to  judge  the  1960 
Stokes  Award  for  the  best 
writing  in  a  daily  newspaper  on 
conservation  and  use  of  natural 
resources,  with  emphasis  on 
water  and  energy  resources. 
They  are:  Marquis  Childs,  syn¬ 
dicated  columnist;  Julius  Frand- 
sen  Jr.,  news  editor,  Washington 
bureau.  United  Press  Inter¬ 
national;  and  J.  R.  Wiggins, 
executive  editor,  Washington 
Post. 

Established  in  1959,  the 
Thomas  L.  Stokes  Award  Com¬ 
mittee  offers  a  $500  award  and 
a  citation  for  work  published  in 
a  U.  S.  daily  between  Jan.  1, 
1960  and  Dec.  31,  1960.  Anyone 
may  submit  an  entry  on  his  own 
or  another’s  behalf.  Deadline  is 
Feb.  1,  1961.  The  Stokes  Com¬ 
mittee  has  offices  at  2000  Flor¬ 
ida  Avenue  N.W.,  Washington, 
1).  C. 

*  *  * 

NEW  DEADIJNE 

The  Inter  American  Press 
Association  has  reminded  its 
members  that  the  deadline  for 
nominations  for  the  lAPA-Tom 
Wallace  Awards  has  been  ad¬ 
vanced  to  Jan.  31,  1961. 

These  awards,  which  are 
financed  exclusively  by  contribu¬ 
tions  of  Latin  American  mem¬ 
bers  of  the  lAPA,  will  be  given 
for  the  second  successive  year — 
one  going  to  a  publication  and 
the  other  to  a  newspaperman  in 
the  United  States  or  Canada. 

Both  prizes  are  given  in 
“recognition  of  work  done  in 
behalf  of  inter-American  friend- 
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ship  and  understanding.”  The 
one  going  to  the  newspaper  or 
other  publication  selected  car¬ 
ries  a  scroll  and  $500  in  cash. 

Entries  for  the  lAPA-Tom 
VV’allace  Awards  are  .screened 
initially  by  a  special  sub-com¬ 
mittee  of  the  lAPA  Awards 
Committee  composed  of  its  Latin 
American  members.  The  sub¬ 
committee  is  under  the  chair¬ 
manship  of  Francisco  A.  Riz- 
zuto,  publisher  of  financial 
magazine  Veritas  of  Buenos 
.Aires. 

F  inal  selections  are  made  by 
the  full  Awards  Committee 
under  the  chairmanship  of 
William  M.  Pepper  Jr.,  ca-pul>- 
lisher  and  editor  of  the  Gaines¬ 
ville  (Fla.)  Daily  Sun. 

The  rules  provide  that  the 
lAPA-Tom  Wallace  Awards 
shall  go  “to  publications  printed 
in  any  of  the  official  languages 
of  the  lAPA,  in  the  United 
States  or  Canada,  and  to  news¬ 
papermen  working  for  or  con¬ 
tributing  regularly  to  such  pub¬ 
lications.” 

The  1961  awards  will  cover 
work  done  or  published  during 
the  calendar  year  1960. 

Entries  should  be  sent  to 
Jorge  Bravo,  manager.  Inter 
American  Press  Association,  22 
East  60th  Street,  New  York  22, 
New  York. 


GAVEL  AW  ARDS 

Entry  rules  and  deadline  for 
the  American  Bar  Association’s 
fourth  annual  “Gavel  Awards” 
competition  for  representatives 
of  the  nation’s  media  of  public 
information  and  entertainment 
are  announced. 

Eligible  for  the  competition 
are  newspaper  or  magazine 
articles  and  editorials,  commer¬ 
cial  or  educational  dramatic  or 
documentary  radio  and  tele¬ 
vision  programs  and  feature 
films,  which  were  published  or 
released  during  the  year  ending 
Feb.  15,  1961.  The  deadline  for 
receiving  entries  has  been  ex¬ 
tended  to  April  1. 

Awards  for  winning  entries 
are  individually  inscribed  gavels. 

Entries  may  be  submitted  in 
any  of  the  following  subject 
areas:  (1)  Increasing  public 
understanding  and  appreciation 
of  the  American  system  of  law 
and  justice,  (2)  Cooperating 
with  the  organized  bar  of  the 
nation  to  improve  court  adminis¬ 
tration,  and  (3)  Explaining  the 
role  of  the  lawyer  in  American 
life. 

The  rules  for  the  1961  com¬ 
petition  prohibit  legal  dailies 
and  bar  association  journals 
from  competing  in  the  compe¬ 
tition  with  the  general  circula¬ 
tion  press. 

Entries  must  be  addressed  to 
the  American  Bar  Association, 


Committee  on  Gavel  Awards, 
1155  East  60th  Street,  Chicago 
37,  Ill. 

*  *  * 

SDX  NOMINATIO.NS 

Persons  wishing  to  make  nom¬ 
inations  for  the  1961  Distin¬ 
guished  Service  Awards  in  Jour¬ 
nalism  offered  annually  by 
Sigma  Delta  Chi,  professional 
journalism  society,  have  until 
F'eb.  1,  1961  to  do  so,  according 
to  an  announcement  by  Execu¬ 
tive  Officer  Warren  Agee.  The 
period  covered  by  the  jfwards  is 
1960. 

Nominations  are  to  'be  made 
on  a  specific  form  whicji  may  be 
obtained  from  Nation^tl  Head- 
<iuarters.  Sigma  Delta  Chi 
Awards,  35  Flast  Waefer  Drive, 
Chicago  1,  111. 

*  ♦  *  - 

COVERAGE  OF  TOYS 

The  establishment  of  press 
awards  for  outstanding  material 
on  toys,  published  or  broadcast, 
was  announced  by  Mel  Freud, 
president  of  Toy  Guidance  Coun¬ 
cil,  Inc. 

The  Council’s  awards  will  be 
made  for  “distinguished  contri¬ 
bution  to  public  understanding 
of  the  importance  of  good  play¬ 
things  to  child  development.” 
Eligible  are  newspapers,  maga¬ 
zines,  books,  news  and  feature 
syndicates,  radio  and  television 
programs  and  motion  pictures. 

Winners  will  be  announced  in 
February. 

No  entry  blanks  or  forms  are 
required.  Sample  clippings,  tear- 
sheets,  scripts,  books,  manu¬ 
scripts,  photographs,  slides  or 
films  will  suffice.  Entries  must 
be  submitted  l)efore  Feb.  1  to 
Toy  Guidance  Council,  1  West 
25th  Street,  New  York  10,  N.  Y. 
•  ♦  * 

CJVIC  PLANNING 

The  annual  Journalism  Award 
given  by  the  American  Society 
of  Planning  Officials  for  out¬ 
standing  public  service  in  ad¬ 
vancing  planning  will  be  given 
to  a  newspaper  for  articles  that 
appeared  during  1960,  or  a 
series  of  articles  that  ended 
during  1960.  Any  newspaper, 
daily  or  weekly,  published  in  the 
United  States,  its  territories  and 
possessions,  or  in  Canada,  is 
eligible.  The  award  will  be  made 
primarily  to  the  newspaper,  but 
in  those  cases  in  which  a  single 
reporter  has  been  responsible 
for  a  series  of  articles  or  a 
campaign,  his  name  may  also  be 
submitted  for  special  mention. 

Nominations  for  the  ASPO 
Journalism  Award  may  be  made 
by  an  editor  or  publisher  or  by 
any  other  party.  The  nomination 
for  the  award  should  be  accom¬ 
panied  by  a  complete  file  of  the 
newspaper  clippings  or  articles. 

(Continued  on  page  44) 
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Pulitzer  Jury 

(Continued  from  page  43) 

The  entry  should  be  accom¬ 
panied  by  a  statement  of  the 
facts  surrounding:  the  articles, 
the  reason  for  initiating  them, 
and  the  results  obtained  where 
it  is  possible  to  determine  such. 

The  deadline  for  nominations 
for  the  1961  Award  is  Jan.  15, 
1961.  Nominations  postmarked 
on  that  day  will  be  accepted. 
Mail  or  express  exhibits  to: 
ASPO  Journalism  Award, 
American  Society  of  Planning 
Officials,  1313  East  60th  Street, 
Chicago  37,  Ill. 

*  *  * 

CARTOON  CONTEST 

The  nation’s  newspaper  and 
news  syndicate  editorial  cartoon¬ 
ists  are  being  invited  to  enter 
the  National  Safety  Council’s 
18th  annual  Christmas  cartoon 
contest. 

Original  cartoons  on  holiday 
safety  on  the  highway  or  in  the 
home  are  being  sought  by  the 
Council.  Deadline  for  entries  is 
Jan.  13,  1961.  The  newspaper 
submitting  the  winning  cartoon 
will  receive  a  Public  Interest 
Award.  The  winning  cartoonist 
will  receive  both  the  award  and 
$300. 

«  «  * 

AU^SPORTS  PHOTO 
CONTEST 

Look  Magazine  is  sponsoring, 
for  the  eighth  year,  a  competi¬ 
tion  open  to  press  photographers 
for  quality  reporting  in  the  field 
of  sports. 

The  competition  is  open  to  all 
press  photographers,  free  lance, 
or  employed  by  a  newspaper, 
wire  service  or  feature  service 
in  the  United  States  or  Canada. 

Cash  prizes  totaling  $1150  will 
be  awarded  tbe  winners.  A 
grand  prize  of  $250  will  be  pre¬ 
sented  for  the  best  picture. 

All  sports  are  eligible.  Pic¬ 
tures  may  be  action  or  mood. 
Any  picture  photographed  in 
1960 's  eligible.  All  entries  must 
be  postmarked  no  later  than 
Jan.  15,  1961.  For  an  entry  to 
qualify  it  must  be  accompanied 
by  caption  matter  identifying 
the  photographer,  his  affiliation, 
date  and  site  of  picture,  identi¬ 
fication  of  principals  (if  neces¬ 
sary,  the  outcome  of  the  event 
involved)  and  complete  infor¬ 
mation  as  to  camera,  shutter 
speed,  aperture,  lens,  film  and 
light  used.  All  entry  prints  must 
be  at  least  eight  by  ten  inches. 
In  return  for  prize  awards, 
LOOK  assumes  tbe  right  to 
publish  the  pictures. 

Entries  should  be  mailed  to: 
Tim  Cohane,  Sports  Editor,  Look 
Magazine,  488  Madison  Avenue, 
New  York  22,  N.  Y. 


WOMEN’.S  INTEREST 

The  Second  Annual  Catherine 
L.  O’Brien  Award  competition 
for  achievement  in  women’s 
intere.st  newspaper  reporting  has 
l)een  announced. 

The  first  prize  winner  will 
receive  a  $500  cash  aw’ard  and 
the  privilege  of  selecting  a  stu¬ 
dent  in  his  community  for  a 
$1,000  Journali.sm  Scholarship. 
Second  prize  is  $300  and  third 
prize  is  $200. 

The  Catherine  L.  O’Brien 
.Award  is  in  honor  of  the  chair¬ 
man  of  the  Iward  of  Stanley 
Home  Products,  Inc.,  We.stfield, 
Mass.,  manufacturer  of  house¬ 
hold  products  and  grooming  aids. 

The  entrant  may  submit  up 
to  three  newspaper  stories 
printed  in  1960.  Entries  should 
be  addressed  to  the  Catherine  L. 
O’Brien  Award,  Room  800,  130 
East  59th  Street,  New  York  22,  i 
N.  Y.  1 

The  competition  closes  Jan.  15,  ] 
1961.  I 

*  *  *  I 

PHYSICAL  RECREATION 

January  15  is  the  deadline  for 
submission  of  entries  in  the ; 
newly  established  AMF  Awards 
for  Outstanding  Reporting  in 
the  Field  of  Physical  Recreation. ; 
The  awards  are  sponsored  by 
the  American  Machine  &  Foun-  i 
dry  Company  (261  Madison  j 
Avenue,  New  York  16,  N.  Y.)  in  i 
cooperation  with  the  National 
Recreation  Association.  Prizes 
of  $1,000  will  be  given  in  June 
—  National  Recreation  Month. 
Nomination  cards  and  entry 
blanks  for  1960  material  may 
be  obtained  from  AMF  offices. 

• 

Ted  Williams  Sees 
JSo  Press  Problems 

Chicago 

Ted  Williams,  former  Boston 
Red  Sox  star,  bas  signed  a  con¬ 
tract  to  help  dev’elop,  test  and 
demonstrate  sporting  and  fam¬ 
ily  recreational  equipment  for 
Sears,  Roebuck  &  Co. 

When  asked  if  his  past  trou¬ 
bles  with  sports  writers  might 
handicap  him  in  his  new  role, 
Ted  said  he  didn’t  think  so,  add¬ 
ing,  “my  press  relations  trou¬ 
bles  bave  been  over-rated  in  the 
past.  The  fellows  who  have  been 
top  rate  and  I  have  always  had 
good  relations.’’ 


ChristniaH  Report 

Rockford,  III, 
The  Rockford  Register-Repub¬ 
lic  devoted  an  entire  page  Dec. 
24  to  telling  the  story  of  the  first 
Christmas  as  a  “today”  event, 
using  bold  headlines  and  modern 
journalistic  style  to  create  a 
“you  are  there”  page. 


.4,  Leo  Tafife 

IIOSTON 

.A.  Leo  Taffe,  66,  an  Associ¬ 
ated  Press  staffer  for  IT  years 
until  he  joined  the  Hoston 
American  staff  in  1945,  dif-d  Dec. 
25.  His  first  job  with  a  news¬ 
paper  was  on  tbe  Waltham 
News-Tribune. 
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ARIZ.  NEWSPAPER  PROPERTIES  #  'A'  30  years’  on  the  Pacific  Coast. 
Dean  Sailers,  S2t  E.  Main,  Mesa.  Arix.  ARTHUR  W.  STYPES 

Afiiliate  of  Cummins  Trust  625  Market  St.,  San  Francisco,  Calif. 


MAY  BROTHERS.  Binahamton,  N.  Y.  i 
Established  1914.  Newapapera  bousrht 
and  sold  without  publicity. 

FLORIDA  Newspaper  Properties 
L.  PARKER  LIKELY— P.  O.  Box  431 
St.  PeterBb>irit,  Florida 

ITS  NOT  the  down  pswment  that 
buys  the  newspapers — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  wo  insist  on  personal  contact 

sellinsc.  _  _  _ 

LEN  FEIGHNER  AGENCY 
Box  192  Me.  Pleasant,  Mich. 

WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  22S4  East  Romneya 
Drive.  Anaheim.  California.  Phone: 
KEyatona  3-1361,  day  or  night! 

SALES .  PURCHASES  handled  with 
discretion.  P.  T.  Hines,  Publishers 
Service,  Box  3132,  Greensboro.  N.  C. 

CONFIDENTIAL  INFORMA'HON 
Daily  Newstwper  Properties 
;  W.  H.  Glover  Co.,  Ventura,  Calif. 

YOU  CANT  beat  midwest  newspapers 
for  stability.  HERMAN  KOCH.  2923 
;  Virginia  St.,  Sioux  City,  Iowa. 

:  ★  TOP  PRICE!  FAST  ACTIONl  ★ 
H.  K.  Simon  Company 
Pelham.  New  York 

NEW.SPAPER  APPRAISALS  for  all 
;  purposes.  Newspaper  Ser.  Co.,  Inc., 
408  So.  Bonita  Dr.,  Panama  City,  Fla 


EXPERIENCE  COUNTS.  We  necotiaU 
newspaper  property  sales  in  California 
fair  to  both  buyer  and  seller.  Try  ua 
GABBERT  &  HANCOCK.  3709-B  Ar- 
lington  Ave.,  Riverside,  California. 

Nesespoper  Appraisers 

Valuationa  of  newspapers  for  tax  sad 
other  purposee.  Qualified  court  wit¬ 
ness,  Comprehensive  reports  submitt^ 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26.  N.Y, 

Newspaper  Consultants 

DOES  YOUR  PUBLIOA’nON  1!^ 
financial  help?  Consult  ua  now.  Refer* 
enees.  No  brokers.  Box  662,  Editor  A 
Publisher. 

Newspapers  For  Sale 

CAUPORNIA  EXCLUSIVE 
RURAL  WEEKLY 

Good  plant,  good  farm  area.  310,000 
down  includes  receivables.  Joe.  A. 
Snyder,  Newspaper  Broker.  2234  Ekut 
Romneya  Dr.,  Anaheim.  Calif. 

WHAT  DO  YOU  WANT  IN  CAUF.T 
Vernon  V,  Paine  with  L.  H.  Paine, 
P.O.  ^x  266,  Uplan,  Caiif. 

CALIFORNIA  RURAL 
EXCLUSIVE  WEEKLY 
newspaiMT,  exceptionally  fine  plan^ 
<  steady  gre^h,  isolation  from  competi- 
,  tion.  Operating  profit  321.000.  IXowb 
,  payment  3^.000.  Joe.  A.  Snyder,  News¬ 
paper  Br^er.  2234  E.  Romneya  Dr., 
Anaheim,  Calif. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Biggest  Yearbook  i 

Manila 

The  Fookien  Times’  1960 
Yearbook,  chronicling  the  prog¬ 
ress  of  the  Philippines,  is  the 
largest  in  its  history — 346  pages 
— and  contains  a  record  volume 
of  advertising.  The  book  is  a 
product  of  the  Fookien  Times 
Co.,  publisher  of  the  Fookien 
Times  and  Journal. 


Use  CHART  AREA  Number  in  .4d  Copy  for  showing 
LOCA-nON  without  IDENTIFICATION 

EDITOR  ac  PUBLISHER  for  December  31,  1960 


announcements 

ANNOUNCEBIENTS 

Newspapers  For  Sale 

Promotion 

A  RARE  OPPORTUNITY 

Xbe  remarkable  earning  record  of  this 
«.t)l,-pay  semi-weekly  in  So.  Calif. — 
IK.OOO  plus  fat  lalary  and  bonuses 
first  6  HUM.  1960— may  puah  price  up 
1034  from  present  $600,000  after  first 

PLUS  BUSINESS  GUARANTEED  1 
Unique  TV  page  builds  revenue  and 
reader  interest.  Wo  sell  approved  pros¬ 
pects,  set-up,  edit  and  service ;  com- 
mktion.  MEDIA  DEVELOPMENT 
CORP  ,  Latham.  N.  Y. 

NEWSPAPER  SERVICES 

ing  ^  qualif.  publisher  able  to  handle 
20%  dwn.  pyt.  Publiaher  oriented  to 
paid  circulation  need  have  no  reeerva-  I 
tioos  about  this  operation.  It’s  solid.  1 
astooishingly  lucrative  and  volume 
continues  to  increase.  Publisher’s  age 
only  reason  for  stepping  out.  Don  C. 
M^hsn,  The  Krause  Co.,  130  Main 
St,  Los  Altos,  Calif.  | 

Press  Engineers 

Neerspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 

GO.,  INC. 

1100  Ross  Ave.  -  1816  Ashland  St.  ; 

Dallas  2,  Teocas  MTersids  1-6868  I 

OAUFORNIA  EXCLUSIVE 

DAILY  $20,000,  DOWN 

iMlated,  well-eetabliahed,  in  diversified 
income  town,  sound  profitable,  good 
plant,  set  quickly.  Joe.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneys 
Dr.,  Anaheim,  California. 

ERECTING.  DISMANTLING, 
TRUCKING,  REPAIRING.  i 

AND  PROCESSING  ! 

Serving  the  South  and  S.W.  sinca  1900.  l 

NEWSPAPER  ERECTORS.  INC. 
Erecting- Planning-Repair 

P.O.  Box  124,  Islip,  New  York 

Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI¬ 
ATES.  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angelee  27,  California. 

Juniper  1-8074 

Erecting  by  Paul  F.  Bird,  Gen’l.  Mgr.  | 

UPECO,  INC.  i 

Move — Erect — Anywhere  i 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhorst,  NJ. — Phone  GBneva  8-8744 

UNOPPOSED  COTJNTY  SEAT  semi- 
weekly  in  Midwest  ready  for  daily. 
Rapidly  growing  community.  Consistent 
money-maker.  Owner  made  over  120,000 
for  post  five  years,  jdus  many  capital 
improvements.  Will  sell  land,  build¬ 
ings,  equipment  and  machinery  debt 
free  for  3175,000  cash  to  financially 
responsible  buyer  within  60  days.  Box 
564,  Editor  A  Publisber. 

Nerwaimper  Press  InstaJlataoDS 
MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 

66-69  Frankfort  Street 

NEW  YORK  38.  N,  Y. 

BArelay  7-9773 

MICHIGAN  WEEKLIES,  good  ones! 
We  have  several!  Write  fully  to  DIAL, 
418  So.  Burdick,  Kalamazoo  8.  Mich. 
FI  2-6922. 

MACHINERY  and  SUPPUES 

Composing  Boom 

Newspapers  Wanted 

REBUILT  A  RECONDITIONED 
PROOF  PRESSES  FOR  SALE 

RESPONSIBLE  NEWSPAPER 
PUBLISHER  and  businessmen 
seek  to  purchase  county-seat 
daily  with  circulation  of  7,600 
or  more.  Please  send  complete 
details.  Box  614,  Editor  A  Pub¬ 
lisher. 

ARE  YOU  A  PRINTER-PUBLISHER 
who  would  like  to  stick  to  job  work 
without  worrying  about  a  paper  every 
week?  I  am  intereoted  in  baying  a 
West  Coast  weekly,  with  or  wiffiout  a 
plant.  You  can  sell  me  your  paper, 
keep  your  equipment.  You  can  ooo- 
tinus  to  print  paper  under  suitable 
terms,  or  job  can  bo  tnmaa  over  to 
another  shop  in  area  if  faoilitiea  are 
adequate.  Box  679.  Editor  A  Publisher. 

#325 -A  Vandercook  Power  w/  chase 
guide  for  full  page  w/  chase  form 
truck  leveller. 

#23  Vandercook  Eleotrie  GfUley  Press. 

#032  Vandercook,  Double  Page. 

#25-A  Vandercook  Hand  Press,  full 
page. 

#25  Vandercook  Hand  Press,  full  page. 

Model  14  Linotype 

Model  31  linotype 

Complete  proof  preea  rebuilding  service. 

H  &  B  Printing  Machinery  Rebuilders 
1943  W.  Walnut  St..  Chicago  12,  III. 

WEST  COAST  WEEKLY.  Have  ade¬ 
quate  financing  for  anything  from 
matll  to  3100,000  or  over  groes  op¬ 
eration.  Decision  will  depend  on  earn¬ 
ings.  growth  potantisJ,  competition  and 
location.  Would  consider  majority  in¬ 
terest  if  present  owner  wante  to  stay 
with  business.  Box  669,  Editor  A 
Publisher. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  A  B.  Heavy  Duty  News- 
l>aper  'Turtles — 384.50  to  397.50,  fob 
Elkin.  Write  for  literature.  LAB 
SALES  COMPANY.  113  West  Market 
Street,  Elkin.  North  Carolina. 

FOR  SALE:  One  Ludlow  Shell-Hi  Slug 
5ffiear.  Serial  #133.  Pedestal  type. 
Good  knives.  Excellent  condition.  Sun- 
bury  Daily  Item,  2nd  and  Market 
Streets,  Sunbury,  Penna. 

WEEKLY  Chart  2  Area  with  plant. 
360,000.  groea  or  better.  Box  666, 
Editor  A  Publisher. 

Business  Opportunities 

Press  Room 

CUENT  HAS  310,000  TO  LEND  to 
North  Colorado  newspaper  or  near. 
Bailey-Krehbiel,  Box  396,  Salina, 
Kansas. 

TUBULAR 

24-Page  Duplex  Standard  2/1  Color  and 
V4  &  ^  Page  Folders  AC  Motor  IMve, 
Vacuum  Casting  Box  and  Stereo. 

Loans  and  Financing 

HOE 

loans  NBQOTIATBD— 3200,000  and 
up.  for  expansion  or  purehaae  of  news¬ 
papers,  radio  and  TV  propartiea.  PUB- 
USHERS  SERVICE,  P.  O,  Box  8182, 
Greensboro,  North  Osrolina. 

8  Units  A  2  Folders  22%" 

Balloon  Former  80  page  papers 

Steel  Cylindars,  Roller  Bearings 

AC  Motor  Drive,  Conveyors 

HOE 

Partners  Wanted 

32-Page  Rotary  22%",  A  ^  Page 

Folder,  Stereo  Machinery  A  AC  Motors 

PARTNERS  WANTED  for  new,  non- 
pompetitive  printing  and  publishing 
businees.  D.  Omsteen,  DuQuoin,  Illi¬ 
nois. 

JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.  New  York  17,  N.Y. 
Murray  Hill  2-6164 

editor  at  PUBLISHER  for  December  31,  1960 


MACHINERY  and  SUPPLIES 


Press  Room 


FIRST  TIME  OFFEREDI 
Gow  S  Unit  PiMi 

2  Coomleta  4  Unit  Prams 
22a4"  CnM)R 

Subatroctura  iU>ll  Stands  wim  Tsn- 
alon  Control 

2  Almost  now  (!«56)  150  H.P. 

A.a  driYss 
2  Color  Humps 

2  Units  Yrith  rsYsraibls  cylindars 
2  Almost  nasr  Pony  Autoplatss 
2  Almost  now  Sta-Hi  Maatsr 
Formori 

Poll  complsmont  matehad  stasl 
rhsn<fa 

Availabls  immadiataly  from 
The  Wichita  Bsacon 
Wichita,  Ksnssa 

For  Sale  By 

Inland  Nawtpapsr  Hacninary  Corp. 
1720  Cherry  Street 
Kansas  City,  Mo. 

Ha.  1-5366 


GOSS  43  •  PACK  PRESS.  Decker,  I 
23>0/16'  cutoff,  double  folder.  Rovarsa  I 
cylinder  and  color  fountains  for  two  | 
colors  and  black.  A.O.  driye,  end  fad.  { 
Must  sell.  Available  imimediately.  I 
Herald.  Grand  Forks,  North  Dakota.  | 


GOSS 

6-OOSS  HBADUNEiR  UNITS 
23-9/16"  Cut-Off.  AC  motors. 
Now  Available.  Two  Double 
Folderv.  How  many  units  do 
you  need? 

DUPLEX  TUBULARS,  16  and 
20-paKe.  All  Stereotype. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


3-unit  OOSS,  double  folder,  2234" 
feed,  color  hump,  AO,  driya. 

IS-paire  DUPLEX  TUBULAR,  2  to  1 
model,  stareo-mat  roUar,  AC,  driva. 

6-unit  OOSS,  Hi  Speed.  Double  Folder, 
2234"  Color  Hump,  Reels,  Tensions, 
AC,  Drivea,  O-H  (^nvayors. 

LOYAL  S.  DIXON  CO. 

“Newapaper  Press  Erector” 

11164  Satiooy  St.  Sun  Valley,  Galif. 
popular  6-0610  TRiansle  7-3871 


HOE  DIRECT  PRESSURE 

830  Tons — ^Heat  Top  and  Bottom 
AO  Motor — 

Located  St.  Louis  Poat-Dispatch 


BEN  SHULMAN  ASSOCIATES 

60  E  42  St.  New  York  17,  N,  Y. 
Oxford  7-4600 


HOE  24/48-PAGE 

double  folder,  2234'  cut-off.  AC  drive, 
color  unit,  X  i>attem,  end  fed,  stereo 
pot. 

HOE  16/32-PAGE 

sinsle  width.  2234'  cut-off.  AC  drive, 
end  fed,  deck  type,  color.  Tabloid  or 
standard. 

Both  available  immediately 

STAR-JOURNAL  &  CHIEFTAIN 
Pueblo,  Colorado 


ONE  Z  TYPE  16-pa<(e  Hoe  Unit  End 
fed  with  paper  roll  stand  equipped 
with  automatic  tension,  full  aert  of 
rubber  rollers.  2  anale  bars,  2  com- 
penaatore.  Qan  be  seen  in  (^wration. 
Contact  Frank  Groocford,  White  Plains, 
N.  Y.  WH  9-3200. 


CLINE  REEL  70" 

Takes  42"  roll,  dry  p^ter, 
complete  —  fine  condition! 

TYPE  &  PRESS  OF  ILLINOIS,  INC. 
3312  N.  Ravenswood,  Chicago  13 


MACHINERY  and  SUPPLIES 

Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.  N.Y.  17  Oxford  7-4690 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTBR  EIQUIPMENT 
Ludlowa — Elroda— Mat  RoUars 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

(Formerly  Inland  Newspaper  Supply  Ce.) 
1720  Cbeary  St.  Kanaas  A,  Mo. 

Linotypee — Intartypea — Ludlowa 
PRINTORAFT  REPRESENTATIVES 
37  Warren  St.  Now  York  7.  N.  Y. 

WANTED:  3-pa«e  Duplex  or  Goea  flat¬ 
bed.  Advise  aerial  No.  and  when  avaii- 
able.  NORTHERN  MACHINE  WORKS. 
323  No.  4th  St..  Philadalphia  6,  Pa. 

UPPER  (BALLOON)  for  Duplex 
standard  tubular  preea.  Please  give 
details  as  to  press  number  and/or 
company  where  lued.  Newa-Argua, 
Goldsboro,  N.  C. _ 

USES)  STA  HI  curved  former  wanted 
230  volts  AC.  Will  pay  cash.  Send 
price  and  info  to  Box  664,  Editor  & 
Publisher. 


HELP  WANTED 


Administrative 


ACCOUNTANT.  OFFICE  BJANAGEH 
wanted  for  priia-winning  midweat 
daily,  under  20,000  circulation.  Must 
be  comi>etent  to  direct  business  office, 
handle  accounting,  prepare  financial 
and  analytical  statemeJits.  Desirable 
opportunity  for  a  qualified  man  seek¬ 
ing  permanent  job  with  fine  future. 
Advancement  in  response  to  ability, 
initiative.  Send  details  of  bockground 
and  ex.>erience  to  Box  613,  Editor  & 
Publiaher. _ 

GENERAL  MANAGER,  preferably  ex- 
Iierienced.  Tell  full  story — full  experi¬ 
ences  and  ideas  for  growth.  Midwest 
small  daily,  5,000  circulation.  A  good 
deal!  Box  632,  Editor  &  Publisher. 

BUSINESS  MANAGER.  Afternoon 
daily,  20.000-50,000  circulation  bracket. 
Outstanding  opportunity  in  explosive 
western  metropolitan  market.  Most 
know  all  phases  advertising,  circula¬ 
tion.  promotionally  minded,  all  phases 
business  organization.  Excellent  salary, 
bonus  plan,  retirement  program,  fringe 
benefits.  Age  35-42.  Give  complete  in¬ 
formation,  including  starting  :^ary  re¬ 
quired  to  Box  644,  Editor  &  Publisher. 


Cireuiation 


An  aggressive  medium-sized  daily 
newspaper  in  Chart  Area  6  is  looking 
for  a  CIRCULATION  MANAGESt  who 
can  sell  newspapers  under  the  beat 
of  working  conditions.  Good  carrier 
organization-magazine  and  insurance 
plans  in  effect — an  editorial  staff  that 
concentrates  on  local  coverage — top 
employees — an  aggressive,  prize-win¬ 
ning  newspaper. 

We  are  not  interested  in  beginners. 
We  want  an  experieoed  man  who  is 
capable  and  willing  to  work  in  a  com¬ 
petitive  situation.  Ebccellent  pay  with 
many  extra  benefits.  Results,  not  ex¬ 
cuses.  sre  all  we  will  accept. 

Address  all  replies  to  Box  663,  Editor 
&  Publisher. 


WANTED:  CIRCULATION  MANAG¬ 
ER  for  two  newspapers  in  Arkansas, 
30  nules  apart  having  a  circulation 
of  6,700  and  3,800.  Must  be  aggressive 
and  promotion-minded.  Salary  and 
commission.  Write  Paul  T.  Morgan, 
e/o  Texarkana  Gazette,  Texarkana, 
Arkansas,  giving  fall  particulars  re¬ 
garding  yourself,  such  as  experience 
and  referenc's 
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EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  In  publishing  and  related  fields. 


T 


V 


Circulation 


CHART  AREIA  12.  Experienced  Dis¬ 
trict  ManaKer.  Salary  plus  bonus. 
Little  Merchant  Plan.  For  afternoon 
and  Sunday  newspaper.  Box  606,  Edi¬ 
tor  &  Publisher. 


DISTRICT  MANAGER,  within  100 
miles  of  Philadelphia.  Must  be  strong 
on  carrier  promotion.  Good  salary  plus 
allowance.  Complete  resume  in  first 
letter.  All  replies  confidential.  Box 
617,  Editor  &  Publisher. 


(Aassified  Advertising 


TELEPHONE  ROOM 
j  SUPERVISOR 

I 

1  Lai'Ke  metropolitan  paper  (Chart  Area 
I  6)  ne«-d»  a  thorou^rhly  exiterienced  and 
capable  supervisor  to  take  complete 
charge  of  classified  telephone  sales  de- 
IMtrtmcnt.  ImaKination,  ability  to  train 
i  salesi>eo|)le,  to  spark  up  staff  and  to 
:  increase  production  is  imi>ortant. 


Display  Advertising 


ADVERTISING  DIRECTOR,  100,000 
city.  Chart  Area  2 — a  rewarding  op- 
IKjrtunity  for  the  right  man  of  poise, 
aggressiveness,  and  thorough  retail  ad¬ 
vertising  sales  and  staff  administration 
knowledge.  College  education  desirable. 
The  man  we  seek  will  understand  and 
know  how  to  develop  and  increase  ad¬ 
vertising  from  local  and  suburban 
sources.  Answer  in  confidence  with 
complete  information  about  yourself, 
family  and  salary  expected.  Box  605, 
Elditor  &  Publisher, 


Classified  Advertising 


CLASSIFIED  MANAGER  —  for  fast¬ 
growing  suburban  daily  in  Chart  Area 
2.  Top  Salesman  experienced  in  train¬ 
ing  street  staff  and  phone  room. 
Should  have  good  record  in  automotive 
and  real  estate  linage  building.  Please 
send  _  data  on  performance  in  linage 
building.  Attractive  salary  arrange¬ 
ment,  good  bonus  in  prospect.  Great 
opportunity  for  dramatic  building  of 
a  classified  department  in  unusual 
billion  dollar  market.  Box  667,  Editor 
&  Publisher. 


If  you  know  telephone  sales  techniques, 

'  know  how  to  work  with  |Koi>le  and 
,  are  not  afraiil  of  hard  work  yourself, 
!  you  may  be  jitst  the  person  we  are 
looking  for.  The  assignment  will  be 
I  challenging  and  opjiortunities  unusual. 

Include  all  pertinent  details  in  letter. 
Write  Bo.x  656,  Editor  &  Publi.sher. 


Display  Advertising 


SALESMAN  WANTED.  Ebtperienced, 
or  first  or  second  year  trainee.  Write 
full  recora.  Midwest  small  daily. 
Salary.  Box  638,  Elditor  &  Publisher. 


SALESMEN,  strong  and  aggressive 
and  not  afraid  of  competition  from 
older  and  entrenched  paper.  Salary 
commensurate  with  ability,  but  satis¬ 
factory  to  start  with.  Tdl  all  first 
letter  including  references.  Anchorage 
Daily  News,  Box  1660,  Anchorage. 
Alaska. 


AD  MANAGE® — A  large  weekly  in  a 
near-South  area  of  plea.sant  living  of¬ 
fers  an  unusually  attractive  lifetime 
opportunity  for  an  alert,  resourceful 
advertising  man  capable  of  building 
ad  and  commercial  printing  sales.  No 
soft  spot  but  the  right  one  for  the 
right  man  with  good  personality  and 
sales  drive.  Write  fully,  in  complete 
confidence,  outlining  b^kground,  ex¬ 
perience,  and  salary  expectations  now 
and  in  future  to:  Box  636,  Editor  & 
Publisher. 


FAST-GROWING  DAILY  in  Far  West 
has  opportunity  for  hard-hitting,  ex¬ 
perienced  advertising  salesmen.  Must 
have  a  background  of  successful  ad¬ 
vertising  selling.  Top  salary,  profit- 
sharing  and  other  employee  benefits. 
Position  to  be  filled  immediately.  Op¬ 
portunity  for  advancement.  Send  com¬ 
plete  resume  stating  present  salary, 
sample  layouts  and  a  record  of  sales 
for  1960.  Box  *08,  Elditor  &  Pub¬ 
lisher. 


DISPLAY  ADVERTISING  MAN  to 
handle  major  accounts.  THE  DAILY 
REIVIETW,  Hayward.  California. 


ADVERTISING  MANAGER,  experi¬ 
enced.  List  record,  increased  linage 
program  and  special  editions  in  appli¬ 
cation.  Tell  all.  References.  Perma¬ 
nent.  Good  connection.  Salary  and 
some  bonuses.  Midwest  small  daily. 
Box  630,  Editor  &  Publisher. 


j  ADVERTISING  DIRECTOR.  25,000 
j  circulation,  metropolitan  market,  dy- 
i  namically  expanding  western  area. 
I  Strong  leadership,  know  retail,  classi- 
I  fied.  national.  Position  can  lead  to  out- 
I  standing  opportunities.  Work  closely 
I  with  all  departments.  Elxcellent  salary, 
;  bonus,  other  benefits.  Prefer  man 
I  30-40.  List  complete  information,  in- 
I  eluding  starting  salary  to  Box  665, 
Eklitor  &  Publi.sher. 


FAST-GROWING  medium  New  Jersey 
daily  has  opportunities  for  experienced 
aggressive  man  to  assist  advertising 
manager  in  special  promotions,  lay¬ 
outs,  sell  and  supervise.  $120  plus 
bonus  and  benefits.  Box  664,  Elditor  & 
Publisher. 


Editorial 


USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIPMENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

r  —  —  —  —  —  —  —  —  —  —  — I 

I  Clip  and  mail! 

Editor  &  Publisher:  | 

(Classified  Department  . 

1475  Broadway,  Now  York  36,  New  York  | 

I  Please  insert  my  classified  ad  for _  insertions.  I 

(Count  five  average  words  per  line)  ’ 

I  CLASSIFICATION: _  _  .  _  I 

I  COPY:  I 


Editorial 


CATHOLIC  MAN,  experienced  in 
editing,  writing,  reporting  and  cir¬ 
culation  for  a  30-year  religioua  order 
Magazine.  Give  full  particulars.  Box 
536,  Editor  &  Publisher. 

HXPERIENCBR)  REPORTER  lor  gen- 
era!  assignment,  last-paced  A..M.  newi- 
paper.  Permanent  job  for  right  msn. 
Write,  wire,  'phone  James  J.  hox, 
Managing  EMitor,  Jamestown  Son] 
Jamestown,  N  Y. 


CALIFORNIA  DAILY  need.s  experi¬ 
enced,  ycung  women’s  editor.  Preoent 
retiring  after  thirty  five  years.  .Sun- 
Star,  P.  O.  Box  71.  Merced.  Calif. 


OUTDOOR  WRITER,  man  with  en- 
thusiasm  for  conservation,  hunting  and 
fiahing  with  ability  to  match.  I'ulltime 
work  in  this  field  with  A.M.  paper. 
(Chart  6).  Send  full  information,  sam¬ 
ples.  expected  salary.  Box  591,  Editor 
&  Publisher. 


StyCIETY  EDITOR.  10.000  eiiculatioo 
daily.  Excellent  facilities.  Fine  com¬ 
munity.  Write  Roger  Thomiwon.  Dixon 
Evening  Telegraph,  Dixon,  Illinois. 


AGGRESSIVE  6-DAY  DAILY  in 
Southwest  Kansas  needs  S|>orts  Editor 
and  General  News  Reporter  for  five 
person  news  stalT.  Some  exiierienee 
preferred.  Salary  open.  Good  spot  for 
man  on  weekly  or  smaller  daily  to 
move  up.  Contact  Bob  Laufier,  The 
Tribune,  Pratt,  Kansas. 


GENERAL  ASSIGNMENT  REPORTER 
wanted,  with  emphasis  on  courthouse, 
city  hall,  school  coverage,  for  liberti 
Democrat  daily.  Beginner  acceptable. 
Send  samples.  The  Daily  Standard, 
Celina,  Ohio. 


EXPERIENCED  COMBINATION 
DESKMAN-REPORTBR 

for  progressive  Western  daily.  Located 
in  heart  of  recreational  area.  Rr  iwrting 
in  dei>th  essential,  s|)orts  background 
desirable.  Good  starting  pay  for  right 
man.  All  replies  strictly  confidential. 
Chart  Area  11.  Box  652.  Editor  & 
Publisher. 


COPY  EDITOR 

Accurate  and  experienced  copyreader 
wanted.  Publishing  firm  needs  news- 
pai)er-trained  man  with  some  knowl¬ 
edge  of  college-level  physics  and  mathe¬ 
matics.  Excellent  opjiortunity.  Box  649, 
Editor  &  Publisher. 


NEWSMAN  who  can  write,  is  fired 
with  ambition,  anxious  to  work  for  a 
25,000  Chart  Area  2  morning  newi- 
l>aper,  where  he  will  have  wide  latitude 
to  i>erfect  style,  do  a  little  crusading. 
Give  all  particulars  Ist  letter,  stating 
salary  expected.  Box  657,  Editor  k 
Publisher. 


REPORTER  -  PHO'niGRAPHER  with 
some  desk  experience.  Opix>rtunity  to 
move  up.  Five-day  week,  liberal  i>en- 
sion,  vacation,  hospital  insurance  jilan. 
Write  experience  and  background  to 
G.  H.  Bevan,  Editor,  Corning  Leader. 
Corning.  New  York. 


4 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
NAME  _ 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
!  McKee.  BIRCH  PERSONNEL,  67  E. 
i  Madison  St.,  Chicago  2,  Illinois 
CE  6-5670. 


ADDRESS 
CITY,  STATE 
Authorized  BY 


(For  Situations  Wanted  Ads.  Kindly  enclo«o  remittance  with  ordep— 
see  Classified  Advertising  Rate  Box) 


I  CITY  EDITOR  for  The  Madison 
Courier,  Madison,  Indiana.  Daily  since 

I  1849,  circulation  7,081  and  growing  I 
Excellent  oiH>ortunity.  Require  aggres¬ 
sive,  alert  man  who  enjoys  taking  a 
live  interest  in  small-city  affairs.  State 

■  background,  salary  requirements  and 
personal  information  in  first  letter. 
Confidential  This  job  must  be  filled 
by  February  1,  1961  or  earlier.  Write 

JI  Don  Wallis,  The  Madison  Courier, 

'  Maxlison,  Indiana. 


VERSATILE  WRITER 

Association  located  on  university 
campus  wants  newsroom  grad  with  in¬ 
tellectual  curiosity,  real  writing  talent, 
and  a  knowledge  of  printing  produ^ 
tion  or  a  willingness  to  learn.  This 
is  the  right  spot  for  the  right  man 
who  is  able  to  wear  many  hats  stylish¬ 
ly.  Chart  Area  2.  No  drabs,  pleast. 
Man  we  want  is  bright,  iiersonable, 
and  frequently  mistaken  for  a  genius. 
Tell  all  in  letter  with  recent  snapshot. 
Bo.x  645,  Editor  &  Publisher. 


WOMEN’S  EDITOR  for  afternoon 
daily,  9300  circulation.  Young,  aggres¬ 
sive  staff.  Excellent  opening.  Contart 
H.  M.  Rankin,  Daily  Tifton  (Ga.) 
Gazette. 
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SITUATIONS  WANTED 

The  employer's  guide  .  . .  from  trainee  to  executive  personnel. 


HELP  WANTED 


Editorial 


’CULTURE  BEAT*  reporter  for  lively 
capital  city  FM  daily.  Experienced  ui 
covering  titms,  drama,  muaic.  art,  etc.. 
aatiiorit4itively  and  interestintcly.  Ex- 
penen<v  in  editing  and  magazine-atyle 
makeup  would  be  helpful.  Send  com¬ 
plete  rojume.  Including  clippings,  to 
K^rt  ci.  Kichenberg,  managing  edi¬ 
tor,  The  Knickerbocker  News,  Albany 
1,  N.  Y. 


experienced  REPORTERS  for 
small  town  newspapers  located  near 
New  York.  Tell  all.  Box  628,  Editor  & 
l^iUishcr. 


FINANCIAL  DEPARTMENT 

Large  daily  has  challenging  opening 
aa  Mncnci^  Editor  for  t^ented  writer 
traineu  in  financial  news  work;  must 
have  enthusiasm  for  this  area  of  news 
work.  Sl-.ould  be  college  graduate  be¬ 
tween  ages  of  35  and  45.  Superior 
salary.  Should  be  available  within  the 
next  three  weeks.  Chart  Area  8.  Bo.x 
593,  Editor  &  Publisher. 


PENNSYLVANIA  DAILY  needs  a  to|) 
general  news  reporter.  This  is  a  good 
spot  on  a  top  newspaper.  Moving  ex¬ 
penses.  Write  in  confidence  to  Box 
634,  Editor  &  Publisher.  (Our  em¬ 
ployees  know  of  this  opening). 


SMALL,  but  growing  afternoon  daily, 
has  opening  for  exiterienced  reporter 
with  managing  editor  potential.  Cen¬ 
tral  N.  Y.  State.  Write  fully.  Box 
620  Editor  &  Publisher, 


Promotion 


PROMOTION 
MANAGER 

We  have  a  challenging  opportunity 
for  a  young,  energetic  promotion  man¬ 
ager.  Must  be  experienced  in  all  phases 
of  newspaper  promotion  work.  Excel¬ 
lent  opening  for  present  assistant  in 
promotion  department  of  larger  news¬ 
paper.  Write  full  personal  and  experi¬ 
ence  resume  and  salary  e.xpectation  to 
Glenn  H.  Arthur,  Appleton  Post- 
Crescent.  Appleton.  Wisconsin. 


Public  Relations 


POSITION  OPEN  in  old  established 
Fund  Raising  Rrm  for  one  competent 
Director- Writer,  and  one  PR  Writer— 
both  with  profe.ssional  experience  in 
non-profit  campaign  field.  Good  com¬ 
pensation.  Must  have  excellent  refer¬ 
ences  anj  be  able  to  travel.  Call  or 
write— Haney  Associates,  Inc.,  797 
Washington  Street.  Newtonville  60, 
Massachusetts.  (Telephone:  Decatur 
2-6020). 


TOLLEtlE  IN  NEW  YORK  seeks  pub¬ 
lic  relations  assistant.  Accurate  writer 
who  understands  newspaper  or  publi¬ 
cations  work.  W’illing  to  consider  recent 
journalism  graduate,  man  or  woman. 
Chance  to  get  Master's  or  Doctorate, 
tuition  free.  $4500  to  $5500,  depending 
upon  b^kground.  Write  fully.  Bo.x 
655,  Editor  &  Publisher. 


'  MAN  with  newspajier  background 
wanted  to  serve  on  public  relations 
!*aff  of  national  business  organization 
located  in  New  York  City.  Good  ad¬ 
vancement  opportunities.  Furnish  resu¬ 
me  and  salary  desired.  Box  662,  Editor 
&  Publisher. 


Salesmen 


WANTED :  Young  (early  or  middle 
twenties)  salesman  for  National  News¬ 
paper  Representative’s  New  York  office. 
Newspaper  advertising  sales  experience 
necessary.  Forward  experience  and 
personal  details  to  Box  648,  Editor  & 
PublLsher. 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


Mministrative 


TOUGH  TOP  MAN,  36. 
resigning  corporate  vice-preaidcncy, 
former  natkmaily  known  newspaper 
executive,  $16,000,  Box  554,  Editor  & 
Publisher. 


Cartoonists 


lailTORIAL  CARTOONIST,  former 
West  Coast  man  now  in  New  England, 
seeks  relocation  to  West.  Write  Box 
633,  Editor  &  Publisher. 


Circulation 


EXPERIENCED  CTRCULATTON  MAN¬ 
AGER  morning,  evening,  Sunday,  de¬ 
al  res  change.  ABC,  Little  Merchant, 
Promotion,  6  Day  Mail,  Sunday  de¬ 
livery.  Prefer  small  daily  Chart  Area 
3  or  4.  Available  January  15th.  Write 
Box  599,  Editor  &  Publisher. 


LITTIJ5  MERCHANT  SPBCIAUST 
exiierienced  in  morning,  i-vening  and 
Sunday  <>i>eration.  Immediately  avail¬ 
able!  Telephone  Dubuque.  Iowa,  58 
3-3362  after  6:00  P.M. 


CIRCUI,ATION  MANAGER  District 
Manager  daily  (25.000)  12  years.  Ex- 
I  iierience  in  newspaiier  boy  promotions: 

I  rural  promotion:  ABC  reports:  IJttle 
I  Merchant  Plan.  Box  659,  Editor  & 
I  Publisher. 


Communications 


fXlMMUNICA’nONS  MANAGER,  ex¬ 
iierienced.  now  heading  up  complete 
industrial  program,  seeks  new  job  of¬ 
fering  further  challenge.  Age  33.  fam¬ 
ily.  Prefer  (’hart  Areas  6.  1  or  2. 

Box  650.  Editor  &  Publisher. 


Display  Advertising 


ADVERTISING  MANAGER 

14  years  highly  competitive  metro  and 
small  daily  experience.  Strong  leader¬ 
ship,  copy,  layout,  promotion.  Age  43, 
family,  10  M..  Box  584,  Editor  A 
Publisher. 


COMBINA'nON  DISPLAY  SALES, 
feature  writer,  auto  editor,  idea  man. 
seeks  future  away  from  big  city.  Prefer 
Coastal  California.  Twenty  years  news¬ 
paper/radio  background.  Elox  621, 
Editor  &  Publisher, 


Editorial 


**  EDITOR  &  REPORTERS  ** 

National  (Clearing  house  for  cmntietent 
personnel  coast-to-coast  at  no  ^arge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
56  W.  45  St.,  New  York,  OXford  7-6728 


EJDITOR.  36.  prize-winning  small 
daily,  wants  challenge.  Journalism  de¬ 
gree,  10  years  experience  in  highly 
competitive  area.  Osin  direct  staff,  write 
editorials,  column,  handle  makeup.  Top 
references.  Box  673,  Editor  &  Pub¬ 
lisher. 


I  HAVE  DISPOSED  of  my  weekly 
and  seek  to  return  to  daily  field.  Ex¬ 
perienced  in  all  positions  on  editorial 
staff.  Can  handle  camera.  Will  go  any¬ 
where.  Available  Jan.  1.  Robert  M. 
Garsson.  Madison,  Nebraska.  Tele-  I 
phone  GLobe  4-3800.  I 


TOP-NOTCH  NEWSMAN  seeks  posi¬ 
tion  with  daily  newspaper,  trade  pub¬ 
lication,  public  relations  or  television. 
Fully  experienced.  Excellent  refer¬ 
ences.  Available  end  of  year.  Box  665. 
EVlitor  &  Publisher, 


WASHINGTON.  D.  C.  —  energetic 
'  reporter,  12  years  polities,  features, 
accurate,  steady,  full  or  i>art-time.  Box 
I  535,  Editor  ft  iSiblisher. 


Editorial 


EXPERIENCED,  IMAGINATIVE  — 
never  satisfied  with  second  rate  ropy 
or  ideas.  Strong  on  art.  News  Editor 
on  metropolitan  daily  that’s  used  to 
hitting  hard  with  integrity.  Seeks  Man¬ 
aging  Editor’s  challenge  on  medium 
daily.  Chart  Areas  10-12  preferred,  but 
it’s  WHAT  that  counts,  not  where. 
Family  man.  35.  Box  607,  Editor  & 
Publisher. 


EXPtaUENCED  NEWSMAN,  all  br’at.s 
— copy  desk,  features,  editorials.  Seek 
spot  on  daily  in  Jan'jary.  Chart  Area 
12  or  Arizona.  Box  615,  Editor  ft  Pub¬ 
lisher. 


REPORTER,  top  college  graduate,  vet¬ 
eran,  single,  25.  Si.x  months  weekly 
experience.  Wishes  move  up  to  daily. 
Photographic  experience.  Ability  and 
desire  to  learn.  Prefer  CTiart  Arens 
11  or  12.  Bo.x  611,  Editor  &  Publisher. 


READY  FOR  MANAGING  EDITOR- 
■SHIP.  Proven  news  editor  quality 
daily;  prize  reporter:  all  desks; 
LOCAL  editorials.  Lively  product  plus 
depth — maximum  from  staff.  Youthful 
dedication;  mature  integrity.  Box  635. 
Editor  &  Publisher. 


SPORTSWRITER  -  NEWSMAN,  24. 
Presently  writes  eolumn,  features, 
games  and  does  makeup  on  university- 
town,  prize-winning  daily.  J-school 
grad.  Prefers  Midwest.  Tired  of  long 
hours.  Box  616,  Editor  &  Publisher. 


WOMAN  WRITER-EDITOR.  Last  10 
years  in  PR  held;  also  newspaper, 
house  organ,  sports  publicity  experi¬ 
ence.  Seeks  career  opportunity.  Age 
37.  Single.  College.  Will  relocate. 
Write  Box  619,  Editor  &  Publisher. 


YOUNG.  CAPITOL  HILL  NEWSMAN 
seeks  Hill  job.  Box  618,  Editor  * 
Publisher. 


1  START  TTIE  NEW  YEAR  RIGHT! 

I  Inaugurate  the  right  man  for  your 
manairer’s  position  in  retail  or  assistant 
in  national.  Candidate’s  age  36,  vet¬ 
eran  all  phases  retail.  (12  years),  plus 
one  year  and  at  present  national  sales¬ 
man.  100.000  class.  College  graduate, 
family  man.  Ixmking  for  newspaper 
which  advances  on  basis  of  accom¬ 
plishment.  Resume.  Prefer  Midwest. 
Box  647,  Editor  &  Publisher. 


RBn*ORTER-PHOTOGRAPHER.  expe¬ 
rienced  five  years  weekly  newspaiier 
and  trade  magazine,  seeks  post  West 
Coast  newspaper.  Box  646,  Editor  & 
Publisher. 


REPORTER,  limited  experience,  seeks 
job  on  daily  with  high  standards.  Box 
661,  Editor  ft  Publisher.  _ 

MANAGING  EDITOR,  WOMAN,  de¬ 
sires  position.  Knows  ALL  PHASES 
of  a  newspaper.  Chart  Area  2.  Box 
658,  Editor  &  Publisher. 


FOURTEEN  YEARS  MANAGING 
EDITOR  small,  medium  dailies.  Shared 
publishing  duties.  Now  assistant  to 
Congressman.  Disenchanted  with  East. 
Desire  return  to  California.  Box  643. 
Editor  &  Publisher. 


AVAILABLE  —  versatile  reporter, 
make-up.  photo,  reviews ;  on  Caribbean 
daily.  Degree,  veteran.  26.  Literate, 
meticulous.  Box  660,  Editor  &  Pub¬ 
lisher. 


Free  Lance 


MOONLIGHTER 
REPORTER-REWRITE  MAN  on  top 
NYC  daily  wants  daytime  side  job. 
Fast,  bright,  wide-ranging  interests. 
F5ve  years  on  copy  desk  of  same  sheet. 
Box  603,  Elditor  ft  Publisher. 


Mechanical 


ME3CHANICAL  SUPERINTENDENT,  I 
Rotary  and  Daily  experience.  Cost- 
conscious.  References.  Union  or  non¬ 
union.  Box  602,  Editor  ft  Publisher.  I 


Mechanical 


IS  THEJRE  a  production  manager  or 
publisher  seeking  a  (X)MPOSING  SL’- 
PEaUNTENDENT  with  vast  back¬ 
ground  plus  knowledge  of  the  other 
departments.  Seek  to  join  progressive 
newspaiier  needing  above  average  man. 
References.  Box  610,  Editor  &  Pub¬ 
lisher. 


MECHANICAL 

SUPERINTENDENT 

Twenty»five  years  experience  cm  met¬ 
ropolitan  dailies  incli^insr  otfset.  color. 
TTS,  cold  type.  Presently  employed, 
but  desire  Ea-stern  section.  All  former 
employers  for  references.  Box  627, 
Editor  &  Publisher. 


Photography 


PHOTOGRAPHER  —  Collw  graduaU 
with  BFA  Degree  in  Photography  de¬ 
sires  pomtion  in  Elastem  U.  S.  Ehci^ 
rience  in  advertising  and  industrial 
photography.  Married.  Ago  29.  Write 
for  resume.  Box  577,  EJditor  ft  Pub¬ 
lisher. 


PHOTOGRAPHED.  25  years  experi¬ 
ence.  $10,000  worth  personal  equip¬ 
ment.  Want  to  work  for  your  paper 
or  what.  Well  recommended.  Will  come 
for  interview,  anywhere.  Box  597. 
Elditor  ft  Publisher. 


PHOTOGRAPHER  WITH  experience 
in  all  iihases  of  photography  desires 
lioeition  with  reputable  organization 
that  wants  to  use  iihotography  as  a 
medium  and  not  a  fill-in.  Educated  and 
<*onscientious.  Box  651,  Elditor  ft  Pub¬ 
lisher. 


Industrial,  Instructional  and 
Public  Relations  Photography 
SPEX3IAL  ASSIGNMENTS  ONLY ! 
Box  423  EJditor  ft  Ehiblisher 


Public  R^ations 


PUBLIC  RESdkTIONS 
We  have  hundreds  of  publieity.  public 
relations  and  employee  communications 
people  on  file.  Send  us  your  job  specs. 
We’ll  send  you  resumes  to  msitch.  Con¬ 
tact:  Bill  McKee.  BIRCH  PBRSON- 
NEH..  67  E  Madison  St..  Oucago  2. 
Illinois.  CE  6-5670. 


Special  Editions 


BUSINE3SS  REWIEW  PAGE 
sold  to  new  and  non-regular  advertisers 
for  52  weeks — commission  basis 
LESTER  LAZARUS 
52  Cutler  St.,  Winthrop.  Mass. 


CLASSIFIED 
Advertising  Rates 

’’SITUATIONS  WANTED" 

I  Payable  wiffc  ordsri 


4-tiints . . 55e  per  lint 

3-tini«t . 70c  per  lint 

2-tiinM _ 80e  ptr  lint 

l-timt  _ 95e  pir  lint 


Add  25c  for  box  service 
Air-mail  service  on  box  numbers  alM 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 

4-times _ $1-00  per  lint 

I  Mimes _ $1.15  per  lint 

2-timcs _ $1.30  ptr  lint 

I  l-timt  _ $1.45  ptr  lint 

DEADLINE  FOR  ADVERTISING 
Wednesday,  noos 

Count  five  average  words  per  line. 

I  (No  abbreviations) 

Boxheiders’  identity  held  in  strict  con- 
I  bdtnce,  and  all  replies  mailed  each  day 
I  aa  they  art  received. 

Editor  &  Publisher 
Co.y  Inc. 

1475  Broadway,  New  Yerii-36.  N.T. 
Tclapboaa  BRyaat  9-3052 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


Bv  Rol>ert  U.  Brown 


Happy  New  Year  ?  ?  ? 


The  American  system  —  busi¬ 
ness  and  advertising  —  has 
taken  it  on  the  chin  from  the 
critics  as  much  or  more  in  this 
past  year  than  at  any  time  in  re¬ 
cent  memory.  Everything  seems 
to  be  wrong  according  to  them. 
We  wonder  what  the  New  Year 
will  bring. 

We  like  the  summation  of  all 
this  literature  made  this  week 
by  Lawrence  Fertig,  financial 
writer  for  the  New  York  World- 
Telegram  and  Sun:  “It  .seems 
that  the  more  responsive  Ameri¬ 
can  industry  becomes  to  the 
needs  and  demands  of  the  pub¬ 
lic,  the  higher  our  standard  of 
living  mounts  and  the  more 
prosperous  we  become,  the 
louder  grows  the  clamor  of  at¬ 
tack  upon  American  industry 
and  the  principles  of  private 
capitalism.” 

*  *  « 

In  his  column  Mr.  Fertig 
deals  with  the  theme  of  Vance 
Packard’s  book  “The  Waste 
Makers.”  Mr.  Packard  sees  a 
diabolical  plot  between  manu¬ 
facturer,  retailer,  advertising 
man  and  advertising  medium  to 
create  waste  —  to  hoodwink  the 
American  people  into  buying 
things  they  don’t  need,  don’t 
want  and  won’t  last  forever  any¬ 
way. 

It  is  strange  that  Mr.  Packard 
has  achieved  great  success  for 
his  book  through  the  very  “sys¬ 
tem”  he  condemns.  Through 
adroit  advertising  the  book  has 
been  high  on  the  best  seller  lists 
for  weeks.  Should  we  assume 
this  is  a  waste  of  good  paper 
and  ink? 

Prof.  J.  K.  Galbraith’s  book 
“The  Affluent  Society”  is  an¬ 
other  one  noted  by  Mr.  Fertig 
who  says  “just  about  the  most 
penetrating  analysis  we  have 
seen  of  this  thesis  is  contained 
in  a  column  by  George  Schwartz 
in  the  London  Sunday  Times. 
He  says,  ‘Prof.  Galbraith’s 
thesis  is  that  although  capital¬ 
ism  delivers  the  goods  it’s  the 
wrong  goods.  The  private  sector 
flourishes  to  the  detriment  of 
the  public  sector.  .  .  .  The  na¬ 
tional  income  isn’t  spent  wisely. 
The  fellow  over  the  road  doesn’t 
know  how  to  live.  This  has  been 
known  since  the  beginning  of 
time,  and  it  holds  today  when 
I  am  the  only  fellow  in  the 
offlce,  in  our  street,  in  our 
borough  and  in  northwest  Lon¬ 
don  with  really  civilized  wants. 

“  ‘It  held  when  the  first 
woman  said  she  wouldn’t  be 
seen  dead  in  the  other  woman’s 


hat.  And  at  bottom  the  thesis 
is  fundamentally  anti  -  demo¬ 
cratic.  You  boobs,  you  suckers, 
you  sheep,  you  fall  for  any¬ 
thing.  .  .  .  Well,  if  you  are  such 
simpletons  on  matters  of  such 
direct  concern  to  your  welfare 
you  are  not  fit  to  elect  a  gov¬ 
ernment.  It  should  be  impose<l 
upon  you  for  your  own  good. 
And  come  to  think  of  it,  you  are 
not  fit  to  pronounce  upon  Prof. 
Galbraith’s  ideology.  Take  it, 
because  you  are  not  qualified  to 
leave  it.’  ” 

We  have  wondered  where  the 
national  income  would  come 
from  that  Prof.  Galbraith  would 
spend  in  the  public  .sector  if  the 
common  people  did  not  create  it 
by  purchasing  goods  and  keep¬ 
ing  the  factory  wheels  turning. 
Certainly,  government  n  e  v'  e  r 
created  any  national  income  on 
its  own. 

if  i/i 

A  third  book  which  we  have 
missed  but  which  Mr.  Fertig 
quotes  is  “The  Future  of  His¬ 
tory”  by  Robert  Heilbroner. 
Government  dominated  society 
—  collectivist  society  —  is  really 
the  wave  of  the  future,  says 
Heilbroner  according  to  Fertig. 
We  ought  to  accommodate  to  it, 
not  fight  for  old  ideals,  we  are 
told. 

Our  impression  from  all  this 
pessimism  is  that  the  old-fash¬ 
ioned  private  enterprise  and 
democratic  system  of  the  U.S.A. 
is  through  and  we  might  as  well 
throw  in  the  sponge,  give  up, 
join  the  Communists.  Heilbroner 
says  it  is  going  to  happen.  Gal¬ 
braith  and  Packard  say  this  so¬ 
ciety  and  system  are  no  good 
anyway. 

We  had  a  wonderful  Christ¬ 
mas.  Hope  you  did,  too.  Hope 
you  all  have  a  Happy  New  Year. 
But  after  reading  these  three 
books  it  hardly  seems  worth 
while  coming  back  to  the  office 
January  2. 

• 

Beth  Price  Morrow, 
Noted  Reporter;  83 

Los  Angeles 

Beth  Price  Morrow,  83,  who 
crossed  the  Mexican  border  in 
disguise  and  interviewed  lead¬ 
ers  in  the  1914  Huerta  revolu¬ 
tion  for  the  old  San  Diego 
(Calif.)  Sun,  died  Dec.  24. 

Mrs.  Morrow  was  reporter 
and  society  editor  of  the  Monte¬ 
bello  (Calif.)  News  for  34  years 
following  her  Sun  experience. 
She  began  her  career  with  the 
Fremont  (Ohio)  Messenger. 


Kennedy’s  Press 
Conferences  on  Air 

Radio  and  TV  networks 
agreed  this  week  to  carry  “live” 
some  of  President  Kennedy’s 
news  conferences.  Press  Secre¬ 
tary  Pierre  Salinger  said  the 
jilan  is  to  alternate  the  press 
meetings  between  morning  and 
early  evening. 

Mr.  Salinger  said  one-a-week 
schedule  was  not  definite  but 
Mr.  Kennedy  would  aim  at  such 
timing. 

President  Eisenhower’s  last 
news  conference  was  in  Septem¬ 
ber. 

• 

International  Edition 
News  Editors  Named 

Appointment  of  news  editors 
of  the  New  York  Times  Inter¬ 
national  Edition,  published 
weekdays  in  Paris,  was  an¬ 
nounced  this  week  by  Turner 
Catledge,  managing  editor  of 
the  Times.  Lee  Kanner  will  head 
the  International  Edition  news 


operation  in  New  York,  and 
Martin  Gansberg  will  l)e  in 
charge  in  Paris. 

Before  joining  the  Times  na¬ 
tional  copy  desk  in  1952,  Mr. 
Kanner  was  head  of  the  copy 
desk  and  news  editor  of  the 
Newark  Star-Ledger.  He  also 
worked  on  the  Philadelphia 
Record  and  attended  New  York 
University. 

Mr.  Gansberg,  a  graduate  of 
St.  John’s  University,  came  to 
the  Times  in  1942.  He  has 
worked  as  a  reporter,  copy  edi¬ 
tor  and  assistant  make-up  editor. 
• 

Roberts  Heads  Poll 

Des  Moines,  la. 

Glenn  H.  Roberts,  37,  has  been 
named  director  of  research  and 
the  Iowa  Poll  of  the  Des  Moines 
Register  and  Tribune.  He  suc¬ 
ceeds  Henry  J.  Kroeger,  who  is 
retiring  after  17  years  as  the 
director.  Mr.  Roberts  joined  the 
department  in  1945  and  was 
named  research  editor  of  the 
paper  in  1948. 
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corona  builds  reader  traffic 


The  paper  with  Corona  appeal  pulls  readers  in  from  all  sides! 
Supremely  readable,  Corona  looks  a  full  point-size  larger  than 
it  is.  Corona  encourages  readers  to  invest  more  time  in  your 
newspaper— and  advertisers,  more  dollars.  Try  it! 

This  text  is  set  in  clear  and  attractive  Corona.  For  a  more 
complete  specimen  sheet,  just  call  your  Linotype  Agency,  or 
write  us  today.  Mergenthaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn  5,  New  York. 


LINOTYPE 


Pr:nted  in 


EDITOR  in  the  Public  Service 


HORN  IN  A  PRINT  SHOP  you  might  almost  say,  be¬ 
cause  at  seven  Jack  Foster  was  a  voluntary  office  boy 
assisting  his  father  on  The  Cleveland  Press.  A  Scripps- 
Howard  man  .since  he  was  15,  Jack  joined  the  Rocky 
Mountain  News  in  1926,  left  there  in  1929  to  write  a 
radio  column  for  the  New  York  Telegram.  He  was 
named  editor  in  1940  of  Colorado’s  oldest  institution 
...  the  Rocky  Mountain  News. 


Jack  Foster  of  the  Rocky  Mountain  News 


Last  year  Jack  edited  history’s  largest  tab¬ 
loid— 532  pages— to  mark  the  100th  birth¬ 
day  of  the  paper.  In  20  years,  the  paper’s 
circulation  has  increased  over  300%. 

What’s  Jack’s  success  plan?  In  essence, 
(1)  progress  for  Denver  . . .  and  (2)  preser¬ 
vation  of  the  history  and  splendor  of  the 
Rockies.  The  News’  Molly  Mayfield  Foun¬ 
dation  aids  hundreds  of  sick  and  handi¬ 
capped;  News’  efforts  have  helped  bring 


much  outside  capital  to  Denver  ...  as  well 
as  the  Air  Force  Academy  to  Colorado. 
The  News  sponsors  America’s  largest  ski 
school,  recreates  an  annual  burro  race  over 
a  13,100-foot  pass,  and  has  conducted  ex¬ 
peditions  down  wild  rivers  and  through  can¬ 
yons  so  deep  “the  sun  goes  down  at  3  p.m. !’’ 

As  Jack  puts  it,  “the  Rocky  Mountain 
News  was  born  in  adventure  and  through 
adventure  it  still  lives,’’ 


Give  light 

and  the  people  will 
find  their  own  way. 


-S') 
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